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Research has proved that the new-born calf dur- 
ing its first weeks of life needs nutrients in 
larger amounts than are contained in the milk 
it can consume, or the few handfuls of feed it 
can eat in those weeks. The young calf espe- 
cially needs Vitamin A—Vitamin D—and Niacin. 
Shortages of these vitamins, research has proved, 


causes early colds—watery eyes—soft bones and, 


most troublesome of all diseases, nutritional ~ 


scours. 


Research in Practical Form 


Raised the Blatchford way, calves grow into 
sturdy, older calves because they are amply pro- 
vided, when fed according to directions, with the 
vital and essential nutrients from birth through- 
out the first six months of life. 

Blatchford’s Nutri-Tabs make available in prac- 
tical form the very same vita- 
min formula that Wisconsin 
research scientists proved ef- 
fective in preventing and con- 
trolling calf scours. Dairymen 
find it easier to raise calves 
when they meet the full nu- 
tritional needs of the calves 
from the first day. 


THE BLATCHFORD WAY 


The new-born calf, fed Nutri-Tabs daily for the 
first weeks of life gets a real start. During all 
the months of growth, Blatchford’s Calf Meal 
or Calf Pellets add vital proteins, vitamins and 


minerals lacking in ordinary 
feed. Selling Blatchford’s 
Nutri-Tabs, Blatchford’s Calf 
Meal and Calf Pellets, there- 
fore, means steady, year-after- 
year business, a service to 
dairymen that pays the dealer 
in satisfaction as well as 
dollars. 130. 
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In Performance 


Value 


STRONG-SCOTT 
Feeder, Scalper 


and Magnetic Separator 


Is more than a feeder. ‘It keeps trouble 
and danger out of the grinding chamber. 
Assures an even and steady flow to the 
grinding chamber, thus improving grinder 
operation. Over 700 in use. Get full details. 


STRONG - SCOTT 


Triple Action Dry Feed Mixer 


This complete one-man unit mixes per- | 
fectly and economically. Built to last. Re- 
quires only 5 h.p. to run a one ton mixer. 
Its efficiency is becoming a by-word in the 
industry. Profit by the experience of others. 
Get particulars before you buy any mixer. 


STRONG - SCOTT 
Pivoted Motor Base Head Drive 


Over 3500 in use. Delivers the greatest 
possible percentage of power from motor 
to headshaft. Arrowed illustration shows a 
few of the many desirable features. Send 
for complete details and you will make your 
next head drive a Strong-Scott. 


Everything for Every Mill, Elevator 
and Feed Plant — 
he Strong -Scott Mfé§ Co. 


Branch Office: Great Falls, Mont. Minnea Minn. 


SCOT] 
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THANKS TO 
MERCK RIBOFLAVIN 


The recent action of the War Production Board in revoking the 
Riboflavin allocation order,* clearly reflects another triumph of Other Merck Products for the 
the chemical industry—the commercial development and produc- Feed Industry 


tion of pure Riboflavin in increasing quantities. 
tocks of Merck Riboflavin are plentiful; —— are being SPA Ta 


made promptly; prices are the lowest in history. aad 


supplements who prefer to use a 
Write us for further information and assistance. i ct staistaioe one gram of 


riboflavin per ounce of mixture. 


"Schedule 2, General Allocation Order M-300, covering Riboflavin, was revoked ' Merck Riboflavin Mixture 
on June 20 by the War Production Board. It is no longer necessary to include the blends well, distributes evenly, 
end-use certificate, nor to place orders by the 15th of the month preceding shipment. and has a guaranteed riboflavin 


content of 1,000,000 micrograms 
per ounce. (1,000,000 micro- 


MAKE MERCK practical tae 
YOUR HEADQUARTERS © It is low in price Also: 
rath CHOLINE CHLORIDE - NIACIN 
FOR RIBOFLAVIN ©: MANGANESE SULFATE - POTASSIUM IODIDE 


POTASSIUM IODIDE MIXTURE 


MERCK &CO.,Inc. Manufacturing Chemists RAHWAY, N.J. 


Speed the Vitor New York, N. Y. + Philadelphia, Pa. + St. Louis, Mo. + Elkton, Va. « Chicago, Ill. » Los Angeles, Cal. 
wah War Bond In Canada: MERCK. & CO., Ltd., Montreal and Toronto 
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3 RICH IN VITAMINS TNT 


Chalk up a Jap man-of-war. Another tin fish, mch in vitamins TNT, has found its mark. 


News like this makes one feel kinda proud—doesn't it? Almost lets us forget for a _ 
moment the important job that is ours to do. ; 


To keep the men of our submarine service, as well as the millions of other fighting 

men and women on every front, in fine physical condition requires thousands of tons s 
of wholesome nutritious food every day. And that's where we—you as feed manu- a 
facturers and we as suppliers—must help in this great undertaking. We must see that i 
today's farm feeds do an outstanding job in producing more milk, more eggs, more 

meat—more “Food for Freedom.” 


For many years Atkins & Durbrow, Inc., has supplied feed manufacturers with quality 
vitamin products—so essential in making feeds fully productive. i we are anx- 
ious to serve your needs also. 


In representing such well-known firms as those listed below we are i cseeed to as- 
sure unquestioned quality in your vitamin products. Our service representatives op- 
erate from eleven centrally located cities. We maintain warehouse stocks in twelve . 
cities. See the Atkins & Durbrow service representative the next time he calls. He has 
an interesting story for you. 


_ ATKINS & DURBROW, INC. 


: z 165 JOHN STREET, NEW YORK 7, N.Y. 
CHICAGO. MINNEAPOLIS KANSAS CITY OMAHA DETROIT BOSTON 


CO-QUINA SHELL BREWERS DRIED YEAST 400 Dang 
Calcium Carbonate for 
400Vitomin D 


"Vio Bin D-SEC 
WHEAT GERM 900.0000 pal coe 


A told p 
oil tich in Vitomin 
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“Merchandising is just as 
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ON THE COVER — A new all-time 


high milk production record will be 
necessary this year if the nation's 
dairy farmers are to achieve the goal 
of 120 billion pounds of milk re- 
quested by the war food administra- 
tion. This photo shows Miss Sylvia 
Hedlund with one of a herd of 40 
registered Guernseys on the Jonacre 
farm near Dundee, Ill. (Photo by 
Samuel Myslis.) 
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FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of ... 
Wheat Gran 
Wheat Middfings 
Rye Middtings 
Sacking Seales for <a 
Heavy Volume... 


The manpower situation is no better ... in fact it is _ : 
worse. Solve this problem with EXACT WEIGHT Sack- Oatteed 
ing Scales. Two men can fill and weigh up to ten 100 , 

lb. sacks per minute with the above installation. Han- 
dles all free-flowing grains, processed feeds, cake or 
pellets. Write for specifications. TT 


THE EXACT WEIGHT SCALE CO. GRAIN AND STOCK EXCHANGE 


701 W. Fifth Avenue Columbus 8, Ohio MILWAUKEE 


‘All.in.One’ 


«golden cut 
System 


; 3 SIZES 
1300 to 3000 pounds 
finished product, hourly 


STRAIGHT Te | the best corn 


Every Archer the fines! feods andthe Matchless quality — America’s Best in eteelcut 
keen edged selling tools to Build a proficble busi es 


corn ... Three perfect grades of thoroly sifted 

2 ADM FEEDMANTERS te and aspirated ‘golden cut’ are produced by 

. o this Supertype System, with less power, less 
ond will continue to make vital contributions to im- other practices . . . Simple, safe — precision 


prove the feeding practices of American agriculture. regulation — masterbuilt. 
ARCHER-DANIELS-MIDLAND COMPAN Ask tor Catalog B-167 


BUILDING MINNEAPOL HO Co., INC., Silver Creek, N. Y. 
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industry must eliminate 


and cobweb feed stores 


INCE I was assigned the sub- 
ject of “Distribution” recently, 


I have pondered over it a lot 
and to save my soul, I have been 
unable in my own mind to sepa- 
rate distribution from transporta- 
tion, service, advertising, and sales. 
All these things seem to me to be 
inseparable when I think about dis- 
tribution in the feed business. So, 
if I appear to be rambling at times, 
I hope you will understand. 

First, let us review the feed manu- 
facturing business of a few years 
prior to the war. We all remember 
the ups and downs we were hav- 
ing at that time, most of which were 
caused by the economic influences 
of the country. I am sure we all 
remember too that when conditions 
were good the feed manufacturer 
went to town in a big way. He 
blossomed out with a lot of ideas, 
put on spectacular advertising cam- 
paigns, and hired additional sales- 
men. When conditions got-bad,, the 
feed manufacturer immediately 
threw his advertising campaigns 
overboard and began firing sales- 
men. If he advertised at all in bad 
times, he did it in a half-hearted 
manner for a short period in the 
spring and a short period in the fall 
and felt sure all the time that he 
was wasting his money. In despera- 
tion for business he sold any and 
everybody just so long as they had 
“An address delivered at the annual meeting of 


the Midwest Feed Manufacturers association 
held Jan. 9-10 at Kansas City, Mo. 
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money. A lot of times he sold them 
when they didn't have money and 
didn't have much prospect of get- 
ting any. ~ 

Then, the war came on. The gov- 
ernment asked for stepped-up food 
production. This, of course, included 
beef, dairy, and poultry products 
which called for increased feeding. 
The demands for feeds jumped by 
leaps and bounds. Farmers who 
had always mixed their own feeds 
wanted to buy prepared feeds be- 
cause of labor and ingredient short- 
ages. Over night, the feed industry 
became the envy of every other 
industry, especially those who were 
hamstrung by the war. The big 
profits in the feed business were 
the topic of discussion in restau- 
rants, clubs, and barber shops. 
Metropolitan newspapers played 
up the acute shortages of feeds on 
their front pages and created, in 
many cases, panicky buying by the 
feeders which lent further impetus 
to the already tremendous demand 
made of the feed industry. 

Then what happened? Retailers 
in various types of business who 
were experiencing difficulty in ob- 
taining sufficient merchandise to 
keep going ran to the nearest feed 
mill. They had heard about this 
great demand for feeds and they 
wanted to go into the feed business. 


other. 


These folk, in many cases, were 
operators of grocery stores, drug 
stores, lumber yards, filling stations, 
and automobile agencies. They all 
wanted to jump on what they 
thought was the “gravy train”. 
Now, for the sake of distinction, 
I shall call these “jack rabbit deal- 
ers’. They didn't know anything 
about the feed business and didn’t 
want to learn anything about it. 
They merely sold feed at a profit 
without thought of rendering a ser- 
vice or of making an attempt to 
acquaint themselves with the prop- 
er feeding suggestions so that they 
might pass them on to their custom- 
ers. Now, these jack rabbit dealers 
did not get much house from the 
legitimate feed manufacturer. His 
production was pretty well taken 
up by his old established dealer 
organization. But, before long, some 
of these same manufacturers in- 
creased their production above any- 
thing they had dared to dream of 
in the past. Hundreds of flour mills 
began making prepared feeds for 
the first time in their lives. With this 
combined increase in production 
the jack rabbit dealers were able 
to buy feed of some kind or the 
In many instances, it was 
just plain feed but they sold it with- 
out difficulty. As a result of this, the 
feed industry-found itself in some- 
what of a turmoil and many of us 
began doing business by “ear rath- 


(Continued on page 75) 
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BRAND 


Wren a Hubbard dealer sets up his own there’s satisfaction and security for the 
brand of feeds made The HUBBARD dealer because no one else sells his brand — 
SUNSHINE Way, he lays the foundation it’s his alone. 


for a solid, sound, safe business. That’s just one of the many advantages 

His customers — the farmers and feeders enjoyed by dealers who adopt The HUB- 
— know they get good results with his feeds BARD SUNSHINE Way. You are invited 
and make a profit by feeding them. And to write for full information. 


ubbard 


EASTERN BRANCH 410 ELEVENTH STREET, AMBRIDGE, PA; 
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ILLIAM BROWN, proprietor 

of the Mendota Feed store, 

Mendota, Ill., has found 
that pictorial advertising has con- 
tributed more to building up his 
business than any other promotion- 
al method. This advertising com- 
prises several different forms. 

In order to understand why and 
how this type of advertising is so 
extensively used, a word is neces- 
sary about the building which 
houses the Mendota Feed store. This 
building is located at the junction of 
two streets. It is a large building 
formerly used as a livery stable. 
The interior has a high ceiling—in 
fact, it has no ceiling as the rafters 
for the upper floor are exposed. Ii 
has been quite a problem to know 
how to make such an interior attrac- 
tive without going to large expense. 
However, the big building has some 

advantages over the usual feed 
store and Mr. Brown figures that 
these advantages more than offset 
the disadvantages. 

Mr. Brown is as strong: for dis- 
plays as he is for pictorial represen- 
tation—in fact, he considers the at- 
tractive markings on feed bags and 
other merchandise containers a part 
of pictorial representation. There- 
fore, all formal displays are located 
in the front of the big room on the 
first floor of the building. To make 
an attractive background for these 
displays in a roughly-built building 
has been his problem. 

Not being’ adapted to papering 
with wall paper or to painting, Mr. 
Brown solved his problem by using 


a large number of posters furnished 
by the manufacturers of Wayne 
feeds, one of the lines carried, as 
a wall covering. By using these for 
this purpose, he has achieved sev- 
eral objectives. First, he has cov- 
ered up the unattractive walls. Sec- 
ond, he has made an attractive 
background for displays. Third, he 
has capitalized on the pulling pow- 
er of the posters by showing them 
en masse, an arrangement which 
merchandisers know is more effec- 
tive from a sales angle than scat- 
tering them around hit and miss in 
all kinds of places. Fourth, as these 
posters form a part of the decora- 
tive treatment of the store, they are 
kept in neat condition and ‘are re- 
placed as soon as they become 
soiled. This replacement is carried 
out more promptly than when post- 
ers are scattered indiscriminately 
over the store. 

“Getting the greatest results pos- 
sible from poster advertising,” says 
Mr. Brown, “is a problem to feed 
dealers. We know that the manu- 
facturers have gone to great 
lengths to help dealers by the prep- 


aration and furnishing of these _ 


PICTORIAL advertising has 
contributed more to building 

. up business at the Mendota 
Feed store than any other pro- 
motion. Two views below illus- 
trate effective use of advertis- 
ing material. 


posters. The posters have been pre- 
pared by experts in advertising, 
who have given them a sales punch 
if properly used. We never discard 
any advertising matter sent to us 
but try to use it all to the best ad- 
vantage. We have tried other ideas, 
but we have failed to find any other | 
arrangement that suits us as well 
as using them as a wall covering 
for our display section and a back- 
ground for our displays.” 

The opportunity to use a large 
attractive sign on the front of the 
building is another advantage of 
the big building not possessed by 
smaller stores. Mr. Brown has made 
good use of this advantage with a 
large painted sign advertising Ar- 
cady feeds, the other line handled. 
On this sign Mr. Brown has in- 
cluded his ‘phone number, which is 
short and easily remembered. “It is 
surprising,” he says, “how many © 
customers have told us that the 
‘phone number appearing on the 
sign has caused them to memorize 
it and this enables them to phone 
in an order without having to look 
up our number in the directory.” 
Pictures of poultry and livestock 
fed on the commercial feeds han- 
dled by the Mendota Feed store 
are also extensively used for pro- 
motional work. Mr. Brown takes 
most of the pictures himself but 


(Continued on page 118) 
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result-minded feed manufacturers: 


- (1) LOW COST. Your total iodine cost for full line no more, and 
often less, than cost of iodizing part of line to higher iodine 


levels. 


(2) THOROUGH DISTRIBUTION. Patented “wet” process auto- 
matically assures equally thorough distribution at lower levels. 
Positive results — not obtainable by pre-mixing. 


(3) ACCURATE INCLUSIONS. Even unskilled workers can make 
trace mineral inclusions to the 1/1,000 Ib. with “KI.5” No pre- 
mixing. Absolutely fool-proof. 


Wider iodine supplementation of all feeds at low levels is definitely 
indicated today. Keep in step at costs as low as 4c per ton for most 
feeds ... with “KI.5” ... produced and guaranteed by the pioneer 
producers of trace elements products. Available with or without Man- 
ganese. Samples and information gladly sent on réquest. 


CALCIUM CARBONATE COMPANY 
43 E. Ohio St., CHICAGO, ILL. Box 409, CARTHAGE, MO. 
Brandeis Theatre Bidg., OMAHA, NEBR. 


* 
guTING 
(Any desired tevel) 
Manganesed Calcium 
{Any desired tevet) 
Blectre Calcium 
Peltet Machine icium 
. Shettmaker Calcium Grit 
oe 
AY 
7 
PRODUCTS 
| 
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MARGINS There have been frequent reports from Washington indicating 
OVER COST _ that certain officials believe the feed industry should be 
: restricted by the office of price administration to margins 
over cost rather than margins over ceilings or replacement as is now the 
' case. We have never given much credence to these reports because we 
cannot believe that any informed person would actually advocate such a 
basic and impractical change in feed industry operations. 

We sincerely believe that it would be absolutely impossible for the feed 
industry to operate on the basis of margins over cost. All feed ingredients 
normally fluctuate in price from hour to hour, day to day and season to 
season. Every farmer, including all the customers of the feed industry, is 
fully and currently informed as to these price fluctuations. To serve these 
farmer customers, every feed manufacturer, jobber, wholesaler and dealer 
must assure himself of a continual supply of ingredients. Should the cost 
of his supplies be more than replacement, competition would not permit him 
to do business on the basis of margins over cost. Should the reverse be true, 
his cost of materials less than replacement; a regulation such as reported 
under consideration would prevent him from taking the profit on good 
purchases to offset the losses on forced sales at prices below the legal margin 
over cost. The regulation of feed prices on the basis of margins over cost just 
would not work. 

Such a regulation, in addition, would be contrary to the intent of the law 
which created the office of price administration. It is our understanding that 
OPA is instructed not to disturb normal business practices and OPA officials 
are continually making surveys to determine “historic margins”. Speculation 
has always been a part of the feed business and consequently “historic 
margins”, as computed by OPA, do not reflect the industrys’ actual profit 
on sales. The margins now permitted the feed industry would not enable 
most firms to continue in business except for the fact that volume has been 
greatly increased because of the war. When that volume falls permanently, 
as it did temporarily a few months ago, present OPA margins would have 
to be increased or the industry permitted to resume operations on a competi- 
tive basis with the opportunity for speculative profits. 

Speculation may not be the right word to use in connection with the neces- 
sary risk taking of the feed industry. Risk is inherent in all agricultural en- 
deavor and those who take the risks must be entitled to every possible re- 
muneration therefrom just as they are required to assume all losses. Feed 
manufacturers, jobbers, wholesalers and dealers must carry stocks of merchan- 
dise, and carry the risk thereon, in order to continue in business and serve 
their farmer customers. Since many of their materials are also farmer- 
produced, and thereby seasonably-produced, they must buy these materials 
when available not only to be sure of having them but to prevent them from 
backing up on the farms. The risk taking of the feed industry, whether it 
is called speculation or not, serves all agriculture. 

These remarks are not intended to be a detailed discussion of the subject 
of margins over cost as compared to margins over ceilings or replacement 
but they do indicate our convictions. May we repeat that we do not believe 


any responsible OPA officials are seriously considering margins over cost 
for the feed industry: ° 


THE FEED BAG — February, 1945 


7 i. 
3 ¥ 
: 
‘ 


Mailing this coupon 
will help solve your 
problems 


AGRISOL Helps to Maintain 
Health .. . Build Weight 


Feeding tests made at state university Here’s the reason—AGRISOL, distiller’s 
experimental stations have proved that dried solubles, comes from distilled 


feed containing AGRISOL greatly helps grains ‘and contains proteins and vita- 
mins that your livestock and poultry 
need to remain healthy and build up 
weight. 


to maintain the natural ‘health of live- 
stock. Thus, weight is gained over a 
shorter time period. The net result — 
healthier, heavier animals at lower 


Ask your feed dealer for feed contain- 
feeding cost ... And this also applies = ing AGRISOL or. if you would like 


to poultry. further information, just mail the coupon. 


Farm Crops Processing Corp. 
(Dept. F) Omaha 8, Nebr. 


Please send information on AGRISOL. | 


NAME 


STREET 


FARM CROPS PROCESSING 
CORPORATION 
OMAHA 8, NEBR. 


CITY 


STATE 


\ 
i 
f 
{ Omaha's New Industrial Alcohol Plant Ke- 
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OSEPH E. DONOVAN, Donovan 
Grain & Fuel Co., Albert Lea, 
Minn., was elected president of 
the Northwest Retail Feed asso- 
ciation at its 13th annual conven- 
tion in the Nicollet hotel, Minnea- 
polis, January 15-16. G. H. Homme, 
Farmers Elevator Co., Kerkhoven, 
Minn., was named vice president 
and William D. Flemming, Grain & 
Feed Review, Minneapolis, was re- 
elected secretary-treasurer. 

Chosen for the board of directors 
were: John Vetter, New Ulm Feed 
store, New Ulm, Minn.; Leo Fluegel, 
Rosemont, Minn.; Oliver Ellingson, 
Farmers Elevator Co., Spring Grove, 
Minn.; E. K. Tanner, Little Falls Mill 
& Mercantile Co., Little Falls, Minn.; 
N. F. Fitzgerald, Hubbard & Palmer 
Co., Mankato, Minn.; and Roy Peter- 
son, Red Wing Feed & Supply Co., 
Red Wing, Minn. The past presi- 
dents are ex-officio members of the 
board. 

Outstanding address of the con- 
vention was delivered by Paul E. 
Miller, director of extension at the 
University of Minnesota farm, St. 
Paul, who discussed “How the Re- 
tail Feed Man and the Extension 
Service Can Better Work Together”. 
Mr. Miller's address is published 
beginning on page 59 of this issue 
of The Feed Bag. 

Other speakers on Monday morn- 
ing were Col. Francis A. Markoe, 
professor of military science and 
tactics at St. Thomas Military aca- 
demy, St. Paul; Richard Felhaber, 
St. Paul attorney; and: Walter C. 
Berger, director of the feed man- 
agement division, AAA, Washing- 
ton, D.C. Colonel Markoe described 
his experiences “With General Mark 
Clark in Italy and North Africa” and 
Mr. Felhaber discussed ‘Post-War 
Labor and the Feed Trade”. 

Mr. Berger described the feed 
situation as more favorable than a 
year ago reporting that there were 
13 per cent fewer animal units with 
grain crops larger than in any year 
except 1943 and the relation of 
available feed to animal units bet- 
ter than at any time in 24 years. 
There will only be about half as 
much linseed meal produced as in 
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1944 but the large production of 
cottonseed meal and soybean meal 
will be continued and the produc- 


JOSEPH E. DONOVAN of the 
Donovan Grain & Fuel Co., Al- 
bert Lea, Minn., was elected 
president-of the Northwest Re- 
tail Feed association at the 
13th annual meeting of the 
group held last month at 
Minneapolis. 


tion of peanut meal slightly in- 
creased. He also indicated there 
will be larger supplies of fish meal, 
alfalfa meal, millfeed, brewers 
dried grains and brewers yeast and 
distillers’ dried grains and solubles. 
He strongly urged increased use of 
brewers yeast and distillers’ solu- 
bles. 

E. J. Mitchell of the Flax Institute 
of the United States discussed “The 
Current Flax Situation” explaining 


what the government and industry © 
were doing to encourage increased 


domestic flax production. The other 
scheduled speaker on Tuesday 
morning was James F. McElligott, 
secretary of the Northwest Country 
Elevator association, Minneapolis. 
Mr. McElligott is leading the grain 


trade fight for a workable definition 
of “area of production” and ex- 
plained that a new definition, retro- 
active to the effective date of the 
wage and hour law, had been or- 
dered by the supreme court. Hear- 
ings on the subject are now being 
conducted throughout the country 
by the department of labor. 

Secretary Flemming reported on 
the activities of the association dur- 
ing the past year saying: “The ma- 
jor portion of our efforts has been 
devoted to keeping our members in- 
formed on matters pertaining to 
OPA price ceilings and rulings.’’ He 
complimented the new president, 
Joe Donovan, for his work as a 
member of the OPA advisory com- 
mittee for class B feed manufac- 
turers. 

Mr. Flemming also discussed the 
protein feed situation, wage and 
hour difficulties, state legislative 
problems, and announced that 
plans were being made to conduct 
a refresher school at the University 
of Minnesota for former feed men, 
now in the armed forces, who wish 
to bring themselves up to date upon 
their return from service. A net 
gain of 52 members was reported 
for the year and the cash position 
of the association improved from 
$397.59 on hand on Dec. 31, 1943 to 
$969.74 on Dec. 31, 1944. 


Ray B. Bowden, executive vice 
president of the Grain & Feed Deal- 
ers National association, Washing- 
ton, D. C., spoke at the annual ban- 
quet held Monday evening. He dis- 
cussed “How Current and Future 
Federal Policies May Affect the 
Feed Trade”. 


@ MILES MILL, Miles, Iowa, has been sold 


>to C. M. Stormes of the Iowa Feed Co., 


Des Moines, by A. E. Pearson and Fred 
Krabbenhoft. Wilbert Keel, employed with 
the former owners for many years, has 
been appointed manager and will have 
Clifton Krabbenhoft assistant. The new 
organization will operate under -the name, 
J. L. Franks & Co. 


ae 
fi 


save 


DICOCE 


IN STARTING 


Four to six weeks is a dangerous age for chicks! Poultry- 
men need every bit of help you can give them during this 
period in their fight against cecal coccidiosis}. 


You can help protect their chick investment by including 
DICOCE* in your good feeds. DICOCE—used in conjunc- 
tion with a suitable sanitation program—is doing a splendid 
job in helping prevent cecal coccidiosis. 


AND GROWING MASHES | 


DICOCE is easy to incorporate in your feeds. It is a light, 
specially prepared amorphous powder which blends 
readily. One per cent should be included in your feeds as 
a protective level, two per cent if infection is present. 
Recommend that these mashes be fed at any age after the 
first week—but particularly to chicks that are 4 to 6 
weeks old. 


Remind your poultrymen that hot, humid weather will 
soon be here. Urge them to use feeds containing DICOCE 
continuously during this period. 


DICOCE is packed in 20-pound bags. Write for full infor- 
mation and prices. Address Dept. FB-2, E. R. Squibb & 
Sons, Veterinary and Animal Feeding Products Division, 
745 Fifth Avenue, New York 22, N. Y. 


¢ Caused by Eimeria tenella * Dicoce (Reg. U.S. Pat. Off.) is a trademark of E. R. Squibb & Sons 


EASTERN SALES AGENTS: 


ATKINS & DURBROW, inc., 165 John Street, New York 


Branch Oftices: 
Bosten Chicago Minneapolis 
PACIFIC COAST SALES REPRESENTATIVE: 


FRED DEHOFF COMPANY 
Merchants Exchange Building, San Francisco, Califernia 


Kansas City Omaha 
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QUI A NAME YOU CAN TRUST 
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The growing period of poults is short 


—but hazardous! Poultrymen who 


that sound skeletal development and 


healthy bodies must be built quickly. 


One important element in bone and body develop- 
ment is Vitamin D to activate the bone and tissue- 


building minerals, calcium and phosphorus. 


For a dependable source of Vitamin D in turkey 
mashes, Squibb offers D-SEC* in powder form. Tests 


%*"'D-SEC”’ is a trademark of E. R. Squibb & Sons 


EASTERN SALES AGENTS: 
ATKINS & DURBROW, inc., 165 John Street, New York 
Branch Oftices: 
Chicago Minneapolis Kansas City Omaha 
PACIFIC COAST SALES REPRESENTATIVE : 
FRED DEHOFF COMPANY 


Boston 
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watch their profits carefully, know — 


Merchants Exchange Building, San Francisco, California _ _ 


show that D-SEC is as efficient as fish liver oil for 


chickens and still more effective for growing poults. 
* 


The potency of D-SEC is guaranteed. Because it is in 
powder form, it is easy to mix, won’t congeal in cold 
weather, disperses evenly. D-SEC is light in weight— 


requires less storage space. For further information 
and prices write Dept. FB-2, E. R. Squibb & Sons, 
Veterinary and Animal Feeding Products Division, 
745 Fifth Avenue, New York 22, N. Y. 
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MILK SALE 


AT REASONABLE PRICES 


SUPREME BRAND SUPREME BRAND 
DRIED SKIMMILK CONDENSED BUTTERMILK 
oe 


SUPREME BRAND 
SUPREME BRAND 


DRIED BUTTERMILK CONDENSED BUTTERMILK 


(62% TOTAL MILK SOLIDS) 


LACTO-G SUPREME BRAND 


| CONDENSED BUTTERMILK 


Freshly made, and shipped direct to you from the creamery in carlots. 
We are sure that our quality, price and service will please you. Try us! 


Write or wire today for information 


HERBERT 


Milk By-Products 
BULLETIN BLDG. PHILADELPHIA 7, PA. 


PHONE: RITTENHOUSE 9885 
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RAIN and feed men probably 

wound up their convention 

activity for the duration as 

the members of the Indiana 
Grain & Feed Dealers association 
gathered at the Columbia club in 
Indianapolis, Jan. 22-23 for their 
44th annual meeting. Judging from 
the large attendance, the industry 
enjoyed its last convention “fling.” 
~ The convention was opened Mon- 
day morning, Jan. 22, by President 
H. E. Miller, Greencastle, after Wal- 
ter Beck, Shelbyville, had put the 
guests in a good mood as he led 
the community singing. 

“Let us pause and take stock of 
the conditions confronting us,” Mr. 
Miller said. “To the novice it would 
seem that the exigency of the war 
would weld all patriotic people into 
one harmonious body, inspired and 
activated by the common desire of 
quickly and successfully ending this 
horrible conflict. : 

“But instead we are surrounded 
by quarreling and confusion. It is 
very evident that this disunity is 
needlessly increasing casualties, 


prolonging the war and will ham- 
per the solution of the problems of ~~ 


reconstruction that will follow.” 

Mr. Miller pointed out that “now 
is the time for clear constructive 
thinking, unified action and per- 
sonal sacrifices; it is no time for the 
satisfaction of personal ambitions 
nor for shallow bickering.” 

Mr. Miller declared that the out- 
standing industry trends seemed to 
point toward a reduction in gross 
profit margins and an increase in 
strong and able competition. 

“We are entering a period of the 
most competitive merchandising 
that our industry has ever experi- 
enced,” Mr. Miller stated. “There 
seems to be nothing in the crystal 
ball that holds any promise for the 
future for that type of merchant who 
is an advocate of ‘the way that dad 
did it is good enough for me.’ ” 

Sounding a warning to the grain 
and feed industry to keep its cause 
in front, Mr. Miller said: 

“We and all others engaged in. 
private business should become as 
diligent and progressive in pre- 
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DIRECTORS of the Indiana 
Grain & Feed Dealers associa- 
tion shown above are: FRONT 
ROW, left to right—Harold L. 
Gray, P. E. Legge, C. C. Har- 
lan and Secretary Fred K. Sale. 
BACK ROW—O. L. Barr, H. E. 
Miller, W. A. Gray, Ralph 
Hoverman, and R. VY. Irwin. 
Directors not shown on the 
picture are E. E. Allison and 
Max Sellors. 


senting our just cause to our Presi- 
dent and congressmen as organized 
pressure groups are in demanding 
special privileges. If we do this 
consistently, and constantly remind 
our political representatives that 
they are our employes too, I am 
positive that most inequities will be 


erased and that our government ~ 


will be returned to its normal and 
proper functions.” 


In his report, Secretary Fred K. 
Sale, Indianapolis, showed that the 
association again progressed dur- 
ing the past year. He reported total 
membership at 724 firms, showing 
a net gain for the year of 23 mem- 
bers. 

Secretary Sale reviewed the work 
of his organization reporting on the 
grain grading school, the fight to 
increase the handling charge on 
soybeans, the handling of the 20 
per cent protein set-aside, the wage 


and hour difficulties and numerous 
other matters. 

Closing the morning session, John 
V. Barrett, assistant research direc- 
tor, Indiana state chamber of com- 
merce, reported on pending legisla- 
tion. He maintained that we have 
reached the top in the tax limit un- 
less we want to destroy purchasing 


‘power. He reported that the Indiana 


state legislature expects to con- 
clude its business in 61 days and 
predicted no new state taxes and 
no drastic spending. 

The report of Treasurer D. G. 
Phillips, Indianapolis, was given at 
the start of the afternoon session 
followed by E. C. Young, dean of 
the graduate school, Purdue univer- 
sity, who spoke on the “Outlook for 
Farming in the Postwar Reconsiruc- 
tion Period.” 

Dean Young reviewed briefly 


. agriculture’s woes after the end of 


World War I. Farming entered 
World War II in a strong position, 
according to Dean Young, since by 
1939 costs were low, fixed charges 


“had been reduced and the cost- 


price relationships were favorable. 
He declared that with a “suffi- 
ciently high level of consumer in- 
come, any attainable level of farm 
production can be maintained.” 
“In wartime, demand for farm 


@ 


« 
“ 
marks end of feed trade ae 
= 
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products rises for three reasons,” he said. 
“First, there is increased demand for ex- 
ports; second, the per capita consumption 
in the armed forces is higher than for the 
same people in civilian life, and third, the 
civilian demand rises because of increased 
power derived from full employment at 
high wages.” 


Dean Young predicted that events of the 


last 25 years demonstrate that the only 


final solution to the agricultural problem . 


_ lies in increased demand. He offered the 
following conclusions: 

1. The outlook for the livestock industry 
is the outlook for the national income. An 
expanding economy, a rising standard of 
living and a profitable, expanding live- 
stock industry go together. 

2. The people of the United States can 
get along with less livestock products per 
capita than at present. Before they will 
accept this situation they will pay a high 
price for the supply if consumer purchasing 
power will permit. 

3. The United States has reached a stage 
in its development in which agricultural 
production will probably be inadequate if 
we have a prosperous expanding economy. 


PHOTOS above snapped at the 44th annual convention of the Indiana Grain 
& Feed Dealers association at the Columbia club, Indianapolis, Jan. 22-23 
show: TOP ROW, all left to right—President Harold L. Gray, Crawfordsville, 
with J. Walter Smith, Indianapolis OPA price specialist; Dean E. C. Young, 
Purdue university; Walter Beck, Shelbyville, Carl T. Wilson, Sulphur Springs 
and Secretary Fred K. Sale, Indianapolis; Howard Watkins and E. C. McGee, 
both of Chicago. SECOND ROW—W. A. Means, Indianapolis, Carl Buzan, 
Cicero and George Neidlinger, Lebanon; H. C. Tyler, Lowell, E. C. Yount, 
Plymouth and |. H. Katz, Indianapolis; W. M. Pearson, Chicago, Forrest Gar- 
butt, Cincinnati and E. G. Horst, Chicago. THIRD ROW—Herschel Kessler 
and Alva Stout, Fishers; Ray Lewis, Elwood and Ward Kilgore, Lafayette; 
P. E. Legge, Uniondale; C. J. Polstra, Winamac, and P. W. Burrows, Chicago. 
BOTTOM ROW—retiring president H. E. Miller, Greencastle; John Mecking, 
Chicago, and Harry Rediger, Bloomington, Ill.; Clarence Peters, Portland, 
with Carl Berger, Sidney, Ohio; C. W. Gottman, Rushville, W. B. Sutton, 
Dayton, Ohio, and Bob Merwin, Erie, Pa. 


4. The principal threats to an orderly 
and prosperous reconstruction period are, 
tun away inflation and powerful economic 
pressure groups. 

5. Since farming is on an “export basis” 
as far as labor is concerned, it is expected 
that farm prices will fall to a relative dis- 


advantage with respect to other prices 


and costs after the war. 


6. Farmers who can arrange to enter the 
post-war reconstruction period without high 
fixed costs should find farming profitable 
during this period although current cost- 


price relationships may be disadvanta- 


7. The following sequence of events 

seems most probable: 

a. Gradually rising prices during the 
b. A sharp speculative drop of short 
duration when peace is declared. 

c. A sharp inflationary rise lasting two 
years or more when controls are re- 
leased and accumulated purchasing 
power is spent for consumers’ goods. 


(Continued on page 107) 
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... three words that put Fleischmann’s 
advertising to wart for 


This year more than 261 million advertising messages will go to work for you—each 
one containing these three selling words, “Irradiated Dry Yeast.” 


' These messages are going to your customers. They're going to the type of farmers and 
feeders you like to sell. Livestockmen will read them in their favorite farm magazines. 
They’ll hear them over their favorite radio stations. 


Here is a great Tell and Sell Pore n for quality feeds, minerals and concentrates 
containing Fleischmann’s Irradiated Dry Yea—oich 3 in Vitamin D. There’s an easy 


way to make this campaign your campaign. Be sure that your feed tags carry the three 
well-known words, “Irradiated Dry Yeast.” 


Go a step further—make certain you have on hand a supply of booklets, folders, news- 
paper mats—all designed to help you sell your quality brands of feeds. 


For further facts about the Fleischmann Irradiated Dry Yeast Tell and Sell program, 
write STANDARD BRANDS, INC., Desk FB-2. 


“STANDARD BRANDS INCORPORATED 


SPECIAL DEPARTMENT 
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“IRRADIATED DRY 


AND THE 5-LB PACKAGE 
FOR RESALE OR CUSTOM 
MIXING 


Remember, too, the introductory 
five-pound FIDY package for 
over-the-counter sales and for 


_ €ustom mixing. Properly mer- 


chandised, it emphasizes the extra 


value you give in your feeds. 


in VITAMIN 


ANIMALS | 


YEAST 
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O merchandising opportunities 
N are passed up at Frank Gruler 
& Sons, Petoskey, Mich. This 
enterprising feed establishment, 
long a landmark of quality feeds 
and service to farmers in this area, 
is constantly alert to any merchan- 
dising advantage which shows up. 
For example, some years ago 
Frank Gruler, who with his brother, 
Albert, operates the feed concern 
their father founded many years 
ago, wanted to buy some dog food 
for a couple of Pointers which he 
had purchased. The thought occur- 
red to him that his own feed store 
should handle this item. 

As a result he installed a line of 
dog food. He gave it window dis- 
play, newspaper publicity and also 
set up a table display right near 
the main counter in his retail sales- 
room. The dog food sold and it 
wasn't long before many dog own- 
ers started coming regularly to the 
mill to buy the item. 

Today, Mr. Gruler figures that his 
firm sells between 10 to 15 tons of 
dog food annually, much of it in 
small lots. Many of the purchasers 
are farmers and huntsmen, who 
also have chickens, cattle, gardens, 
etc. and thus find other items at the 


for good merchandising are 
overlooked by frank gruler 


feed mill to buy at various seasons 
of the year. 

Another example of good mer- 
chandising is shown in Mr. Gruler’s 
excellent livestock and poultry 
remedy department. Items here are 
not tucked away in a little-visited 
section of the feed mill, but are right 
up toward the main entrance at a 
conspicuous sidewall location. The 
merchandise is well displayed. The 
Gruler firm even carries items such 
as filter discs which are used by 
dairy farmers to strain milk. Most 
certainly this is an item which fits 
very nicely into the merchandising 
picture of a feed store handling 
dairy feeds. The Gruler sales staff 
uses suggested selling on poultry 
and livestock remedies and thereby 
is able to achieve many extra sales 
from time to time. During wartime, 
the management has found that 
farmers are more willing to spend 
money to prevent disease, because 
they feel they have enough cash 
for such an expenditure. This better 
care of poultry and livestock 
through disease prevention and 
control should be reflected in post- 
war selling, believes Mr. Gruler. 

Poultry feeds constitute quite a 
large portion of this firm's annual 
volume. This is due largely to the 
fact that dairying and hog raising 
in this northern area of western 
Michigan has lagged behind poul- 
try raising, so far as progress is 
concerned. However, more and 
more farmers in this section are 
building their dairy herds and this 
undoubtedly will mean increased 
revenue for farmers in the future 
and also more dairy feed volume 
for dealers. 

Petoskey is the heart of one of 


UPPER photo at left shows 
handy garden seed cabinet 
employed by Frank Gruler & 
Sons, Petoskey, Mich. Below is 
an exterior view of the feed 
plant and at upper right are . 
ips Gruler and his son Frank, 


Michigan's finest summer resort 
areas. The population of the mod- 
ern little city is only 6,000, but busi- 
ness men state that in the summer 
this is tripled. Vacationists here, 
for the most part, remain all sum- 
mer, and are heavy buyers of milk, 
poultry, butter and eggs. Thus 
farmers in this area have found it 
profitable to raise chickens, turkeys 
and ducks for the summer trade in 
addition to the home population. 

Frank Gruler & Sons play dn im- 
portant part in feed education work 
with poultry raisers in this district, 
helping them with feed and farm 
problems. During wartime, it is diffi- 
cult for the company to send ser- 
vice men out to call on farmers to 
inspect sick flocks, but the firm posts 
chickens at the mill and this diag- 
nosis service helps the farmers con- 
siderably. Aiter the war, the Gruler 
firm intends to resume field service 
work, as it has always been found 
that such promotion pays well in 
normal times. 

“In our many years of business 
we have found that the farmer ap- 
preciates competent help on feed- 
ing,” says Frank Gruler. “He likes 
to talk to a friend about the value 
of various types of feeds. We have 


(Continued on page 112) 
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A Word Brings Service From Anyone of Fifteen Key Points 


Farallone Oils of uniform standardization that have been proved 
in Farallone’s own feeding tests are distributed by these firms: 


DISTRIBUTORS: 
BRADLEY & BAKER EELSINGH & LUGTIGHEID VAN WATERS & ROGERS, Inc. 
155 East 44th St., Grand Rapids, Mich. Seattle, Wash. 
New York 17, N. Y. Cleveland, Ohio Spokane, Wash. 
Baltimore, Md. ‘ SNOW & COMPANY Portiand, Oregon 
Norfolk, Va.’ Los Angeles, Calif. San Francisco, Calif. 
Jacksonville, Fla. UNCLE JOHNNY MILLS WAYNE FISH & CO. 
St. Louis, Mo. Houston, Texas Minneapolis, Minn. 


The Campaign of the Feed Industry Council and the National Poultry Conservation Com- 
mittee to eliminate non-profit hens is making good headway. The policy of culling to con- 
serve is gaining because it is a sound policy for the individual as well as for the country. 


-FARALLONE PACKING COMPANY 


Division of The Borden Company 
300 Montgomery St. - San Francisco - California. 
EASTERN SALES OFFICE + 350 MADISON AVENUE + NEW YORK CITY 
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W uar are these two fellows doing here. The harmful effect of high fluorine on health 
when this is strictly a poultry advertisement? of poultry has been recognized by the U. S. 
Nothing. perhaps, but we want to bring home Department of Agriculture. Because high flvio- 
to you the fact that high production and fast, rine phosphorus supplements are more de- 
economical growth of pullets requires an structive to poultry health than deficiencies of 
abundance of mineral feed. phosphorus, great care should be taken to 
Under ordinary conditions, fast-growing insure only a low fluorine, high phosphorus 
chicks require an abundance of minerals in content in all mixed feeds. 
feed . . . in wartime, mineral requirements Marquette Defluorinated Phosphate meets 
increase proportionately. government and state requirements of less 
Poultry, especially growing chicks. require ‘8®" -3% fluorine content. 
an extra proportion of calcium and phospho- : 
rus for bone structure, growth, maintenance 
and future egg production. Many feed manu- 
facturers are now using Marquette DEFLUOR- 
INATED PHOSPHATE because it gives defi- 
nite high phosphorus content without stepping- 
up fluorine dangers. 


GUARANTEED 
ANALYSIS 


Phosphorus (P) not less than 12.5% 
Calcium (Ca) not less than 28.5% 
Fluorine not more than .1%, 


yy 


Z 


Place your 1945 requirements today. 
Minimum car 40 tons. Quotations 
f.o.b. LaSalle, Illinois. Large stocks on 
hand insure immediate shipments. 


| 'THOMPSON-HAYWARD CHEMICAL COMPANY 


KANSAS CITY &, MO. 


BRANCHES: DES MOINES HOUSTON CHICAGO 
MINNEAPOLIS DAVENPORT DALLAS OMAHA 
OKLAHOMA CITY NEW ORLEANS WICHITA DENVER 
SAN ANTONIO ST. LOUIS MEMPHIS TULSA (tt) 


DP* MEANS DEPENDABLE PERFORMANCE IN POULTRY FEEDS 
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many business men are 


Paying ing Income 


would you pay $100 income tax 

on that sum? The answer to 
that one is easy. You wouldn’t— 
you'd pay only on such income as 
you derived from the $500. 

But, believe it or not, many of 
the small business men of the coun- 
try are doing just that in a left- 
handed manner. They are paying 
an income tax on apparent profits 
which, actually, are depreciating 
assets. It is this unrecognized de- 
preciation of such assets that fre- 
quently gives the deceptive appear- 
ance of larger annual profits than 
the taxpayer actually enjoys. 

This sounds very involved but it is 
really quite simple. These business 
men fail to reckon with all of the 
costs of doing business in arriving 
at their net profit figure. In filling 
out 1943 tax returns I was amazed 
at the number of taxpayers who 
brought in incomplete statements 
of their business expenses. Practi- 
cally none of these taxpayers were 
prepared to take all of the legiti- 
mate expense deductions to which 
they were rightfully entitled and 
which, in fact, they had sustained. 

Acting on advice of the treasury 
department many business men 
have filed 1944 estimates based on 
their 1943 earnings. Even if 1944 
gross. income and operating ex- 
penses compare favorably with 
1943, if these taxpayers erred in not 
taking all expense items into con- 
sideration in 1943 it follows that 
they not only will have paid too 
high a tax on 1943 income, but will 
repeat the error again in March 
1945. on 1944 income in making 
final returns. However, it is not 
yet too late to correct this esti- 
mating mistake in preparing final 
returns which may result in a low- 
ered final payment or, in many 
cases, a refund. 

Ignoring wages, materials and 
merchandise and other orthodox ex- 


I: you had $500 in the bank 
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by HAROLD J. ASHE 
Tax Counselor 


penses which it is assumed were 
deducted from gross income to ar- 
rive at a net figure, what are the 
items of expense overlooked either 
partly or entirely by the average 
small business man—and some big 
ones, too? 

Speaking from actual experience 
as a tax counselor helping business 
men through the intricacies of the 
1943 income tax return, I venture 
the belief that at least 50 per cent 
failed to take into account at least 
one of the following, and many ig- 
nored all: (1) depreciation on office 
and/or store fixtures; (2) deprecia- 
tion on trucks; (3) depreciation on 
private cars used.partly or entirely 
in business and, (4) depreciation of 
heavy tools, equipment and ma- 
chinery. I shall ennumerate more 
items in a moment. 

The items already referred to rep- 
resent capital assets being liqui- 
dated through usage in producing 
gross income without which no 
gross income or net income would 
be possible. The cost, through de- 
preciation, of these items is as much 
a cost of producing income as are 
labor, merchandise and the thou- 
sand and one petty items usually 
so carefully recorded. 

Probably the simplest explana- 
tion as to why the above items sel- 
dom appear as business expense is 
because they do not appear in the 
year’s books as an expenditure, 
having been acquired in previous 
years. Actually, if a truck was pur- 
chased, say in 1941 for $800 and 
has a life expectancy of five years, 
then it follows that.this truck (in ini- 
tial outlay alone) is costing the tax- 
payer $160 annually as surely as 
though an item for that amount 


‘showed as an outlay for the tax 


year reported. 
Again, many business men oper- 


ate their business in conjunction 
with their homes. A dual purpose 
property (home and store) serves 
to confuse them as to which is busi- 
ness and which is residence. Be- 
cause they are domiciled on ihe 
premises of the business they are 
too prone to consider such an es- 
tablishment as a purely personal 
arrangement. Long since they may 
have arrived at the pleasant con- 
clusion that, because the entire 
premises represent an outlay only 
equivalent to that for a home that 
they, in effect, are getting free rent 
for the business. In other times 
such a thought would be only a 
bookkeeping deception of no im- 
portance. Now such a continued 
attitude costs such taxpayers addi- 
tional taxes. Actually, the treasury 
department has long recognized 
that part of such an establishment is 
a business expense and may be 
so considered in making an income 
tax return. 

If the property is rented, the busi- 
ness may be charged with a pro 


ata share of the rent, utilities and 


other divisible expenses. This may 
be as little as 20 per cent, or as 
much as 75 or 80 per cent depend- 
ing upon the division of improve- 
ments as between home and busi- 
ness. 

Likewise, where the taxpayer 
owns the property and uses it in 
large part for business purposes, 
he frequently fails to charge the 
business with any of the expense. 
Here are just a few of the items 
that he is undertaking to bear, him- 
self, instead of entering them as a 
business expense to determine his 


true net income: (1) annual main- 


tenance cost; (2) depreciation of 
property; (3) utilities; (4) insurance. 
Interest on mortgage and real es- 
tate taxes are deductible as a per- 
sonal item in any event. 
Moreover, as a sole owner, the 
taxpayer is apt to bear the cost of 


On timate expenses 
+ 
* 


business entertainment out of his personal 
pocket on the unsound theory that whether 
it is charged to the business or not does 
not materially affect him. Even taxpayers 
having modest incomes not infrequently 
may spend several hundred dollars ¢ year 
in small sums at a time treating their more 
favored customers and soliciting desirable 
prospective ones. This may involve lunch- 
es, liquid refreshments or any other outlay 
of a similar character. It is recognized by 
the treasury department as a deductible 
item of business expense. 

To illustrate the importance of a careful 
scrutiny of these expenses as they bear 
upon the real cost of doing business, let 
us take the-case of a typical taxpayer. 


Let us assume that he owns his own 
dual purpose property which, exclusive of 
land value, was worth $7,500 at time of 
acquisition. This is a two-story structure, 
with a store downstairs and living quar- 
ters upstairs. In .addition, several out- 
buildings are used for warehousing. A 
fair division shows that two thirds of the 
improvements are used for business and 
one-third for personal. 


He has a truck acquired in 1941 for $500 
and another truck acquired in 1940 for 


$1500; a passenger car purchased in 1941 


cost him $900 and he uses this car three- 
fourths for business and one-fourth for per- 
sonal convenience and pleasure. Other 
equipment represents an initial outlay 


three years ago of $2500. Office furniture 
and fixtures cost him $500, also three years 


ago. 

During 1944 he paid a $60 insurance 
premium on the buildings. Repairs to the 
buildings (all necessary maintenance as 
distinguished from capital improvements) 
cost him $450. In addition he finds that he 
has spent $150 during the year in enter- 
taining preferred customers. 

Now this ‘taxpayer, ignoring the cost-of- 
doing business items ennumerated, finds 
that he has a net income of $5,000 in 1944. 
He has deductions for charitable contribu- 
tions, property taxes, medical expenses, 
etc., of $250. Besides his wife, he has three 


(Continued on page 103) 


Snapped at Midwest Geed Manufacturers Meeting 


VERYBODY enjoyed the annual con- 

vention of the Midwest Feed Manufac- 
turers association at Kansas City (report 
published beginning on page 29 of the 
January number of The Feed Bag) and 
here are a few of those in attendance as 
seen through the lens of The Feed Bag 
camera, from left to right: 

TOP ROW—R. H. Peek, Percy Kent Bag 
Co., G. M. Hayward, Thompson-Hayward 
Chemical Co., and William Cowan, all of 
Kansas City; Jim Greenfield, Sargent & 
Co., Waverly, Mo. with Mark Thornburg, 
Western Grain & Feed association, E. L. 
Dutcher, Swift & Co. and Don Jorgenson, 
Sargent & Co., all of Des Moines; Ralph 
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Shores, W. F. Bartles and J. D. DeJarnette 
of Bartles & Shores, Kansas City, with N. D. 
Wilcox, F. M. Stamper Co., Moberly, Mo 

CENTER ROW—Frank Leathers, Swift & 
Co., Des Moines, Harry McAdams, E. F. 
Drew Co., Chicago, and Tom Sexton, J. T. 
Sexton Co., Kansas City; Homer B. Park, 
Philip R. Park Co., Chicago, Lewis Drake, 
Humboldt Elevator Mills, Humboldt, Kans. 


. and D. C. Bishop and L. A. Fuller of Kansas 


City; E. J. Slattery, E. I. du Pont de Ne- 
mours & Co., Des Moines, George Wilhelm, 
Mid-Continental Laboratories, Kansas City, 
and O.N. LaFollette, Feed Institute of Iowa, 
Des Moines; . 

BOTTOM ROW — Rudy Eschenheimer, 


National Oil Products Co., Kansas City, 
B. D. Eddie, Superior Feed Mills, Oklahoma 
City, V. D. Hobbs, Hobbs Feed Co., Kansas 
City, and George Simpson, Chickaline Feed 
Mills, Hobart, Okla.; Ray B. Bowden, Grain 
& Feed Dealers National association, Wash- 
ington, D. C., Maurice Johnson, Feedstuffs, 
Kansas City, and Jerry Parks, J. P. Parks 
Co., Kansas City; L. H. Armstrong, Gen- 
eral Mills, Kansas. City, Charles H. Van 
Horssen, General Mills, Chicago, Guy E. 
Hillier, Penick & Ford Co., Ltd., Cedar 
Rapids, and Oscar Straube, Kansas City, 
with Dr. E. M. Funk of the University of 
Missouri and Dr. Robert Penquite of Okla- 
homa A & M in the foreground. 
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IT’S — RESULTS THAT COUNT 


Within the next few weeks, reports on record of near-record hatches may be 
expected from hatcheries throughout the nation. Great care has already been : : 
exercised in the selection of breeders. Good breeder rations have been adequately i 
fortified with vitamins A and D to insure maximum hatchability, as well as extra ; 
vigor and vitality in the newly hatched chicks. But care and vigilance must not 
stop there. Chick starter mashes should also contain adequate amounts of these 
essential vitamins to make absolutely certain that these chicks have the best pos- 
sible chance for rapid growth and proper bone development. 


Now—how can you be sure that the particular vitamin A and D supplement you 
choose will produce the results you want? Strictly speaking, you can’t—you can 
only evaluate its worth by the results produced. But you can select supplements 
whose worth and dependability have been proven in use—CLO-TRATE Vitamin 
A and D Feeding Oils and CLO-TRATE “Dry D’’. They are produced to the 
most exacting standards in unitages to meet all formulas. Every batch is checked 
before shipment in White’s chemical and physical laboratories, and tested on 
chicks by the A.O.A.C. method. You can fortify with confidence when you 
use CLO-TRATE products. 


CLO-TRATE 


VITAMIN A &D PRODUCTS 


White Laboratories, Tue. 


NEWARK 2 NEW JERSEY 


‘GUARANTEED BY THE MAKERS OF x, NATURAL RIBOFLAVIN SUPPLEMENT 
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Poultry Supplement eee 26% Protein.................. 68.00 
KELLOGG All Mash Chick Starter and Grower................... 17% Protein.................. 70.00 
POULTRY Chick Starter Mash 18% Protein.................. 70.00 
FEEDS Chick Grower Mash 17% Protein.................. 70.00 
HOG Swine Protein 30% Protein.................. 64.00 
FEEDS Pig Hog Balancer 35% Protein.................. 67.00 
[Special Dairy Feed 16% Protein.................. 44.00 
DAIRY 4 Dairy Concentrate ee 32% Protein.................. 61.00 
FEEDS Calf Meal, 50-lb. sacks 22% Protein.................. 74.00 
Special Steer Ration .................0.0..00...000.2. 35% Protein.................. 62.00 
Wheat Bran 14% Protein.......... Out at present 
Wheat Middlings (limited amount).................... 16% Protein.................. 40.25 
Dried Malt Sprouts 22% Protein.................. 42.00 
Linseed Oil Meal (limited amount).................... 32% Protein.................. 48.00 
Soybean Oil Meal 41% Protein.................. 56.75 
MISCELLANEOUS j; Corn Gluten Feed (Imited amount).................... 23% Protein.................. 46.00 
Corn Gluten Meal 41% Protein.......... Out at present 

Alfalfa Leaf Meal (limited amount).................... 20% Proiein.................. 
Alfalfa Meal (limited amount) ........................ 15% Protein.................. 43.00 
Durum en Clear Flour (for pigs) .................... 15% Protein.................. 50.00 
50% Protein.................. 77.00 
| Pilot Shells, 80-lb. sacks 17.00 


KELLOGG 


In straight cars or mixed cars of processed feeds and whole or 
ground grains packed in new branded sacks 


Victory Mills, F.O.B. Minneapolis or St. Paul 


The above prices are in 100-lb. sacks—in effect one week. 


KELLOGG MILLING co OMP A Y 


FEEDS F AMBER OF COMMERCE BUILDING © MINNE 


63 EAST CHICAGO AVE. - 
BETWEEN WABASHA & ROBERT 
wi ST. PAUL, MINNESOTA 


OFF EAST HENNEPIN 
AT THIRD AVE., S.E. 
MINNEAPOLIS, MINN. 
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by Congressman LAWRENCE H. SMITH 


Washington, D. C. 
February 2, 1945. 


THE WAR 


Anything can happen anytime now. That surprising and sustained Russian of- 
fensive has Washington on its ears. Those in the “know” figured that Stalin was 
due for a big push, -- in fact many thought it was overdue -- but they never dreamed 
he would make Berlin without stopping. As this is being written one part of the 
Russian attack has reached a point 40 miles from the German capitol. Germany may 
have capitulated even before you receive this copy of The Feed Bag. In connection 
with the European situation we learn from quite authentic sources that Stalin, 
Roosevelt and Churchill are now in conference in Cairo. Look for the Big Three to 
give the Germans peace terms. It is in the wind and will have a bearing on the war. 


MacArthur and his men are doing a superb job in the Pacific aided and abetted 
by the most powerful naval fleet afloat. Nimitz, Halsey and company deserve an 
accolade. A veteran of many South Pacific campaigns writes me: "Bet you we have a 
V-Day in the Philippines before you have one in Europe." We're pulling for both. 
The Rangers release of the American prisoners on Luzon will perhaps equal the 


heroism of any other feat in our military history, -- bar none. It is the topic 
of the moment here. 


This report on the war is given with the gentle admonition that the war is 
not over. We are making gains, but there is still a lot of fighting and dying to 
be done before we count Hitler and Hirohito out. Our sons and daughters in the 
service expect us to carry on ‘till it's over, over there. 


WORK-OR-FIGHT BILL -- H.R. 1752 


This bill designed to force men between the ages of 18 - 45 into defense plants 
was passed by the House by a vote of 246 to 165. A majority of Democrats favored 
it and a majority of Republicans were opposed. It’s fate now rests with the 
Senate. This is a historic piece of legislation and little understood by the peo- 
ple. For the first time in our history we are to force men to work in civilian 
industries. There is no parallel between this legislation and the army draft law 
which compels a man to fight with arms in defense of his country. 


The President said the legislation is necessary. He is supported in that con- 
tention by his hired hands -- the army and the navy. It is this same group which . 
gave out reports last fall indicating the war would soon be over; it was this group 
which ordered WPB to cut-back on war contracts with the result that war plants 
were closed. Those opposed to the bill were Labor and Management. This last group 
has the responsibility of producing the implements of war and it should know 
something about the problems of production. Yet this advice is ignored. Sponsors’ 


of bill admit it is valuable for psychological reasons. You can lead a horse to 
water, etc. 


We have taken another fateful step down the road to state socialism and it 
is being done so easily nowadays that it gives cause for much concern to those of 
us who believe in a system of free economy. The war has caused an acceleration of 
socialistic principles and has now proceeded to a point where government has 


(Continued on page 101) 
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Vertical Mixers 


There’s a model just right 
for your needs... 


SIDNEY Vertical Mixers are all basically the 
same — identical for the fine job of mixing | 
they do... for ease and convenience of opera- 
tion, low power consumption, and their many 
labor-saving features. 

These famous machines are made in four 
types, with a wide variety of feeds, drives, and 
capacities (40 bu. to 2 tons). This enables you 
to choose an installation that meets your needs 
exactly — and get full advantage of Sidney’s 
practical design and construction. 

Specifications and complete description are 
yours for the asking. Write today. _ 


THE SIDNEY GRAIN MACHINERY 


COMPLETE EQUIPMENT FOR GRAIN ELEVATORS AND FEED MILLS 


The Sidney Gearless Mixer (illustrated) is pop- 
ular for its simplicity — only two bearings to 
lubricate — and the flush-with-the-floor loading 
hopper. Has the same compact efficiency as all 
other Sidney Vertical Mixers. 
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anished 


regain favor after mickey 
points way to new profits 


in tarnation have you 
brought in to clutter up the 
piace now?” 


Lem Jones, proprietor of the Hick- 
ory Grove Feed store, strolling into 
‘he warehouse to talk to Zeke, vet- 
eran hand, exploded with this de- 


mand when he almost. stumbled: 


aver a wooden crate, standing near 
a stack of feed sacks. 

“Rabbits, boss, rabbits,” respond- 
ed Zeke. “Mickey brought them in 
morning.” 

Sniffing disgustedly at the pecu- 
liar odor emanating from the crate, 
Lem growled: 

“Where's he now? I want to talk 
to him.” 

“Gone to the post office with that 
special delivery you wanted to get 
out this morning,’ answered Zeke. 
“Should be back any minute now.” 

“Well,” said Lem, “if he comes 
into the warehouse first, tell him I 
want to see him right away, and no 
stallin’ either.” 

“Jimminy cripes,” breathed Zeke, 
as Lem stormed back into his office. 
“Didn’t think the boss would fly off 
the handle on account of a couple 
of innocent rabbits. Musta had a 

- bad night.” 

Ten minutes later, Mickey breez- 
ed into the warehouse through the 
rear door. 

“How’s Bert and Melba?” he ask- 
ed; peering into the crate at the 
short-lived, new bunny mascots of 
the Hickory Grove Feed store. 

“They're all right,” answered 
Zeke, “but the boss isn't. He wants 
to see you rignt away and I think 

it’s about rabbits.” 

“Gosh,” suddenly realized Mick- 
ey. “I meant to tell him I brought 
‘em in this morning but I just didn't 
have the time. This is a.special pair 
that Gordon Ccrwell wants me to 
feed for him for a week while he’s 
gone visiting his aunt and seeing a 
buyer about: getting higher prices 
for his pelts.” 

“Well, maybe that'll pacify the 
boss,” consoled Zeke, “because Cor- 
wells old man is a pretty good cus- 
tomer. But on cccount of he tripped 
over this crate just awhile ago, 
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made him pretty sore. Good luck 
anyway, kid.” 

Prepared for the worst, Mickey 
edged his way back into the office. 
Lem, still irked about the rabbits, 
glared when he approached. 

“Mickey,” he exploded. “I let you 
bring a goat in here once. You got 
away with it because it brought us 
a new customer. But rabbits! I’m 
telling you right now that I don't 
want ‘em breeding and running all 
over the place besides using up 
gooa feed. If you don't get ‘em out 
of here by this evening, you're 
fired.” 

“But, boss,” argued Mickey. 
“That's a pair that belongs to Gor. 
dor Corwell and he just wants me 


to take care of ‘em for a week while > 


he’s gone visitin’ his aunt.” 

“I don’t care who they belong to,” 
growled Lem. “Get them out of here 
by tonight.” 

He was too irked to reason—too 
irked to remember that Gordon Cor- 
well's dad was a good customer. 

“O.K., boss,” said Mickey sadly. 
“I'll take ‘em kome and keep ‘em 
in maw’s hen coop until Gordon 
gets back.” 

When Mickey returned for work 
on the following morning, the inci- 
dent of the rabbits had completely 
vanished from Lem's mind. Mickey 
refrained from mentioning it and 
went about his duties, speaking 
cheerfully to Lem, as if nothing had 
happened. The days rolled by and 
Mickey religiously coddled the rab- 
bits in his mother’s hen coop. Even 
an expert keeper’ couldn't have 
given them better care. 

It was Friday when a cheerful 
voice greeted: 

“Good morning, Lem.” 

The visitor was Hyde ae 
Gordon's father. 

“Hope you got a half ton of that 
starter mash put aside for me, Lem. 
Getting my new chicks in any day 
now and I'll be needin’ it.” 


“You bet I have,” said Lem. “Al- 
ways take care of my good custom- 
ers. 

“And, by the way,” Corwell add- 
ed. “My son, Gordon says Mickey 
is takin’ care of a pair of rabbits for 
him while he’s gone over to Medi- 
nah to visit his aunt and see a buy- 
er there who's been sendin’ him 
checks for pelts. Mighty nice of 
Mickey to do that. Say, have you 
got a couple of bags of good rabbit 
pellets around? Gordon says he'll 
be needin’ ‘em when he gets back 
and I might as well take ‘em with 
me.” 

Lem Jones swallowed hard. It 
wasn't only the rabbit incident that 
came bouncing back at him but 
also the request for a couple of 
bags of pellets. Lem had never 
handled dry rabbit feed, and didn't 
think there was any money in trou- 
bling with that sort of business. But 


_he had to be polite to Corwell, one 


of his best customers. 

“Yes, oh! yes,” he finally stut- 
tered. “Mickey showed me the rab- 
bits. Fine lookin’ pair. Guess he's 
taken ‘em home with him where he 
could be sure to keep ‘em warm. 
And about these here rabbit pel- 
lets. Was a salesmen in the other 
day and I thought I'd better stock 
some. Expecting a shipment in any 
day now, Lem lied. 

“Well, let me know when it comes 
in, Lem,” said Corwell. “And if my 
boy wants credit on anything he 
needs for his rabbits, just put it on 
my account. He’s doing right well 
and as long as he’s buying war 
bonds with the money he earns, I 
told him I'd furnish the feed.” 


The last comments from Corwell 
made Lem almost reach for the 
edge of his*desk to support himself. 
After Corwell had ordered a few 
more items and his car rolled out of 
the driveway, Lem called Mickey 
from inside the warehouse. 

“Mickey,” he asked, “who was 


(Continued on page 104) 
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@ Sardines in great schools in the Pacific 
gather and carry in their bodies the vital 
“A” and “D” Vitamins so necessary to 
“spark” your feeds. Catching these fish for 
processing is one of the great enterprises of 
the West Coast. The boats go out at night when 
the fishermen can see the phosphorescent flash 
as the fish break water. The school when 
found is surrounded by a purse net about 
1200 feet long . . . Then the net is drawn 
together and the haul of fish 
is loaded into the boat with 
a“brail” operated by power. 


The illustration shows a 
sardine boat, with lookout | 
and “‘brail’”’. Over 200 tons 
of fish have been taken in © 
one haul of the net. 


Helps 
Problem 


Sardilene starting from the sea provides 
one of the best sources of Vitamins A and 
D. With it you help solve the problem of 


maintaining your standard Feed Quality 
in these hectic times. | 


The high physical qualities of Sardilene, and its 
biological standardization, assure proven results 
for those who include this High-Vitamin 


product in their poultry and live-stock feeds. 
immediate shipments can be made. 


WRITE FOR’ 
DETAILS 
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OMEONE very ably said that 

if you are doing business to- 

day as you did it 10 years ago 
either you were way ahead of the 
gang at that time or you are quite 
a way behind at the present time. 
Many services are being offered to 
feeders that were not previously of- 
fered and it is well to study and 
recognize what is being done, then 
endeavor to fit the constructive 
things into your program. 


It is quite logical to assume that. 


those who will endeavor to keep 
abreast of the times by adopting 
modern merchandising methods 
and modern production programs 
will be in the better positions in 
their communities as time pro- 
gresses. Sound thinking and sound 
planning, therefore, will be of im- 
portance to their success. 

If a community has the possibili- 
ties for a good feed business and 
the business is making progress fi- 
nancially, why isn't it good logic 
to invest sotne of the returns from 
the business in modern equipment, 
improve the conveniences for han- 
dling customers, give the employes 
an opportunity to crow about how 
much business they are doing, and 
enhance the possibility of increas- 
ing the volume in the future by im- 
proved service. Perhaps some man- 
agers do not feel that their em- 
ployes ever crow about the volume 
that they are turning out but I have 
seen employes who had worked 


under handicaps, enthused about’ 


what they could do when the equip- 
ment was improved. Loyal em- 
ployes enjoy this and if they are 
not loyal they will never help build 
your business to any extent. 

The installation of hoppers 
through which feed can be sent di- 
rectly from the truck or the farm 
wagon to the grinder and then to 
the mixer is an improvement that 
usually speeds up volume, reduces 
labor costs, and renders more 
prompt service to the customer. 
Convenient, loading docks with 
good approaches for the customer 


*An address delivered Jan. 23 at the 44th annual 
meeting of the Indiana Grain & Feed Dealers 
association, Indianapolis, Ind. 
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Allied Mills, Inc. 


and convenient loading facilities for 
delivery to him deserves more con- 
sideration than has been given by 
many feed dealers. The idea that 
some feed dealers have, that farm- 
ers will deal with you because your 
surroundings indicate that you are 
siruggling for a living, is erroneous. 
The farmer like other folks likes to 
deal with progressive organizations 
and particularly organizations that 
are equipped to give him service. 

What kind of a man do you have 
to make contacts with your farmers 
in the field? There are still a great 
many people who fail to realize the 
many important problems involved 
in constructive livestock production. 
Personally I cannot see how men 
who have never been on a farm or 
had any experience with livestock 
production can do a very good job 
of helping the farmer with his feed- 
ing program. 

If your representative in the field 
has a good farm background and 
then has built on top of that some 
technical training in an agricultural 
college or a vocational class, it will 
be an additional asset to him and 
to you. Nutrition problems have 
changed so rapidly, because of ad- 
vancement in agricultural research, 
that the farmer likes to depend up- 
on a well informed man to advise 
him concerning his feeding pro- 
gram. You yourself in many cases 
are so busy that you do not have 
time to dig out these things, but if 
you have a well informed feed 
representative calling upon you, he 
can help keep you posted on mod- 
ern feeding methods and practices. 


How often do you get your em- 


ployes together for a little evening 
session? Some managers, or so 


‘called managers, have taken the 


attitude that the less their employes 
know about the business perhaps 
the better the business will be. 


However the wise manager today 
seems to-endeavor to have his em- 
ployes know as much about the 
business as possible in order that 
they may give constructive advice 
and sell sound programs to their 
customers. 

It is certainly good business to 
get your employes together several 
times a year and the best time to 
do it is in the evening after the 
work is all done. They have their 
minds concentrated then upon the 
programs that are being presented, 
they have time to ask questions and 
discuss the value of certain prac- 
tices in livestock production. If you 
can make them feel that you are 
trying to help them make them- 
selves more valuable, they will en- 
joy these group meetings. If you 
are dealing with a commercial or- 
ganization, they should have sales 
representatives that are capable of 
coming before your employes and 
conducting constructive educational 
meetings that will help build the 
employes of your organization. 

In conducting these small em- 
ploye meetings do not try to cover 
too many phases of the industry in 
one meeting. In the fall of the year 
it is well to discuss and review the 
poultry program that is being 
recommended to the feeders in your 
territory. Along about the first of 
the year outlining the program for 
the growing and development and 
management of baby chicks is very 
desirable. Later on perhaps the 
program for taking care of baby 
pigs and growing them to market 
toppers in six months would be 
timely. A thorough discussion of 
your dairyman’s needs and require- 
ments makes a desirable subject 
for another session, and by all 
means don’t think that because you 
have had your employes together 
for one meeting that they may not 
need a review of the program for 
another year. We must remember 
that we forget from time to time 


about details and these employes need a 
review and reminder on the program just 
as much as you need going to church from 
week to week in order that the preacher 
may remind you of some of your obliga- 
tions to humanity. If a little lunch tan be 
served after such a meeting, it builds good 
will among the employes and I have al- 
ways found that people enjoy getting to- 
gether to eat. 

Another subject that can be given atten- 
tion from time to time at these employe 
gatherings is the question of meeting and 
handling customers. Too many dealers 
have given little thought or little attention 
to this problem in their organization. Em- 
ployes are hired and told to go to work, 
but in many cases they have been given 
no instruction concerning human psycho- 
logy, the proper approaches, and the 
proper courtesies in meeting the trade. I 
have often said and I still contend that 
good will is one of the hardest things that 
any competitor has to sell against. A great 
deal of that good will can be created by 
the way in which your employes treat your 
customer. Even though you may be busy, 
teach your employes to recognize the cus- 
tomers the minute they come into your place 
of business. Teach them to make their sug- 


gestions in a constructive cheerful way and 
teach them to thank the customer for the 
business obtained. Helping a farmer load 
his feed, recognizing his child if the child 
is with him, showing an interest in his new 
car when he has one, complimenting his 
wife on some community activity in which 
she has taken part, all help to build good 
will and friendship and go a long way 
toward bringing those customers back to 
your door. 

Cost is a word that has been badly 
abused in talking to farmers. I feel some- 
times that our agricultural economics de- 
partments have talked too much about cost 
and the farmer’s mind has been put into 
a groove that has kept him from distin- 
guishing between costs and investment. 
Animals on farms today are machines. 
Constructive breeders have tried to im- 
prove the productive possibility of those 
machines. As the productive possibility of 
those machines is increased, the capacity 
for the handling of raw materials is often 
increased. High producing hens consume 
more than low producing hens. Heavy 
milking cows consume more than low pro- 
ducers. Rapidly gaining hogs usually con- 
sume more feed per day than those that 
develop slowly. It is not always low feed 


“Gee, that spell in the army sure toughened him. up!” 
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cost that means maximum profits. If we 
can get the feeder to thinking of expendi- 
tures in terms of investment rather than 
just cost, we have him on a sound pro- 
gram. The farmer is a manufacturer and 
all manufacturing industries must invest 
in machinery and raw materials if they are 
to produce profitable results. 

When a feed dealer tries to sell a farmer 
the cheapest thing that is available on the 
market, he probably in many cases is do- 
ing more harm than good. We should sell 
the farmer a quality product that will be 
used in a constructively-planned program. 
That is the type of program that will pro- 
duce results over a period of time. 

After all in our selling work we should 
not be so much interested in selling a bag 
of feed as we should be in the result of a 
farmer's program. Encouraging your feed- 
ers to keep records of their egg production, 
their milk production, or their hog produc- 
tion costs is a good practice. Then if you 
can get the figures on the results that your 
feeders have obtained, you have the finest 
selling ammunition that any dealer can 
have. People are interested in what kind 
of results they can get and what kind of 
profits they can make and concrete evi- 
dence obtained in their own neighborhood 
is the most valuable information that can 
be presented. Remember, too, that when 
you encourage a farmer to keep records 
upon the feed which you are merchandis- 
ing, you immediately impress that customer 
with the fact that you have confidence that 
your program will produce profitable re- 
sults and confidence is an important thing 
in making any sale. 

Displaying merchandise has been badly 
neglected by feed dealers. Many large 
merchandising concerns spend thousands 
of dollars each year displaying their wares. 
They do this because they have found it 
profitable. When a customer sees an item 
in which he may be interested and it per- 
petually is brought to his eye eventually 
he determines to buy. In too many cases, 
items such as calf feed and modern rations 
that are being brought out are hidden in 


. a corner while the generally used item is 


still out before the eye of the feeder. A 
good display window with an attractive 
feed display is a good investment for a 
feed dealer and is one of the cheapest 
salesmen that he can employ. Tomorrow's 
feed merchandising will be on a higher 
plane, and the feed dealer who adopts - 
modern display methods will undoubtedly 
get the attention of the prospective buyer. 

If we are going to be capable of devel- 
oping an appreciation of the feed business 
as we should, we must be honest and fair 
with our competitors and careful of the 
things we say about competitive products. 
While calling on a feed dealer one day 
a lady walked in and asked for the price 
on a bag of turkey starter. The dealer 
gave her the price, whereupon. she ex- 
claimed that the price was 40 cents higher 
than the competitor down the road. The 
dealer looked at her a minute and said, 
“Yes, lady, when you buy our turkey start- 
er you can put your own sand in the feed 
instead of buying sand in the bag.” 

I am positive that this lady developed 


(Continued on page 98) 
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. B-483 is a natural source of riboflavin. ..made with 
dried fermentation solubles and corn germ meal. 
These natural feed s upply 
nutrients—protein, minerals er factors, es- 
pecially associated B Com Adequate 
riboflavin in poultry and livestock rations assures 
high livabili teat growth, and profitable maturity. 


B-43 contains not less than 113,400 micrograms 
of riboflavin per pound . . . requires no pre-mixing... 
blends well with fine or coarse feeds. Each ton of 
ab adds a ton of valuable ingredients to your feed 
volume. 


AMOUNTS OF RIBOFLAVIN REQUIRED AND B-43 RECOMMENDED | 
FOR USE IN MIXED FEEDS 


per teat Livestock per pound per tent 
15-20 Pig starter... 400 5-8 

12-20 Hog supplement. . . 2000 20-30 


Calf starter... . . 2008 20-30 
12-28 


ay 8-12 Dogs (and fur-bearing 
Breeding stock: . . 1300 10-15 animals)... .. . 2000 20-30 


Mail coupon for new folder on B-43 _ 


‘erre Haute, Indiana 


(@MMERCIAL SOLVENTS: | 
poration | 


THE FEED BAG — February, 1945 : e350 


Growing poults . . . 2000 
. 


NEATLY painted store front 
is a great benefit in promoting 
business,” agree Elmer W. 

Wilde and Arthur Stillmacher co- 
owners of the Wilde & Stillmacher 
Feed store at Markesan, Wis. 

“We have always kept the front 
of our store neat and attractive,” 
continued Mr. Wilde, “because we 
feel that it focuses attention on our 
business. It's about the best adver- 
tising investment that any firm can 
make. When people drive down 
the street, they don't have an op- 
portunity to look at the display in 
every window they pass. However, 
they will look at a few and those 
will be the stores with the most 
attractive fronts. A store like this 
will not only be noticed first but 
also remembered longest.” 

The appearance of the store front 
as stressed by these two men is an 
important factor’in any business. 
Chain store executives throughout 
the. country have consistently 
preached the value of an attractive 
exterior, and have standardized 
color schemes so it will be easy 
for the public to identify their stores. 

“Everyone knows that it’s the first 
impression that counts the most,” 
continued Mr. Wilde, “and in most 
cases if everything looks neat and 
agreeable on the outside people 
usually feel that they can depend 


front is valuable asset 
say wilde & stillmacher 


on the services and merchandise 
offered inside.” 

_ The ability of these men to catch 
the public eye is proven by their 
attractive window displays of mer- 
chandise. Invariably, busy shop- 
pers stop to look at the neat ar- 
rangement of feeds and other pro- 
ducts displayed in the windows. 
Customers have come to realize 
that the owners are interested in 
providing them with a complete line 
of merchandise. 

Mr. Wilde started his business 
career at Green Lake Center, Wis. 
where he opened a grocery store in 
1929. This is a thriving dairy com- 
munity; and before long the numer- 
ous calls for dairy feed convinced 
him that to completely satisfy his 
many customers, he should have at 
least a small stock of feed. He start-’ 
ed out by handling a few dairy 
feeds and found such a good de- 
mand that within a few weeks he 
had to expand his stock to include 
poultry feeds, flour, salt and other 
similar products. 

“The feed end of my business 
proved to be so profitable and so 
interesting that in 1935 I began to 
look around for an opening to ex- 
pand that part of my business,” ex- 
plained Mr. Wilde. “After giving 
several nearby locations careful 
consideration, I finally decided to 
open a feed store at Markesan.” 


. This Markesan store was operated 


in conjunction with the one in 
Green Lake Center and proved to 
be such a profitable venture that 
before long, larger quarters were 


| needed. 


Mr. Stillmacher entered into the 
partnership in 1938, and the busi- 
ness became known as the Wilde & 
Stillmacher Co. Once more the 


A NEATLY painted store front 
is of great benefit in the re- 
tail feed business according to 
Elmer W. Wilde, left, and his 
partner Arthur Stillmacher, op- 
erators of the Wilde & Still- | 
macher Feed store at Marke- 
san, Wis. 


store was expanded, this time with 
the addition of farm machinery. Mr. 
Stillmacher handled the new line of 
farm machinery while Mr. Wilde 
continued to manage the feed busi- 
ness. 

There is no grinding or mixing 
service available at the Wilde & 
Stillmacher Feed store, but the part- 
ners both believe in handling a 
good quality line of merchandise, 
and keep a good stock on hand at 
all times. They carry a complete 
line of commercial livestock and 
poultry feeds including Purina, Oc- 
cident and Wisco brands in addi- 
tion to flour, salt, seed, fertilizer, 
poultry remedies and other supplies. 

“Advertising has played an im- 
portant part in the rapid growth 
of our business,” said Mr. Wilde. 
“In addition to using our display 
windows to the best advantage, we 
also have posters and displays in- 
side the store. This advertising acts 
as a silent salesman to the people 
who come into the store to browse 
around.” 

Other methods used by the com- 
pany are to send advertising 
through the mail to the farmers in 
the territory served by the com- 
pany, to run slides in the local 
theatre, and of course considerable 
advertising is also carried in the 
local newspaper. 

Mr. Wilde has two sons who are 
in the armed forces, and Mr. Still- 
macher has one son who is also in 
service. Like most people in busi- 
ness these days they experienced 
great difficulty in securing compe- 
tent help to replace their sons. 
Finally, in order to solve this labor 
problem, they decided to dispense 
with one of their business places 
and consequently the store at 
Green Lake Center was closed last 
year. Needless to say. the two part- 
ners are both looking forward tothe 
time when their boys will return 
and they be able to once more start 
planning ahead for a bigger and 
better feed business. 
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Does TWO jobs in one 


Yes sir, Marblehead Hard Limestone Grit supplies that EXTRA 
needed calcium for building egg shell, bone and aiding in diges- 
tive functions of the bird. 


PLUS 
grinding action in the gizzard. No additional grit needed. Re- 


search has proved that Marblehead hard limestone grit does © 


the DOUBLE JOB. 


No wonder more and more dealers are selling Marblehead Grit 
—comes in 4 sizes—chick—medium—hen and turkey. 
Marblehead Hard Limestone Grit combines shell and grit re- 
queen in one product—available in convenient mixed cars 
wit 


No 98 Pulverized Calcium Carbonate 


It's clean, pure limestone, tunnel mined, free from impurities. Preferred by 
discriminating feed manufacturers for its purity, uniformity, constant analysis 
and economy. 


lodized (KI) Calcium Carbonate 


Furnished with any quantity (KI.5-KI 1.-KI 2.35 etc.) potassium iodide to 
meet your particular requirements. 


lodized-Manganesed Calcium Carbonate 
Ibs. or 25 skillfully added to the iodized calcium 
carbonate. 


"E-Z Flow" Calcium Carbonate 
Everything the name implies, plain, iodized and/or manganesed. 
Mineral Base Formula No. 20 


An all-purpose mineral answering the needs of the most exacting feeders. 
Mixers also use and prefer it in their own feeds and mashes. Convenient too, 
because it supplies the calcium, iodine, manganese, phosphorus, copper-iron, 
irradiated yeast (Vitamin D), salt, anise, molasses—to complete the mineral 
balance of your feeds. Packed in 50 Ib. and 100 Ib. multi-wall Kraft bags. 


Mineral Feed Division 


CALCIUM CARBONATE Minimum— 98.00% 
MAGNESIUM CARBONATE Maximum— 1.00% 


SINCE 1885 
MINERAL FEED DIVISION Sf 


MARBLEHEAD LIME COMPANY: 


CHiCAGO,1, ILLINOIS 


Samples of grit, literature and 
advertising helps furnished to 
Marblehead dealers. 


"MARBLEHEAD LIME co. 160 N. LASALLE 


Western Plant — Salt City, Uta 
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(owrisutions totailing $19,505 have 
been turned over to ihe board of re- 
gents of the University of Wisconsin to- 
ward the Halpin Hall building fund ac- 
cording to a report by David K. Steen- 
bergh, Milwaukee, executive secretary of 
the Central Retail Feed association, spon- 
sors of the project. 

The Halpin Hall campaign was launched 
a little over a year ago for the purpose 
of soliciting funds from the ‘eed, hatchery 
and allied industries to be used for con- 
struction of a modern poultry research 
center at the University of Wisconsin. The 
building will be named Halpin Hall in 
honor of Prof. James G. Halpin, who has 
devoted a lifetime to pouiiry research and 
is responsible for some of the most impor- 
tant discoveries and developments in poul- 
try nutrition. 

Additional contributions are still needed 
toward the tentative goal of $50,000. Firms 
ct individuals who are interested should 
mail their donation to the Central Retail 
Feed association, 741 N. Milwaukee street, 
Milwaukee 2, Wis., or direct to the secre- 
tary of the board of regenis, University of 
Wisconsin, Madison, Wis. Checks should 
be made payable to the, “University of 
Wisconsin Halpin Poultry Building Fund.” 

In addition to four anonymous contribu- 
tions, the lis' of donors to the Halpin Hall 
fund as of Feb. 1, includes the following: 


A. G. Creamery Co., Arcadia, Wis. 
Ampes’ Feed Store, Cadott, Wis. 
Antigo Flour & Feed Co., Antigo, Wis. 
Arcady Farms Milling Co., Chicago, IIl. 
Ailantic Supply Co., Baltimore, Md. . 
Avalon Farmers Supply Co., Sharon, Wis. 
Bakke Feed Mill, Alma Center, Wis. 
Harvey J. Barthels, Green Bay, Wis. * 
Bedford Milling Co., Bedford, Pa. 
A. A. Bergeron, Rice Lake, Wis. 
Blockhawk Hatchery, Janesvilie, Wis. 
Black River Falls (Wis.) Produce Co. 
Blatchford Calf Meal Co., Waukegan, Ill. 
The Borden Co., New York, N. Y. 
Wm. Borst & Son, Brooklyn, Wis. 
Calcium Carbonate Co., Chicago, IIl. 
Carbolineum Wood Preserving Co., Mil- 
waukee 
Cargill, Inc., Minneapolis, Minn. 
Central Reiail Feed Association 
Cleereman’'s Hatchery, Green Bay, Wis. 
M. S. Colrud Co., Rosholt, Wis. 
Commercial Solvents Corp., New York 
Consolidated Products Co., Danville, lil. 
H. A. Cuff & Sons, Portage, Wis. 
Curran Feed & Produce, Menomonie, Wis. 
Dadmun Co., Whitewater, Wis. 
Dane Co. Coop. Farm Supvly Co., Madison 
Dawes Products Co., Chicage, IIl. 
Deer Park Elevator, Deer Park, Wis: 
Fred P. DeHoff Co., San Francisco, Calif. 
Denmark (Wis.) Equity Coop. Elevator Co. 
Doughboy Mills, Inc., New Richmond, Wis. 
Elburn Cooperative Co., Elburn, III. 
Farmers Coop. Co., Spencer, Wis. 
Farmers Csop. Elevator, Union Grove, Wis. 
Farmers Coop. Produce Ass‘n., Baldwin, 
Wis. 


poultry building 
fund $19,505 


Farmers Equity Coop. Co., Plymouth, Wis. 

Farmers Mercantile & Supply Co., Elkhart 
Lake, Wis. 

Feed Supplies, Inc., Milwaukee, Wis. 

Fennimore (Wis.) Farmers Warehouse Co. 

Flour & Feed Publishing Co., Milwaukee 

Franke Grain Co., Inc., Milwaukee 

Freis Von Kiel, Kiel, Wis. 

General Mills, Inc., Minneapolis 

Green Co. Farm Bureau Coop. Whse. Co., 
Monroe, Wis. 

Hartzheim Fuel & Feed Co., Beaver Dam, 
Wis. 

Dr. Heinz Co., Cincinnati, Ohio 

H A. Hillmer Co., Freeport, Ill. 

Hoffman Feed Co., Madison, Wis. : 

Hubbard Milling Co., Mankato, Minn. 

Jamieson Brothers Co.. Poynette, Wis. 

Keegan Bros., Richland Center, Wis. 


Its Time To Sell 


by EMIL J. BLACKY 


“It's time to sell again’, says Dave,, 
In his message for December. 
His thought, a good and timely one, 
All dealers should remember. 


Yes, war demand has made ts soft; 
For feeds the farmers shout, 

So all we have to do is sit 

And simply dish it out. 


A.car of this, a car of that 

Moves quickly from our store; 
We order all that's offered us 
And wish we could get more. 


But, sure as sin, there'll come a day, 
(To the wise it needs no telling) 
When every feed man must resort 
To good old-fashioned selling. 


And woe is he who kids himself 
That he can still remain 

Within the plush compartment 
Of a side-tracked gravy train. 


Kellogg Seed Co., Milwaukee, Wis. 

Spencer Kellogg & Sons, Buffalo, N. Y. 

King Midas Flour Mills, Minneapolis 

Martin E. Klema, Franksville, Wis. 

L. M. Klevay, American Poultry Journal, 
Chicago, Ill. 

Dr. Royal Klofanda, Chilton, Wis. 

Knauf & Tesch Co., Chilton, Wis. 

A. H. Krouskop & Co., Richland Center, 
Wis. 

Krueger Bros., Forest Junction, Wis. 

La Budde Feed & Grain Co., Milwaukee 

J. A. Larson, Ogema, Wis. 

Leary Grain Co., Minneapolis 

j. G. Leser Co., Inc., Milwaukee 

Lincoln Mill, Merrill, Wis. 

Mapleton Feed Mill, Oconomowoc, Wis. 

Marshfield Milling Co., Marshfield, Wis. 

Miller Publishing Co., Minneapolis 

Murphy Products Co., Burlington, Wis. 

National Food Co., Fond du Lac, Wis. 

New England By-Products Corp., Boston, ° 
Mass. 

Northern Milling Co., Wausau, Wis. 

Northern Supply Co., Amery, Wis. 

Northern Supply Co. Reiail Stores, Inc., 
Amery, Wis. 

Northwest Distributing Co., Inc., Colby, Wis. 

Osen Milling Co., DePere, Wis. 

Oyster Shell Products Corp., New Rochelle, 

Paetow Co., Milwaukee, Wis. 

Lyman Peck, Chicago, Ill. 

C S. Porter & Co., Fox Lake, Wis. 

Rabenowich Bros. & Co., Phillips, Wis. 

Jehn Rath, Almond, Wis. 

Red Front Feed Co., Eau Claire, Wis. 

Reinders Bros., Elm Grove, Wis. 

Rightsell Agric. Chemicals Co., 
castle, Ind. 

Rude & Robinson, Mt. Horeb, Wis. 

I. D. Russell Co., Kansas City, Mo. 

Russell-Miller Milling Co., Minneapolis 

H. P. Schmidt Milling Co., Oshkosh, Wis. 

Herman Seno, Slades Corners, Burlington, 
Wis. 

H. R. Stiles, Commercial Solvents Corp., 
Terre Uaute, Ind. 

Streckert Elevator, Collins, Wis. 

Strid Grain Co., Green Bay, Wis. 

Lewis W. Taylor, Berkeley, Calif. 

Thiel’s Mill, Slinger, Wis. 

O. W. Trindal, Loyal, Wis. : 

H. H. Van Gorden & Sons, Black River 
Falls, Wis. 

Watt Publishing Co., Mt. Morris, Ill. 

Western Elevator Co., Inc., Appleton, Wis 

Zachow Elevator & Lumber Co., Zachow, 
Wis. 

Albert Zutter Elevator, Chippewa Falls, 
Wis. 


Green- 


@ ALLISON FEED MILLING CO., Cherokee, 


Iowa, has been sold to Delapp & Co., 
Waseca, Minn., and will be known as the 


_ Farmade Products Cc., which is the manu- 


Don't wait, my friend, until D-Day 
To start invasion plans, 

For there's good smart competition 
Waiting for the “also-ran’s”. 


Start selling now, as Dave suggests; 
Shake off this “easy racket", 
If you want to keep your business 
In the profit-paying bracket. 


fccturing division of Delapp & Co. Robert 
Sucher will continue as manager. 


@ RALPH H. CASSADY, Werner, Spencer, 
& Tolford, Inc., Chicago, is back contacting 
the feed trade after having served 26 
months in the army. The firm is manufac-- 
turers’ representatives for a number of 
accounts and Mr. Cassady specializes on 
products of the Illinois Cereal Mills and 
Archer-Daniels-Midland Co. 
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pays 
Bemis 


i ~The full resources of materials, man- 
FM IS BAG : ufacturing and fine printing of 14 
oe ee | : textile bag plants and 6 heavy duty 
paper bag plants —strategically 
located from coast to coast—are be- 
| hind every Bemis contract. 
BEMIS BRO. BAG CO | 


Saint Louis 
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Gull Line Selling 


HE value of full line selling 

probably finds no better proof 

than is furnished by the busi- 
ness record of the Farmers Elevator 
Co., West Bend, Wis. This firm, now 
25 years old, has compiled an en- 
viable record and one of the main 
contributing factors has been its 
willingness to carry as much mer- 
chandise as possible for the farmer. 

The company, now piloted by 
Lorenz Mueller, was formed in 1920 
and since then its progress has been 
steady. Despite competition on all 
sides, the Farmers Elevator Co. gets 
a large share of business from this 
excellent dairy farming region in 
southeastern Wisconsin. 

The Farmers Elevator Co. was 
originally organized in 1920 by Mr. 
Mueller and Washington Klein. Mr. 
Klein has since died but his son, 
Harold, is active in the business. 

The company carries Wayne 
feeds and also manufactures sever- 
al brands of its own. Mr. Mueller 
believes that all small feed firms 
who make their own feeds should 
also carry a nationally-advertised 
brand in order to get their just share 
of the business in their territory. He 
reasons that a certain percentage 


of farmers cannot be sold the brand 


made by his own firm but they will 
be interested in a well-advertised 
line. For that reason he feels it is 
to his advantage to have the other 
line because without it he would 


helps farmers elevator co. 


achieve 


by ELDON ROESLER 


be passing up a percentage of 
available business. 

As you walk through the mill, you 
can see that Mr. Mueller believes 
in good housekeeping. All sacked 
feeds are piled in neat rows in the 
warehouse and when the workers 
are not busy with customers they 
spend their time improving the 
appearance of the plant. 

The Farmers Elevator Co. is a 
firm which has shown that the feed 
dealer is an excellent outlet for 
flour. Mr. Mueller has sold flour 
for many years and handles Big Jo 
flour sales for the entire town. He 
reports that normally he sells four 
to five mixed carloads of flour and 
feed per month. 

Mr. Mueller is a firm believer in 
the principle of not worrying too 
much about what competitors do. 
About 10 years ago he decided that 
it was foolish to keep open all day 
on Saturday and until 6:30 or 7 p.m. 
every day in the week. He con- 
tacted the other feed firms and the 
building supply companies in West 
Bend to see whether they would 
agree to close Saturday afternoons. 


enviable record 


FULL line selling and close at- 
tention to credits are some of 
the reasons for the success of 
the Farmers Elevator Co., West 


Bend, Wis. Shown above is 
Lorenz Mueller, manager of the 
company and below is an exte- 
rior view of the feed plant. ° 


Some of them were afraid to give 
it a try but Mr. Mueller decided that 
he wouldn't worry about any one 
else and as a result announced that 
he was closing at noon on Saturday 
and at 5:30 p.m. every other day. 

He admits that at first some of his 
farmer customers registered com- 
plaints about this policy but in three 
or four weeks they became used to 
the new hours and realized that if 
they wanted feed from the Farmers 
Elevator Co. they would have to be 
around during business hours. 
About a month later the other firms 
in town saw how well the plan was 
working and now they too con- 
form to these hours. This arrange- 
ment has worked well and still con- 
tinues. 

When the war came on and pro- 
teins and corn became scarce, Mr. 


(Continued on page 84) 
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VITAMIN Aa D FEEDING DILS 


EASY T0 USE 


EASY TO MIX 


ADD TO POULTRY FEEDS OR SELL IN BULK 


Red Rooster is indeed the “Cock of the Walk” when 
it comes to fortifying poultry feeds. These natural 
vitamin oils assure top egg production, increase 
hatchability, develop sturdy bones and promote the 
general health of the stock. 


Products 


VITAMIN A & D 
FEEDING OILS 


VITAMIN A 
FEEDING. OILS 


VITAMIN D 
_ FEEDING OILS 


SARDINE OIL 
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Join the vitamin parade now! Take advantage of 
the growing demand created by Red Rooster con- 
sumer advertising. As feeding supplements there 
are none better. Simple and easy to mix with feeds 
or to sell in bulk — and profitable, too! 


Distributed by WILBUR-ELLIS COMPANY 
Red Rooster 430 California St., San Francisco 4, California 
1206 Maple Ave., Los Angeles 15, California 


\ | 
a 
7 
« 
AVAILABLE 
I 
j N BULK 
AND IN 
Manufactured under strict Laboratory Control by 
Rion 
FRANCISCO ond LOS ANGELES, CALIFORNIA 
: 
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MANNERS? 


| 


YOU’LL FIND CALF MANNA 
IS A “PEPPER-UPPER”’ 


Feed Dealers find that Calf Manna peps-up everything con- 
nected with their business — including the Cash Register. 
Big Breeders and Successful Feeders who formerly never 
could be convinced that the local feed store had anything 
worthy of their notice, now come to the Calf Manna dealer 
and — incidentally — discover how much else he has to 
offer them. 

So the pigs and the turkeys and the colts and the calves 
and the chickens are by no means the only ones who get 
excited about Calf Manna. That same sense of “getting 
somewhere” extends right on up through the feeder to the 
dealer who likes to see new faces in his store. 

Only progressive dealers handle Calf Manna— Let us 
Tell You The Whole Story. 

Send for “Common Sense Feeding of © 
Livestock.” 


Address: 
Calf Manna 
Dept. J-2,Carnation Bidg. 
EVERYBODY'S Oconomowoc, Wisc. 


HAPPY! 
Albers Milling Company 


Dept. J-2, 1060 Stuart Bidg. 
Seattle |, Wash. 


CALF 
MANNA PEP! 


FEELING 
PRETTY PEPPY 
AINTCHA’? 
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galeeners policy of 


pays off in big way 


ERE is an old saying that, 

“it pays to make friends,” and 

perhaps no one is more con- 

vinced of the truthfulness of this 

statement than Mr. and Mrs. Gibson 

Galeener, operators of the Gibson 
Galeener Co., St. Jacob, Ill. 

When Mr. and Mrs. Galeener es- 
tablished this feed plant in St. Ja- 
cob, a little village of about 450 
population not far from St. Louis, 
they did not know a single person 
in the community. However, right 
from the first, they went out of their 
way to try and win friends and 
treated everyone, young and old, 
with courtesy and respect. Business 
was slow at first but because of 
their friendly attitude and aggres- 
sive salesmanship things started to 
pick up and the firm has had a 
steady growth ever since. In fact 
the Galeener Co. gross volume is 
now in the $100,000 class. 

As was the case everywhere, 
when the war came it brought not 
only shortages of feeds and other 
supplies, but what was worse—a 
shortage of help. With business 
growing by leaps and bounds and 
no extra help available, the Ga- 
leeners really found themselves in 
a tight pinch. And this was where 
they cashed in on their policy of 
making friends. 

Being so close to St. Louis, a 
metropolis with many large indus- 
tries and an active labor market, it 
was practically impossible for the 
Galeeners to obtain any kind of 
steady help. So they called on their 
friends for assistance and they re- 
sponded with a will. In no time at 
all they had a number of farmers 
lined up who agreed to put in one 
day a week, or part of a day, at 
the feed plant. Of course it was 
green help but they were willing 
and dependable. Sometimes the 
helpers came late after finishing 
the home chores and often they had 
to go home early to do the feeding 
and milking. Nevertheless, they 
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took up the slack and enabled the 
Galeeners to continue operations 
without too much difficulty. 

The Galeeners feel that their poli- 
cy of being friendly and helpful 
accounts for the fact that so many 
farmers and farmers’ sons were 
willing to come in for part-time 
work at the feed plant. While most 
of this help was one-day-a-week 
help, it is surprising how efficient 
the men became with a little prac- 
tise. 
As Mrs. Galeener says, “Of 
course we'll never forget how help- 
ful our customers have been. It was 
just their way of expressing appre- 
ciation for past favors. I guess one 
can never have too many friends.” 

Looking back over their period of 
service to farmers and feeders in 
the vicinity of St. Jacob, the Galee- 
ners feel the smartest thing they 
ever did was to go out of their way 
to do good turns and little unex- 
pected favors for their customers. 

During the summer when most of 
the farmers have more work then 
they can handle at home, the com- 
pany has been hiring older men 
and high school boys to help out in 
the mill. “Of course it isn't as satis- 
factory as good steady help,” said 
Mrs. Galeener, “but we get along. 
The main trouble is that we can't 
plan our work very far ahead.” 

Mrs. Galeener, herself, however, 
is quite a capable woman. She can 
handle sales, run the grinder and 
mixer and perform practically all 
the other duties. This is another rea- 
son why the business has flourished 
during the emergency. 

While selling feeds and allied 
lines is no problem at present, these 
dealers are definitely looking ahead 
to the post-war days. They are cul- 
tivating more rural contacts, carry- 
ing on newspaper and direct mail 
advertising and taking advantage 


of all the selling aids offered by. 


their feed manufacturers. Their ex- 
tensive mailing list is revised every 


FACED with a serious labor 
shortage, Mr. and Mrs. Gibson 
Galeener, operators of a feed 
business at St. Jacob, Ill., 
cashed in on their policy of 
making friends when they were 
able to enlist farm customers 
as part-time workers. 


few months and they are doing 
everything possible to have their 
business in tip-top shape and ready 
to expand as soon as the war is 
over. 

“The feed buying hysteria is over 
here,” commented Mrs. Galeener,” 
but the more orderly demand for 
good commercial feeds is just as 
strong as ever.” 

One thing is very obvious in this 
little town. The folks are all glad 
the Galeeners came. They are all 
appreciative of the type of service 
obtainable at this feed store. Natu- 
rally, they rejoice in the substantial 
success achieved by the Galeener 
Co. 

“After the war, things will be dif- 
ferent—a lot of things,”. Mrs. Galee- 
ner pointed out. “But one thing will 
be unchanged here. We will con- 
tinue to work hard for public ap- 
proval: Our intentions are to make 
more and more friends. We hope 
never to pass up an opportunity 
to help our customers in every way 
possible and especially in regard 
to feeding practises. That being our 
plan we're not worried about the 
future of the business.” 

There are many little ways to 
give a business an air of progress. 
There are many means to be em- 
ployed in keeping the single brand 
of feeds handled in the public eye. 

The Galeeners have become 
adept at this practise. All adver- 


(Continued on page 82) 
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GUARANTEED POTENCY 


a When you sell a feeding oil, or use 
| it in prepared feeds, you want to be sure 
it is of a quality you can stand squarely 


behind. You can have this assurance with 
SEA PEP! 


palatability. If any oil fails to come up 
to our rigid specifications even in some 
slight particular, it is rejected. SEA PEP 
is also continuously ‘‘chick tested” to de- 
3 termine its value under actual feeding 
Every process, from catching the fish conditions. 
to final packaging, is under the absolute When you handle SEA PEP you can 
control of Van Camp Laboratories. Every be sure you are recommending a feeding 
batch of oil undergoes complete physical oil of guaranteed potency and assured 


and chemical tests for purity, potency and quality. 
A potency for every ; VAN CAMP 
purpose! LABORATORIES 


Division of Van Camp Sea Food 
Co., Inc. 
Terminal Island, California 
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records prove that 


Good 


AYNARD GOOD of Rhodes, 

Iowa, thinks that service 

should be the fundamental 
keystone in every feed business. 
He isn't an old-fashioned merchant 
who derides the value ofeadvertis- 
ing, window displays and other 
promotional devices, but he has 
achieved outstanding success with 
his feed store by the not-too-easy 
method of peering a little deeper 
into each customer's feed story than 
most merchants. He isn't content 
with visiting a poultry farm and 
merely casting an admiring eye 
over the flock; he isn't happy about 
his visit unless he has carefully 
examined every phase of the poul- 
try raiser's facilities, looked at pro- 
duction records and checked sev- 
eral of the birds thoroughly for 
signs of disease. He looks for skele- 
tons in the customer's feeding closet 
—is happiest when he can offer at 
least one softly-spoken suggestion 
for improvement. 

“The perfect poultry and livestock 
setup, like the perfect murder, just 
doesn't exist. Even the most astute 
feeders, using the most modern 
methods, have some flaw which I 
can uncover if I persist," observed 
Maynard Good and he meant it. 

The man’s a model of efficiency 
at his self-appointed task of poking 
his nose into his customers’ busi- 
ness. But it isn't a malicious inter- 
est he manifests; it is a sincere de- 
sire to boost production, to take the 
kinks out of management proce- 
dures. And if you don't think this 
interest is appreciated, you have 
an invitation to journey down to 
Rhodes and watch the frequency 
with which customers swing through 
the feed store doors. Good's feed 
business is profitable and well-es- 
tablished, thanks to his early policy 
of building up trade by offering 
concrete help. If Mr. Gallup would 
consider conducting a courtesy poll 
in Rhodes there is little doubt but 


THE FEED BAG — February, 1945 


what Mr. Good would run away 
with the race. He offers a particu- 
lar hospitable and courteous brand 
of service. This also goes for strang- 
ers who come into his store—any 
progressive merchant will take 
pains to please his regular custom- 
ers, but Maynard Good has ac- 
quired a reputation for increasing 
his patronage by treating . the 
stranger, or occasional customer, 
with the same degree of politeness 
that he uses for his regular trade. 


Mr. Good has always been'a firm. 


believer in the value of politeness 
and strongly avers that any mer- 
chant who doesn't try to be cour- 
teous to customers, is making a big 
mistake. 

There is an interesting sidelight 
to the Good merchandising story. 
He didn't begin in the orthodox 
fashion of leasing or buying a 
building and stocking it with feed 
and accessory merchandise, open- 
ing the doors and waiting for the 
customers to come in. In the be- 
ginning he was a farmer with no 
small amount of talent for raising 


livestock and poultry that brought 


high prices on the market. Like the 
Good Feed store, the Good farming 
project wasn’t successful just by 
accident, he has an inherent ability 
for making a success of an under- 
taking by conducting research in 
connection with each problem. He 
operated his farming enterprise in 
the same way—kept down disease 
by treating it carefully, boosted pro- 
duction by keeping strict rules, by 
feeding a brand of feed that had 
proved itself by test. 

Before launching into the feed 
merchandising field, he first care- 


fully studied the prospects and de- 


cided that he had the best chance 
to gain patronage by going from 
farm to farm, allocating several 


hours to working with each farmer, 


making personal observations of the 
feeding methods of the county's big 


SERVICE should be the funda- 
mental keystone in every feed 
business according to Maynard 
Good, above, feed dealer at 
Rhodes, lowa. Mr. Good is 
continually looking for skele- 
tons in his customers’ feeding 
closets and is happiest when he 
can offer at least one sugges- 
tion for improvement. 


and litile feeders. Thus did May- 
nard Good make his merchandising 
debut. He has never regretted it, 
because even'to this day he can 
still inform you of the type of soil, 
size of the barn, breeds of livestock 
and poultry, etc. on almost every 
farm in the county. He hooked his 
trailer to his car in those early days, 
went from farm to farm, talked 
everything from feed to politics, be- 
came acquainted with practically 
every feeder in the community. 
Whether the reaction was favorable 
to his brand of feed or not Maynard 
Good always left a good impres- 
sion, and many of those farmers still 
remember those first visits. They 
remember his friendly interest in 
their activities, he remembers their 
feeding mistakes, still attempts to 
correct the faults he uncovered 
then. 

One subject on which Mr. Good 
dwelt considerably during the days 
of his farm-to-farm visits was quality 
feed versus cheap feed. He carried 
samples of feed along in his trailer, 
took handfuls of both out .tosshow 
the farmers the difference. He: tried 
to get the farmers’ wife, gs:weéll. as 
the farmer, into these discussions. 
He enjoyed telling of his @wn expe- 
riences in feeding calves, cattle, 

(Continued on page 88) 
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£0 CG =—— Med Maxwell is eager to 


send business into your store 

' just as he is already doing on a large scale for hun- 
dreds of Wayne Dealers. : 
This popular farm reporter and commentator visits 
with farm families in their homes, fields and feed 


lots, telling their interesting stories on the Wayne 
VICTORY FARMERS radio program. 

Considered by many radio authorities as the most 
effective farm program on the air, VICTORY 
. FARMERS is heard twice each week on about 30 

. leading farm radio stations that cover over four mil- 
lion rural families. A survey in Wayne territories 
showed that 65 out of every 100 families contacted 
listened to the program. If you are in Wayne terri- 
tory, many of these families are no doubt in your 
neighborhood. 

Tie up with Wayne and let this radio program work 
for you. Write for details on the Wayne dealership 
in your community. It’s easy to sell Wayne. 


ALLIED MILLS, INC. caicaco, winors 


Charlie Lyon, popular 
NBC. announcer, has 
timely suggestions. 


it Pays to 
HANDLE- 
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Organ melodies played by 
Howard Peterson. 


5 


country grain trade is not do- 

ing as good a job in preventing 
fires today as was done back in 
1917 and 1918. I don’t know about 
that—unfortunately nobody seems 
to have kept any statistics with 
which a direct comparison would 
be possible. 

We do, however, have rather 
complete figures covering the Cen- 
tral grain territory for the past 18 
years—beginning with 1927. From 
those we learn that there has been 
an average of 118 total elevator 
losses per year in the 13 states com- 
prising this territory. That incre- 
ment of time -included the period 
of prosperity preceding the 1929 
crash, the depression years, the 
pre-war period and three years of 
war. It was in 1941 that we became 
aware of the fact that we eventually 
would become involved and, in fact, 
did so before the end of that year. 
So for the past four years we have 
actually been on a wartime basis. 

In 1917 and 1918 we had some 
4 million men in the armed forces; 
today we have some 13 million. 
Then we were depending on our 
allies for munitions and material 
whereas now our industries are of 
necessity supplying both ourselves 
and our allies, which condition has 
demanded the greatest industrial 
mobilization of all time. The food 
production industry of which you 
are an important part has thus been 
faced with a most serious responsi- 
bility — a responsibility that will 
continue for some time to come. 

Again conservation of resources 
has become a watchword and its 
necessity has been even more ap- 
parent than was the case a quarter 
of a century ago. 

How has the grain trade re- 
sponded to this appeal for conser- 
vation? We cannot say that it has 
done so to a greater or lesser-extent 
than did the elevator men of the 
preceding generation, but we do 
know this: that in the Central grain 
térritory during the past four years 
there has been an average of 84 


J HAVE heard it said that the 


*An address delivered Jan. 22 at the 44th annual 
convention of the Indiana Grain & Feed Dealers 
association, Indianapolis, Ind. 
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Fires 


is serious responsibility 


for elevator operators 


by R. D. MacDANIEL* 
Grain Dealers Mutual Fire Insurance Co. 


elevators lost by fire each year in 
comparison with an average of 128 
during the 14 years preceding; that 
is a reduction of 34 per cent. It is 
altogether possible that the mone- 
tary loss in these past four years 
would show no such reduction be- 
cause there is no direct relation be- 
tween number of fires and the 
amount of loss—and some of our 
recent fires have produced exceed- 
ingly heavy dollar losses. ‘It is plain 
to be seen, however, that the num- 
ber of total-loss fires definitely is 
lower than the average of the 14 
years preceding the war. 


In some respects this record is 
due to the gradual improvement in 
elevator properties that has been 
going on year after year—improve- 
ments that just naturally tend to 
avert fires. On the other hand «we 
have been confronted with a short- 
age of manpower the like of which 
was never before experienced. And 
not only a shortage of help but an 
even greater lack of experience 
plus a seeming indifference on the 
part of much of the help that was 
available. Certainly nothing of the 
sort was experienced during the 
last war. Offsetting that to a con- 
siderable extent, at least insofar 
as our fire experience is concerned, 
is the fact that during the past 20 
years many of our rural areas and 
small towns have secured fire pro- 
tection, and especially during the 
past four or five years these firemen 
have been giving considerable at- 
tention to the protection of grain 
elevator properties. 

So far we have been talking 
about the situation in general. Now 
let's take a look at our own state 
of Indiana. There has been a very 
marked change in the nature of 
Indiana elevators since the last 
war; except for the territory north- 
west of the Wabash river, our plants 


have changed from storage and 


shipping elevators, to storage and 


feed manufacturing plants. In fact, 
many of them might better be de- 
scribed as “farm service” plants 
rather than elevators. During the 14 
years preceding this war the aver- 
age number of elevators burned 
was 10.3, while during the four war 
years the average has been 9—a 
reduction of 12 per cent in compari- 
son with the average over the Cen- 
tral territory of 34 per cent. In 
other words we seem to be only 
about one-third as effective here 
in Indiana in carrying out our con- 
servation program as elsewhere. 
But that isn't the whole story, we 
are actually falling down on the 
job rather badly as will be seen 
from these figures: 

in 1941 there were 7 total losses 
_in 1942 there were 6 total losses 

in 1943 there were 10 total losses 

in 1944 there were 13 total losses 

In other words our experience 
here last year was 30 per cent 
worse than our pre-war average 
whereas the rest of the country was 
34 per cent better. And to show you 
the effects of these fire departments 
that are likely to be taken pretty 
much for granted, until you need 
them, there would have been at 
least six more total elevator losses 
in this state last year had not fire 
departments been on the job. Cer- 
tainly it would appear that Indi- 
ana was a hot spot on the elevator 
fire map in 1944. 

What's the explanation? Have we 
in Indiana been subject to some 
new hazards incident to the war 
to which other parts of the country 
are less subject? Now certainly we 
know that's not the case but look- 
ing behind the record we find we 
do have three important factors that 
have a decided bearing on the 
problem: 

1. The shortage of experienced 
and responsible employes—a con- 
dition that has been and still is 
more pronounced in Indiana than in 
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most of the other states in the grain pro- 
ducing area. 

2. Difficulty of replacement of worn-out 
equipment. 

3. Fire protection. 

The manpower situation in generql is 
apparently to become worse before it gets 
~ better. Presuming it is the intention of the 
country grain trade to carry on in the face 
of this situation, which implies that it is 
going to retain the plant facilities to carry 
on with, management must face the re- 
sponsibility of training- the employes so 
that they can and will properly operate 
and maintain the equipment and plant 
facilities. We hear a great deal about the 
dumbness and irresponsibility of new ele- 
vator employes. I am going to be frank 


and say that we also see a great deal of 
evidence that these employes have been 
given little or no instruction in their duties, 
and that is a responsibility of management. 
Certainly the office work is important but 
a country grain office is of little value 
without an elevator in,connection. 


A few days ago one of our men in going 
through a warehouse adjoining a large 
elevator and feed mill was asked by a new 
employe, “What the hell is that barrel of 
water for over there?” On the barrel in 
letters six-inches high were the words, 
FOR FIRE ONLY. Dumb? Well, yes, but it 
was quite evident that this employe had 
received no instruction relative to the fire 
protection equipment, its maintenance or 
what to do with it in case of emergency. 


One EXTRA FEED TROUGH 


May Mean the Difference Between 
Success and Failure in the Poultry Business 


Yes, it’s that simple. 


100 layers require three 5-foot feed troughs to permit 


eating at will. Fighting and crowding will result if only two feeders are provided. 
The same holds true with drinking fountains. Adequate equipment is absolutely 
necessary if the birds are to get that maximum intake of feed and water re- 
quired for high egg production. You, as a distributor of poultry equipment, 
should help educate many of your customers to this important fact. To help 


you, we have published a booklet called 


The OAKES M. I. PLAN 


Hundreds of your customers have, or will read, this booklet. Many will come 


in and ask to see the ‘‘outfit for 100 layers mentioned in the Oakes ads”. 


is the outfit recommended: 


This 


3 No. 860 Flock Feeders 

1 No. 47 Grit Box (3 compartments) 

1 No. 948E Never-dry Waterer or 2 No. 505 Waterers 

2 No. 580M 10-hole Nests 
This outfit provides the feeding and drinking space necessary for maximum 
intake without crowding or fighting. Provides space for an always available 
supply of grit, shell and charcoal, plenty of nests. Less than this amount of 


equipment will reduce the egg output to the non-profit point. 


proves it! 


Experience 


Write for OAKES Catalog No. 50 


Also ask for the Oakes M. I. Plan booklet if you do not have acopy. Both 
these books will help you make better profits and more pleased customers. 

Ask your hardware jobber for Oakes ‘‘Sanitized’? Equipment for every 
poultry need. 


BOX 23 


THE OAKES MFG. COMPANY 


TIPTON, INDIANA 


Similar instances could be recalled at 
great length but inat isn’t necessary. How- 
ever, it would seem evident that if a still . 
greater number of elevators aren't going to 
burn this year, management is going to 
have to do these things in respect to their 
employes: 

1. Instruct them thoroughly in the proper 
care and maintenance of the plants and 
equipment. That includes general informa- 
tion on the use and functions of the eleva- 
tor as a whole and of its component parts, 
the proper care of each machine—how to 
operate and care for it and how to recog- 
nize when it is not functioning properly. 
The importance of immediately reporting 
anything that is wrong. The necessity of 
maintaining first aid fire protection equip- 
ment in serviceable condition and what 
to do in event of a fire. The common sense 
reason for a careful checkup of the plant 
at closing time. Any elevator employe is 
entitled to that much information about his 
job. 

2. Time must be given the employe to do 
his job. Owing to the nature of the busi- 
ness of most Indiana plants there are no 
lulls during which cleaning and mainte- 
nance jobs may be done, as is the case in 
strictly grain handling elevators. That may 
mean closing down for half a day each 
week. Such a procedure is readily under- 
stood in the community and is one that has 
been adopted successfully by many coun- 
try elevators and feed mills—even in the 
face of uncooperative competition. Whether 
it is necessary to shut down in that man- 
ner is up to the individual owners; perhaps 
the desired end can be attained in other 
ways, but where the.labor supply is short 
in respect to the job to be done that would 
seem to be the solution of the problem of 
adequate care and maintenance. 

Replacement of worn-out equipment is 
likewise difficult but it is by no means im- 
possible. Much could be done by better. 
anticipation of demands; certain equip- 
ment naturally must be replaced at inter- 
vals and shut downs or make-shift repairs 
could often be eliminated by securing re- 
placement parts before they actually are 
needed. The same goes for major repairs 
or necessary remodeling—give your con- 
tractor time. 

And do not overlook the fact that many 
of these breakdowns could be eliminated 
by frequent careful inspections of the 
equipment, by proper oiling, by a better 
understanding of the equipment on the 
part of the operator and by timely adjust- 
ments and minor repairs. The half day 
closing plan will save a lot of expensive 
replacements. . 

Anticipation of needs will also secure 
better and more suitable equipment—it 
may mean the difference between accept- 
ing a plain bearing where an anti-friction 
bearing is galled for or an open type mo- 
tor where an enclosed type is obviously 
needed. There are improved types of ele- 
vator equipment available—geared head 
drives and that sort of thing but they 
aren't generally available on a moment's 
notice. So, give increased attention to 
your equipment to avoid unnecessary re- 


(Continued on page 78) 
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i i from $50.97 to 
manufacturer cut ingredient cost 

yee a ton through Formula Audit — and says mr 

icicle is better than higher priced one formerly used! 


Would you like to cut your ingredient cost without reduc- 
ing the quality of your feeds? We have been able to help 
many feed.manufacturers do so— including some whose 
feed sales run into very large figures. 

We are not theorists, but business men who have been 
successful in translating nutritional science into dollars and 
cents. Our recommendations are based on long, practical 
experience in ingredient markets, technical laboratories, 
feed merchandising, and actual feeding — as well as many 

ears of successful formula building. Our experience also 


includes feed mill operation. Conc 
Steadily increasing interest among feed manufacturers in ng 32 
our formula work has led us to form a separate organization udj 
known as Dawe’s Formula Audit Bureau. This Bureau places . te 
our full facilities at the disposal of any feed manufacturer — equal 4 
large or small, without cost or obligation. | 
INDIVIDUAL SERVICE — A VITAL FEATURE yg 3 : 
We do not use stock formulas. Each _ out obligation of any kind on your 3 cel ¢ = t 
formula recommendation is especially We are.content that purchase of our | 
lanned to fit es individual needs, peaseses rest entirely on our ability 2 Ps F 
aring in mind your mixing equip- to help you increase your profits and Ss 
ment, ingredients availableto you, your build a steady, ¢ 
competitive conditions, and any spe- under severe competitive conditions. ¢ % g 
cial feeding practices in the territory Your success, now and in the near Te ¢ BR oa SS 
you serve. In addition to supplying future, may depend largely on your for- Cale oe i 
formulas we answer special questions mulas. While we may not be able to - i 
regarding ingredients, nutrition, etc. help you, it certainly is worth your : G a 
dealings are strictly confidential. while to investigate Dawe’s Formula yA os 
Nai y we hope our recommenda- Audit Bureau— NOW! If youcan make 0 I 
tions will result in the use of our prod- a substantial saving in the ingredient | ey | 
ucts, but the services of the Formula cost of only one or two of your feeds, ¢ S) 
Audit Bureau are available to you with- you will be well repaid. 
7S “a 
Ribo-D, Enricho: Vitemelk once ntrates; o* 
Ribo-D' 400 (AGAC), Dawe’s Dry D, & 
Alaska Brand Feeding i 
‘ 
WORLD’S OLDEST AND LARGEST SPECIALISTS 49 


IN VITAMIN PRODUCTS FOR FEEDS 


%% 
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| 
_ Feed Mixer was building Laying Mash around Re 
35% Concentrate S€cured from well known mill, For. ey 
mula Audit Showed way to Sut total ingredient Cost & 
from $58.32 to $54.304 ton, 
$2 374 on woe 
CONCENTRATE 
Formula Audit Showed Midwestern : 
feed Manufacturer how to Cut ingredient Cost of E 
40% Hog Concentrate from $56.17 to $52.80 oe 
@ ton — and Still keep high Quality, P 


Many bag users have discovered that some hard-to-get 
bags can be altered in shape, dimensions or even in the 
bag material itself—with PROFIT to themselves. Per- 
haps a change makes new supplies available quickly— 
perhaps new constructions provide better, stronger bags, or 
perhaps the physical appearance adds new sales stimulus. | 

That is getting down to cases—exactly why “it pays 
to line up with Chase.” This strong, versatile bag manu- 
facturing concern has helped to open many tight bottle- 
necks because of its experience and its resources. Cus- 
tomers know they can depend on Chase. It seems like 
there is always a way—with Chase know-how. Line up 
with Chase today. Write the nearest Chase office for full 
information. 


CHASE Bac Co. 


IT PAYS : 
ENERAL SALES OFFICE. 309 W. JACKSON BLVD., CHICAGO 6."ILL. 
TO LINE UP : COAST-TO-COAST BAG SERVICE 
W | T H C H A S E : BOISE MEMPHIS. MILWAUKEE PHILADELPHIA REIDSVILLE, N. C. 


" DALLAS BUFFALO PITTSBURGH NEW ORLEANS HARLINGEN, TEXAS 
TOLEDO ST. LOUIS = ORLANDO, FLA, CHAGRIN FALLS, ©. 
SALT LAKE CITY HUTCHINSON, KAt!, 
ENV NEW YORK MINNEAPOLIS OKLAHOMA CITY WINTER HAVEN, FLA. 
DETROIT CLEVELAND GOSHEN, IND, PORTLAND, ORE. WICHITA, KAN. 
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Readers who are interested in obtaining a publication which 
gives a complete digest of most of the experimental data 7 Toentmang 


in the United States and foreign countries, may 


com- 


Milwaukee, 2, Wis. 


Title of Experiment: Toxic Effects in the 
Feeding of Cocoa Meal to Pigs. 

Author: R. Braude, University of Reading. 
Digest: Cocoa meal was found to be toxic 
for pigs when it constituted 71/, per cent 
of the ration, but not at a 5 per cent level. 
It appeared to be of little feeding value 
at the lower level, either because of its 
poor nutritive quality or because of the 
non-apparent toxic effects of the theo- 
bromine (about 2! per cent). Removal of 
the theobromine on a commercial basis 
has remained impractical. The animals 
being fed cocoa meal began after 8 to 15 
weeks to show inappetance, lethargy, 
diarrhea, moderate ataxia and pyrexia. 
Necropsy revealed extensive pneumonia 
and pleurisy, excess pericardial fluid and 
congestion of the liver, stomach and large 
intestines. The pneumonia was believed 
to be secondary. 


* * * 


Title of Experiment: Feeding Urea to 
Dairy’ Cows. 
. Author: J. G. Archibald, Massachusetts 
Agricultural Experiment Station. 
Digest: Twenty eight Holstein cows were 
used in a three year trial to determine 
the adequacy of urea as a partial substi- 
tute for protgin in milk production. The 
maximum amount of urea fed was three 
per cent of the grain mixture. It supplied 
approximately 42 per cent of the total 
Nitrogen in the grain and 25 per cent of 
the total nitrogen in the entire ration. It 
was compared with such standard pro- 
tein concentrates as cottonseed meal, 
soybean oil meal and corn gluten feed 
by two systems of feeding trials—double 
reversal and continuous. A control ration 
containing no urea was fed to some of 
the cows as a check on the basal ration. 
No significant difference was found in the 
reproductive performance, urea in the 
blood and milk or flavor of milk between 
the groups receiving the urea-containing 
rations. Results of the feeding trials 
showed that considerable use was made 
of the urea, although it was not quite on 
a par for maintenance and milk produc- 
tion with the standard protein concen- 
trates. 

* * * 
Title of Experiment: Riboflavin Content of 
Milk and Milk Products. 


Authors: L. C. Norris and Louise Daniel,. 


Cornell university, Ithaca, N. Y. 

Digest: Eighteen dairy products were 
analyzed for riboflavin content by micro- 
biological and fluormetric procedures. A 
different method of extracting the ribo- 
flavin from samples was used in each 
procedure. Statistical analysis based on 
individual values showed that there was 
no significant difference between these 
two methods when applied to dairy pro- 
ducts. The values obtained probably 
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represent the actual riboflavin content. 
The average riboflavin values on the 
fresh basis of the products studied were 
as follows: dried sweet-cream buttermilk 
33.65; dried whey 20.72; dried skim milk, 
spray process, 19.81; dried skim milk, 
roller process, 18.81; dried whole milk, 
spray dried, 15.44; dried roller milk, roller 
dried, 14.76; Cheddar cheese 4.71; con- 
densed milk 3.95; evaporated milk 3.57; 
cottage cheese 3.00; cream cheese 1.87; 
liquid whole milk 1.77; liquid skim milk 
1.58; liquid buttermilk (cultured) 1.56; 
light cream 1.47; liquid whey 1.24 and 
butter 0.367 micrograms per gram. 
* * 


Title of Experiment: Effect of the Compo- 
sition of the Diet on the Riboflavin Re- 
quirement of the Rat. 

Authors: G. L. Mannering, Demosthenes 
Orsini and C. A. Elvehjem, University of 
Wisconsin, Madison, Wis. 

Digest: On sub-optimal riboflavin intake; 
rats receiving a diet rich in dextrin or 
corn starch. showed greater weight in- 
creases than animals receiving diets 
characterized by their content of sucrose, 
cellulose, lactose or lard. The total decal 
output of riboflavin of rats receiving vari- 
ous riboflavin—low diets was determined 
and in general those carbohydrates which 
decreased the amount of dietary ribo- 
flavin. needed by the rat for growth were 
also responsible for the greatest quanti- 
ties of riboflavin in the feces. However, 
the fecal excretion of riboflavin was 
greatest when lactose was fed, although 
the growth-promoting effect of lactose 
was not great. The relationship between 
growth, cecal size, intestinal synthesis 
and the quantity of riboflavin in the ce- 
cum and feces is discussed in the report. 
The feeding of high levels of dietary fat 
to riboflavin-deficient rats produced a 
spastic paralysis of the hind quarters, a 
condition scarcely noted when riboflavin 
—low rations of high carbohydrate con- 
tent were employed. Riboflavin deficient 


rats survived for a shorter time on a high- ° 


fat ration than on a high carbohydrate 
diet. 


Title of Experiment: Attempt to Improve 
Concentrate Mixture Composed of Yellow 
Corn, Beef Meal, Soybean Meal and Al- 
falfa Meal for Weaning Pigs in Drylot. 
Authors: B. W. Fairbanks, T. A. King, J. L. 
Gobble, J. L. Krider and W. E. Carroll, 
University of Illinois, Urbana, III. 

Digest: A concentrate mixture of ground 
yellow corn, beef meal, soybean meal, 
alfalfa meal and salt had produced un- 
satisfactory results in previous trials 
when fed to 30 pound weanling pigs in 
drylot experiments. In an attempt to im- 
prove this mixture, hulled oats, dry skim 
milk and dried corn distillers’ solubles 
were added individually. In the two trials 


the mixture supplemented with hulled 
oats produced significantly more rapid 
gains and also more economical gains 
than the basal mixture or the basal mix- 
ture plus dry skim milk or dried corn dis- 
tillers’ solubles. The addition of the 
amount of dry skim milk and dried corn 
distillers’ solubles did not improve the 
nutritive properties of the basal concen- 
trate mixture. A serious disadvantage of 
the group-feeding ad libitum technique is 
apparent in the test since it is practically 
impossible to explain the nutritional supe- 
riority of the hulled oats. Certain evi- 
dence presented suggest that differences 


-may be due entirely to a greater caloric 


intake while other evidence suggests that 
the hulled oats addition increased the 
supply of known factors of the B vitamins 
thus indicating a larger requirement for 
the pig than is generally reported or that 
the hulled oats supplied unidentified nu- 
tritional factors. 

Title of Experiment: Comparison of Re- 
sponse of Turkey Poults and of Chicks to 
Different Forms of Vitamin D. 
Author: H. R. Bird, Maryland Agricultural 
Experiment Station. 
Digest: During their first four weeks of 
life, turkey poults were fed a vitamin D 
deficient diet. supplemented with four 
levels of each of the following D sources: 
U. S. P. Reference cod liver oil No. 2, an 
unfortified cod liver oil, irradiated 7-de- 
hydrocholesterol, and an irradiated animal 
sterol preparation. Each of them was as- 
sayed for vitamin D potency by the 
A.O.A.C. chick method. As measured by 
effect on percentage of ash in the fat- 
free, dried tibiae, a given number of 
A.O.A.C. chick units of vitamin D from 
irradiated 7-dehydrocholesterol and the 
irradiated animal sterol were, respective- 
ly, 2.29 and 1.83 times as effective for 
poults as the same number of A.O.A-C. 
chick units from Reference cod liver oil. 
The other sample of cod liver oil was 
similar to the Reference oil in relative 
efficacy for poults and chicks. 

* * * 


Title of Experiment: Water-Soluble Vita- 
mins in Hair as Influenced by Diet. 
Author: L. J. Novak and Olaf Bergeim, 
University of Illinois. 

Digest: A procedure is described for the 
determination of water soluble vitamins 
in hair. Hair was ground in a ball mill, 
extraction was made with hot water and 
microbiological methods of assay were 
used. Results showed riboflavin, niacin, 
pantothenic acid and inositol were found 
in normal rat and human hair in about 
the same ratio to each other as in the 
other tissues but human hair had a lower 
content than rat hair. The vitamin con- 
tent of rat hair may. be influenced by 
diet. Low values for pantothenic acid 
were found on the vitamin deficient diets 
and addition of the pantothenic acid to 
such diets resulted in normal values for 
this vitamin. Choline or pyridoxine may 
lower the inositol content of hair in the 
rat. Low inositol values were found in 
human hair from certain cases of bald- 
ness. Further studies are necessary to 
establish the significance of these find- 
ings. 
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Protest OPA Definition 
Of “‘Retailer” and “Store” 

OPA has issued amendment | to supple- 
ment | of Food Products Regulation No. 2, 
efiective Jan. 23, 1945, changing the defini- 
tion of a retailer of grain. The amendment 
also revised the definition of a “store” in 
FPR 2. In making the changes, OPA un- 
loosed a storm of protest from all over the 
country. 

Chief objection to the revision was the 
fact that ihe amendment prohibits any 
firm which buys grain in bulk and sells 
sacked from taking the retail margin of 
$4.00 per ton. Such firms must use the 
margins for l.c.l. sales by a merchandiser 
provided in FPR 2. The only way firms 
may take the $4.00 per ton margin is if 
they buy sacked grain and sell sacked 
grain. It is estimated that only a small 
percentage of the retail feed firms in the 
United States handle grain in this manner. 
In the amendment, OPA defines a store 
as: 
“A store means a building, or a separate 
unit in a building, where the business of 
buying, selling and delivering sacked or 
packaged grain at retail is carried on, or 
where a general business, of which such 
retail grain -business is a part, is con- 
ducted. In order to maintain its status as 
a store, such business shall carry a stock 
of sacked or packaged grain which it re- 
ceived in that form, for sale at retail, and, 
in addition, it may carry other stocks of 
merchandise. 

“The types of sales described below are 
not ‘sales at retail’ even though they are 
made out of a store... 

(i) Sales of sacked or packaged grain 
to persons other than feeders, or sales of 
bulk grain. : 

“(ii) Sales of grain which was received 
in bulk and which was sacked or packaged 
before resale.” 

The new OPA definition of a retailer of 
grain is: 

“Retailer means, with respect to any lot 
of grain, a person who receives sacked cr 
packaged grair: into his store and sells and 
delivers it in that form to a feeder.” 

Under this amendment firms who buy 
bulk grain and resell to feeders would re- 
ceive the following markups: 

Oats—3 cents per bushel bulk; 5¥2 cents 
per bushel sacked. 

Barley—3% cents per bushel bulk; 6% 
cents per bushel sacked. 

Wheat—6 cents per bushel bulk; 9 cents 
per bushel sacked; plus an extra 1 cent per 
bushel if received in carloads and ware- 
housed. (For sales of 100 bushels of less). 

The margin on corn is thrown back into 
RMPR 346 which permits 8 cents per bushel 
in Area B and 5 cents per bushel in Area A. 
For sacking, the price may be increased 
2 cents per bushel plus the cost of the 
sacks. 

The margins listed above for oats and 
barley may be increased by 1 cent per 


bushel if the grain is received by rail car, 
barge or vessel and stored. 

Leading. the:protest on this amendment 
was David K. Steenbergh, publisher of The 
Feed Bag and executive secretary of the 
Centtal Retail Feed association. In a_letter 
cated Jan. 27 to Clive F. Marshall, chief of 
the OPA cereals, feeds and agricultural 
chemicals branch, Mr. Steenbergh wrote 
ix. part: 

“It is our belief that unless this amend- 
ment is revoked or changed retailers will 
find it unprofitable to sell grain and farm- 
ers who depend on other than local grain 
will find their source of supply drying up. 

“We suggest that this amendment be 
revoked and that retail margins be simpli- 
fied to include any sales of grain to feed- 
ers in l.c.l. quaniities provided the grain 
has been warehoused or stored by the 
seller in some manner. Let's permit a re- 
iail sale to be judged by the type of opera- 
tion and not by some highly technical, 
qualifying clauses.” 

Ralph Brown, head of the feed section of 
OPA, reported on Feb. 5 that the amend- 
ment was put out as a “temporary” mea- 
sure and promised that surveys are now 
being made with a view to changing the 
amendment. Mr. Brown reported that it 
will probably take three weeks to answer 
the flood of letters which have reached the 
OPA offices in protest to this amendment. 


Amend Order Covering 
Fish Meal and Scrap 

OPA has issued amendment 7 to RPS 73 
covering fish meal and scrap. It provides 
that when such products are sold in bulk 
the seller must deduct $3.00 per ton from 
the maximum price of the product in new 
burlap bags. When fish meal and scrap 
is sold in containers other than new burlap 
bags the seller is permitted to add the 
replacement value of the containers to 
the maximum price of the product in bulk. 
The order also sets up a retail margin. It 
provides that retailers may add $7.00 per 
ton to the maximum price the retail seller 
could lawfully have paid to the person 
from whom he purchased the fish meal. 


Clarify Regulation 
On Mill Feed Sales 

OPA has clarified mill feed sales f.o.b. 
production plant or order bill of lading 
with sight draft attached. This amendment 
3 to section 6 of RMPR 173 reads as fol- 
lows: 

“Special rules relating to sales and de- 
liveries. Notwithstanding anything to the 
contrary provided in this regulation, any 
person may sell and deliver, and any per- 
son may buy and receive delivery of, 
wheat mill feeds at any point within the 
several states of the United States or the 
District of Columbia at the maximum de- 
livered price at that point as computed 
under the appropriate provisions of this 
regulation. The buyer may have such 


wheat mill feeds shipped to any other 
point at his own expense, although the 
price paid at the first point plus the trans- 
portation cost to the second point may ex- 
ceed the maximum delivered price at the 
second point as compared under the ap- 
propriate provisions of this regulation: 
Provided, that if such wheat mill feeds are 
resold, the maximum price on such resale 
shall be limited to the maximum delivered 
Price at the point where delivery is made 
to the person to whom it is resold. 

“The seller may act as the buyer's agent 
in procuring transportation to the- second 
point. If the seller prepays the freight for 
the account of the buyer, the transportation 
cost actually incurred shall be stated sepa- 
rately on the invoice. 

“For the purposes of this section, ‘de- 
livery’ shall be deemed to have taken 
place when the wheat mill feeds are phy- 
sically located at the first point and when 
(1) there has been a physical transfer of 

- possession to the buyer or his agent by 
the seller, or (2) the wheat mill feeds are 
held by a common carrier, not controlled 
by the seller, for transportation to the buy- 
er (whether or not the seller retains title 
or control under an order bill of lading), 
or (3) there has been a constructive trans- 
fer of possession to the buyer by the de- 
livery to him of a warehouse receipt, bill of 
leding or other document of title.” 

The amendment, as interpreted by.OPA, 
does not mean that all mill feed sales will 
be made f.o.b. mill and it does not deprive 
the buyer of the benefit of transit or pro- 
,Portional billing where such billing can be 
epplied. OPA also says that any firm buy- 
ing “out of position” mill feed and paying 
c higher price than its zone ceiling must 
absorb the additional cost in reselling. 
Thus, a retailer in Kansas City rate terri- 
tory, buying f.0.b. Minneapolis would still 
have to add his $4.00 per ton retail margin 
to the $36.50 base price at Kansas City 
Plus freight from Kansas City to his selling 
point. : 

The jobbers committee of the Grain & 
Feed Dealers National association held 
a meeting early in February with OPA 
officials in Washington and were told that 
the above provision did -1ot prevent job- 
bers from selling f.o.b. production points 
end adding the 50 cents per ton jobber 
markup. 


Issue Two Amendments 
To Correct FPR 2 

OPA has issued amendment 1 to FPR 2, 
effective Jan. 22, 1945, making necessary 
minor changes to correct the original order. 
Under the licensing provisions OPA now 
provides that a farmer who sells an agri- 
cultural commodity produced by him is 
considered exempt from the licensing pro- 
visions. The standard grade of barley, 
through a clerical error, was listed incor- 
rectly. OPA now defines the standard 
grade of barley as “No. 2 barley with a 
test weight of 46 lbs. per bushel.” It also 
refers to “No. 3 barley with a test weight 
of 43 lbs. per bushel.” The amendment sets 
the weight of ear corn and snapped corn 
as the “weight provided by state law, at 


(Continued on page 72) 
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The price is the same, but the real cost is less, 
because the new, improved Curbay B-G con- 
tains almost twice as much riboflavin as 
before. In addition, you add to your feeds 
generous amounts of other elements which 
make feeds more productive of growth: pan- 
tothenic acid, biotin, vitamin Bg, nicotinic 
acid, pyridoxine and folic acid. 


Convenience in use, too, has been greatly 
enhanced by improvements in the physical 
characteristics of Curbay B-G. An improved 
manufacturing process retains the fine par- 
ticlé size which assures rapid mixing and 
uniform distribution throughout the feed. 
Yet at the same time, this new process moet 
reduces dusting. 


A natural product of butyl alcohol es 
tation, Curbay B-G is the most economical 
source of the B-complex factors — both those 
present in molasses and those produced in the 
fermentation. And now, with its much higher 
riboflavin content, you have an added econ- 
omy reason for using Curbay B-G instead of 
other more expensive riboflavin 
carriers. 

*Reference available on request. 
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THE RIBOFLAVIN 
THE SAME price! 


Synthetic riboflavin is good, but . . . don’t 
use it alone to replace natural riboflavin car- 
riers! That's the advice of, one of the country’s 
most prominent agricultural colleges. * 


Do use it along with a natural vitamin car- 
rier high in the other vitamins essential to 
rapid chick growth and high egg production. 
Use it along with CURBAY B-G! 


Many feed manufacturers are taking ad- 
vantage of the lowcostand current availability 
of the new Curbay B-G. They are using it to 
produce balanced feeds — feeds which mean 
faster chick growth and higher egg yields for 
the poultryman, which mean more repeat 
business and steadier profits for the feed 
maker. 


New, improved Curbay B-G comes in 
3-ply, 50-lb moisture-proof bags, where it 
retains all its valuable properties and strength 
until you are ready to use it. 


Write today for specifications and practical 
suggestions on reformulation to U. S. Indus- 
trial Chemicals, Inc., 60 East 42nd ‘Street, 
New York 17, N. Y. 


_ The large spot in this unretouched 
photograph shows a pinch of the old 
Curbay B-G dropped upon a piece of 
paper. Note the size of the ‘Spot and 


the radiating dust. 


The small spot shows the same 
amount of the new, improved, Curbay 
B-G dropped from, the same height. 
Note the striking difference in the 
tendency to dust. 
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HE sketch at left, below shows 
how objects are sometimes 
aligned. The two objects in 
this instamce happen to be drive 
pulleys only as an example. A 
long pole or board is used as a 
straightedge in the manner shown. 
That method is all right provided 
the straightedge is really straight, 
but usually they are not straight. 
They have every appearance of 
being straight, and yet they are 
crooked. Sometimes they are 
straight while lying on the floor, 
but when lifted and supported at 
one end they deflect more or less 
and may become inaccurate and 
undependable. Therefore, don’t use 
that method for aligning objects 
that must be “accurately” aligned 
— sheaves, sprockets, gears, pul- 
leys, etc. 
A method that assures true align- 
ment is the one labeled “right”. 
Use a cord instead of a straight- 


STRAIGHT- 
EDGE 
CORD 
— 


by F. W. MADISON 


edge. A cord is readily carried 
around in your pocket and is avail- 
able anywhere on a moment's no- 
tice. Then when pulled taut a cord 
always is perfectly straight with 
respect to a vertical plane. A cord 
does not warp like boards, poles, 
sticks, etc. 

As shown in the sketch labeled 
“right”, tie the cord to shaft A as 
at C, hitch it around the pulley so 
that the cord makes contact at two 
points D and E almost diametrically 
opposite. When “just touching” E 
the cord is an accurate gage for 
locating the pulley on shaft B. As 
indicated here the pulley on shaft 
B will have to be moved to the 
right, or the pulley on shaft A will 
have to be moved toward the left 
to secure proper alignment. 

A thing to look out for in the 
aligning of pulleys is “pulley wab- 
ble’. It is obvious that if the pulley 
on shaft A is not on “square”, the 
cord may not be at exactly right 
angles with the shaft. It is there- 
fore always advisable to rotate the 
pulley and try the cord in several 
positions. If the pulley wabbles the 
cord will indicate several locations 
for the pulley on shaft B. In that 
event, if the pulley on shaft A can- 
not be set square the “mean” posi- 


tion is the correct position for the © 


pulley on shaft B. That is, locate 
the pulley at the mid-point between 
the two extremes. 

Of course you must first make 
certain that the shafts are parallel. 
Unless the shafts are parallel all of 
the above work will be of no avail. 


Another method employed in in- 
stalling feed plant machinery that 
is entirely too common is simply to 
“sight across” from pulley to pulley 
or sheave to sheave, place the ma- 
chine at approximately the desired 
spot, and then shift the mathine by 
the cut and try method until the 


belt stays on the pulleys or sheaves. 
Simply because a belt stays on the 
pulleys or sheaves isn't proof that 
the pulleys or sheaves are accu- 
rately aligned. Nor is it true of 
chains or sprockets. A tight belt on 
crowned pulleys will offset consid- 
erable misalignment. The belt will 
“stay on” and the drive will “look” 
all right, but the belt won't be able 
to do its best. It is better practice 
first to align the pulleys accurately. 
Then the belt needn't be operated 
so tightly. The belt will pull more, 
will operate more efficiently, and 
will last longer. 

This applies to all kinds of flat 
belts as well as V-belts and chain 
drives. And the method of align- 
ing is applicable to most feed plant 
machinery that is in need of align- 
ing for most efficient operation. 

Where flanged pulleys are not 
properly aligned, the accompany- 
ing sketch shows what often hap- 
pens or is likely to happen. The 
belt tries to climb one of the flanges, 
and as a result the 
climbing edge of 
the belt becomes . 
worn and frayed, 
or it stretches. 
Sometimes the belt 
actually succeeds 
in climbing the 
flange and jump- 
ing off the pulley. 

This “climbing 
action” is com- 
monly caused by belt dressing or 
dirt accumulating on the pulley. 
The accumulation “piles up” until 
it is higher than the pulley crown 
and since a belt always moves over 
to the higher side it is thereby 
pulled over against the flange. To 
avoid such behavior be sure that 
the pulley is amply wide so that 
the edges of the belt do not touch 
the flanges when alignment is cor- 
rect. Then maintain true alignment 
and keep the surface of the pulley 
face and belt clean. 
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The Story 
egg shell 


INSIDE THE EGG- An important part — 
of the embryo’s nutrition is supplied 
through Vitamin A and other essential 
nutrients stored in the yolk. - 


AT HATCHING TIME-If the breeding 
ration of the parent hen is rich in Vita- 
min A, the chick gets the amounts it 
needs for successful hatching and nor- 
mal growth and development until 
ready for the starting ration. 


GROWING UP-Chicks hatched from 
eggs laid by hens on low Vitamin A 
diets need much more Vitamin A in 


NOPCO 


REG. U. S. PAT. OFF, 
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their starting mash than chicks that 
have been hatched from eggs laid by 
hens on an adequate Vitamin A diet. 


AT THE PRODUCTIVE AGE - Ample 
Vitamin A in the growing mash helps 
get the pullet off to a favorable start 
in egg production and to finish its 
proper growth, 


In the laying mash, Vitamin A helps 
pullets and hens to produce more and 
better eggs. 


OFFSETTING VITAMIN A LOSSES 
IN FEEDS=- Because of substantial 
losses of carotene (pro-Vitamin A) in 
feed ingredients through storage and 
other conditions, authorities advise off- 
setting these losses by adding to feed 
liberal amounts of fish liver oil Vita- 
min A—the frue Vitamin A. 


“NOPCO XxX"*—GUARANTEED 
VITAMIN A PLUS VITAMIN D... 
helps feeds meet the maximum require- 
ments of poultry of all ages for Vita- 
mins A and D, Supplies guaranteed 
amounts of Vitamins A and D needed 
for healthy, thriving flocks and top 
production. 


No Huntinec Arounp. “Nopco XX” 
is available in an abundant, uninter- 
rupted supply. Write for Vitamin A 
Data Sheet #V A34 and prices. National 
Oil Products Co., Harrison, N. J.— 
specialists since 1926 in vitamins for 
poultry and animal feeding. 


IN ONE PRODUCT 


* Trademark of National Oil Products Co. 
Copyright 1944 National Oil Products Co. 


primes feed for Profit ! 
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Chicago Feed Club 
Installs Officers 


New officers of the Chicago Feed club 
were installed at a dinner meeting held 
the evening of Jan. 19 at the Morrison ‘ho- 
tel. Those installed were: Walter N. Jones, 


Vitality Mills, president; Gladwin A. Read, . 


International Minerals & Chemical Corp., 
vice president; C. W. Sievert, American 
Dry Milk Institute, secretary; and L. J. 
Knapp, Calcium Carbonate Co., treasurer. 
George F. Barrett, United Feed Products 
Co., and Joe Manasse, Werthan Bag Corp., 
were chosen as new directors. 


Mr. Jones appointed the following two 
standing committees: Program — Roy M. 
Lynnes, Poultry Supply Dealer, ‘chairman, 
W. M. Pearson, Marblehead Lime Co., and 


Order From This 


Select from over 350 differ- 
ent items . .. all made of 
finest materials . . . rigidly 
inspected . . . meeting Gov- 
ernment standards where such 
have been established. All 
items guaranteed. Prompt 
service. Write for FREE Cata- 
log No. 144. 


CALL-A-PHONE 


Inter-office communication system. Saves 
steps, eases work load. You contact one or 
up to five persons while they remain at 
their work. Personnel can contact you. 
See catalog for prices. 


651 BROOKS BUILDING 


A. C. Spierling, Swift & Co. Membership— 
J. J. Zima, Kraft Cheese Co., chairman; V. 
C. Cismoski, Val-A Co.; W. D. Cunning- 
ham, Cereal By-products Co.; Walter Linde- 
man, M. J. Neahr & Co., and W. Francis 
Steed, Ward-Steed Co. 

Two new nonresident members, Matt 
Amey, Jr., and L. J. Halback both of Pills- 
bury Feed Mills, Inc., Clinton, lowa, were: 
elected to membership. 

Wirt D. Walker introduced the speaker, 
Canfield Cook, internationally known avi- 
ator and jet propulsion authority, who 
spoke on “Revolution in the Air.” 


@ DURBIN & SHEEL CO., Moline, Kans., 
has purchased the Grenola Mill & Eleva- 
tor Co. at Grenola. The company name 
has been changed to the Grenola Elevator. 


“DEPARTMENT STORE” 


For Grain and Seed House Equipment 


BAG TRUCK 


25AR—7" diameter wheels, rubber tires, 
roller bearings. 48 inch bent plow handles 
of hardwood. 9 inch wrought iron nose 
with steel strap up the handles. $17.50. 
Other sizes available. 


BAG HOLDER 


One man can operate. Opening at top is 
15 inches long by 6!/2 inches wide. Weighs 
only 4!/. Ibs. When not in use can be 
folded up and hung out of the way. 


CHICAGO 6, ILLINOIS 
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Joins Boston Firm 


DAVID A. TRAYHAN 


David A. Trayhan, Schenectady, N. Y., 
has joined the New England By-Products 
Corp., Boston, Mass., where he will serve 
as director of field services according to 
an announcement by F. C. Bowes, presi- 
dent and general manager. Mr. Trayhan 
has been associated with the feed indus- 
try for over 25 years and in the past has 
represented the A. E. Staley Mig. Co., 
Decatur, Ill., and the Fruen Milling Co., 
Minneapolis, Minn. The New England By- 
Products Corp., is national distributor for 
Gorton-Pew Fisheries’ cod liver oils, feed- 
ing oils and vitamin products. 

@ EZRA MARTI, Spencer, IIL, former man- 
ager of the Spencer elevator, has pur- 
chased an elevator at Herscher. He will be 
succeeded by Joe Kestel of New Lenox. 

@ C. J. SIMMONS, former branch manager 
of the General Mills plant at Brainerd, 
Minn., is now operating the Mueller Feed 
Mill at Ogden, Iowa. 

@ ALICE JACOBSEN, former manager of 
the Harlan Rendering Co. elevator at Elk- 
horn, Iowa, has gone to Harlan to work 
in the home office. She has been suc- 
ceeded at Elkhorn by James C. Jacobsen. 

ACQUIRES STRICKLER MILLING CO. 

J. Mark Kreider, Lebanon, Pa., manager 
of the Lebanon Farm Bureau association, 
has taken over the property of the C. F. & 
W. H. Strickler Milling Co., one of the old- 
est industrial plants of that kind in Leba- 
non. Established in 1866, the place has 
been popular for the grinding of grist and 
manufacture of flour and feed for more 
than 75 years. Mr. Kreider will run the 
mill under the name of Kreider Mills, but 
will retain some of the Strickler corpora- 
tion brand names. The present manager 
of the mill, Henry W. Newton, will con- 
tinue in charge of flour production and 
sales. 
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AND INGENIOUS 


DESIGN MAKES 


Tags that really do exceptionally profit- 
able work... Quickly Identify the Formula 
Feeds to which they are attached. 


Savage creates such TAGS. By ingenious, 
though simple design, by color and by 
“know-how” this combination makes 
TAGS TALK. And all who handle the 
feeds quickly understand the language. 


One of the practical postwar projects you 
can bring into being for yourself is im- 
provement in your own Formula Feed 
Tag set-up. : 


And Savage is prepared to help you get’ 
started right now. But first see what Savage 
is doing for others... by writing us now: 
“Please send Batch of Samples.” 


HOMER J. SAVAGE, Presider 


BUFFALO 3, N. Y./: 
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You Can Make An Ultra-Lifed Feed for Every Poultry and Livestock Need 


LET ULTRA-LIFE HELP YOU 


Meet Postwar Feed Manufacturing Problems 


The Markitop Hog Manual 
—big 48-page book. Covers 
80 subjects—45 illustrations. 
Answers most of the prac- 
tical questions concerning 
hog raising. Furnished free. 


Hundreds of feed manufacturers are taking advantage of the many 
services which Ultra-Life has to offer. Any one of these services may 
help you to save, or to make thousands of dollars extra. 


A highly important factor in postwar feed manufacturing problems 
is revising formulas to meet existing ingredients availability. Pencil 
work, alone, won't do the job. Ultra-Life offers you the service of feed 
formula experts who have been on the job for years and who can build 
a formula for any poultry and livestock requirement. 


Poultry feeds, hog feeds, and dairy feeds will have to be built up to 
the highest possible quality. With the aid of Ultra-Life products you 
can do a real job that will help you meet any and all competition. 


WHAT YOU GET EXTRA 


—Chemical laboratory analysis of any ingredient going into your feeds 
—when you may be in doubt—Biological feed testing work—Sales and 
merchandising co-operation—Eamesway Service to contact your poultry 
customers and build good will and sell feed—Expert nutrition help on 
any feeding problem—Assistance in tag, bag and feed registration. 


And, remember, the Ultra-Life 8-Way sales-merchandising program 
which is tailor made to fit your exact requirements. j; 


Write Ultra-Life for facts, proofs and details. 


ULTRA-LIFE LABORATORIES, INC. 


MAIN OFFICE: 
EAST ST. LOUIS, ILLINOIS 


Kon; Denver, Calo. wewkee, Wis. For Fert Werth 


Orleans, La. : ‘Belleville, Pa.; Minn 
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how. extension silervice and 


Retail 


can better work together 


of this discussion it may be 

well to outline briefly the or- 
ganization and functioning of ex- 
tension work. Organized extension 
work stems from the farmers’ insti- 
tutes of the early years following 
the turn of the century. Then, itine- 
rant teachers were sent out from 
the agricultural college to conduct 
meetings with farmers to promote 
better farming practices. It was the 
first large attempt to bring the work 
of the agricultural college and the 
farmer closer together. The results 
were so satisfactory and the de- 
mand so widespread that congress, 


Lee getting into the detail 


recognizing the need for a nation-_ 


wide service, established extension 
work through the passage of the 
Smith-Lever act in 1914. It provided’ 
for the county agent system and 
the name given it was the Coopera- 
tive Extension service. The act 
wisely provided that the support 
should come jointly from federal, 
state and local sources. The law 
says it shall be the duty of county 
agents “to aid in the diffusing 
among the people of the United 
States of useful and practical infor- 
mation on subjects relating to agri- 
culture and home economics, and to 
encourage the application of the 
same, through field demonstrations, 
publications and otherwise.” 

To begin with it was presupposed 


that the county agent was to be a’ 


walking encyclopedia on all mat- 
ters agricultural — that he would 
solve all the farmers’ problems. Of 
course, no one person could qualify 
for such a position—nor could he 
reach any significant number of 
farmers through individual contacts. 

Thus through the years he has 
learned that through organization 
he can reach vastly more people 
and in so doing can extend the 
reach of educational work. Much 
of his work is an attempt to inter- 
pret to the farm people of his county 
the results of experimental work 
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by PAUL E, MILLER 


and research as conducted in the 
United States department of agri- 
culture and the state experiment 
stations. His efforts are re-enforced 
by a group of subject matter spe- 


RECOGNIZED as one of the 
most progressive men in his 
field, Paul E. Miller, director 
of extension service in Minne- 
sota, has for many years been 
interested in getting county 
agents and the feed industry 
to work in closer harmony. The 
address on this page was de- 
livered last month at the an- 
nual meeting of the Northwest 
Retail Feed association held 
in Minneapolis. 


cialists attached to the state office, 
who in turn are in close touch with 
the research departments. 

Briefly, this system of extending 
results of research has had, along 
with many other similar activities, 
both public and private, a profourid 
effect upon farm practices. It is not 
necessary for me to review the 
changes that have taken place dur- 
ing the past 30 years. You are fa- 
miliar with them and have had a 
part in their development. 


Now how does all of this tie in 
with an organization of retail feed 
dealers and local distributors? Very 
naturally we are interested in any 
organized group that deals with 
farmers. We are interested for self- 
ish reasons if no other. You are in- 
terested in us because we are con- 
stantly advising farmers on the 
feeding of farm animals. 

This mutual interest raises two 
questions. First, can we work to- 
gether? Second, if so what should 
be the nature of that relationship? 

Addressing myself to the first 
question, I would say that we not 
only can, but we should, work to- 
gether in the interest and welfare 
of the farmer. 

To begin with you ask what is our 
attitude toward mixed feeds. That 
is a fair question and deserves a 
fair answer. In a surplus grain pro- 
ducing state like Minnesota we be- 
lieve the farmer should first make 
the most efficient use of the feed he 


has — adding such ingredients as 


may be needed to balance his ra- 
tion. In a deficit feed area he may 
largely purchase mixed feeds, as is 
now common practice in the New 
England states. 

But even in Minnesota I know 
that there are farmers using large 
amounts of mixed feeds — and 
granted reasonable stability of the 
agricultural income, that this use 
will continue. This is especially true 
with poultry feeds. 

It would be possible for farmers 
to mix their own poultry feeds. 
Many large producers do so. The 
information on these subjects is 
readily available. But the farmer 
has pretty well answered that ques- 
tion for himself. The average pro- 
ducer has concluded that the time, 
effort and cost savings are so little 
that he prefers to use purchased 
feeds that he can be assured have 
the necessary ingredients in proper 
proportions. The availability of 


_ these feeds has been one of the 
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important reasons why Minnesota has 
forged ahead as a poultry state. 

We are interested in and are constantly 
striving to have more and more farmers 
appreciate the need for properly balanced 
rations in all of their feeding practices. 
Once they understand the importance of 
the different ingredients they will decide 
how best to acquire them. We are willing 
to rest the case with them. 

Since our objective is improved feeding 
practices and your objective is the supply- 
ing of feeds and ingredients to help make 
this possible, it is only logical that we 
should work together. 

This naturally leads to the second ques- 
tion of how best can we work together. 
In the first place it must be clearly recog- 
nized that the county agent at the farm 
end, and the station worker at the college 
end, are public servants—supported from 
tax funds. Thus they cannot serve as pro- 
moters for this or that product of any 
manufacturer or distributor. Should we do 
so, other business groups would be the 
_ first to object—and rightly so. Yet we are 

often urged in indirect ways to use our 
offices for such purposes. Sometimes it is 
difficult to have people understand our 
position in this regard. Fortunately, the 
retail feed dealer appreciates the impor- 
tance of a policy of this kind and to my 
knowledge has not requested any county 
agent to recommend a particular commer- 
cial feed. 

It must also be recognized that the re- 
search worker and the extension agent 


must be free to teach those things that are. 


based upon sound and tested facts. Some- 
times this teaching may be counter to the 
sale of certain products. But in the long 
run it is in the best interest of the dealer 
serving the farm trade. This is evidenced 
by the long strides your industry has taken 
not only in the use of’publicly supported 
research but in expending large sums in 
their own research organizations. 

The second point I would like to make 
before exploring the field of how best to 
work together is that we are dealing with 
large numbers of people. The human equa- 
tion is a very important one. It is quite 
impossible to have all people see alike on 
any one question. Misunderstandings are 
bound to come up. I readily agree that 
they may occur just as often on our side 
as on the other side of the house—what- 
ever the group may be. But if we can keep 
in mind the end objective we are striving 
for and rise above small differences of 
opinion and above personalities we are 
going to make progress. I can conceive of 
many situations where those differences of 
viewpoint are far more vexing and more 
serious than is true of the subject we are 
now discussing. 

_ Now for the few suggestions I have to 
offer. The business you are engaged in 
will only develop insofar as farmers are 
informed and understand the importance 
of right feeding practices. To bring about 
a high level of understanding of these 
things is not an easy task. Notwithstand- 
ing all the work that has been done we 
are still only producing an average of 190 
pounds of butterfat per cow in the great 


Pouliny Display Builds Good Will 


By inviting customers to display their poultry in this attractive, well constructed 
chicken coop, Ben Bortz, La Porte, Ind., has developed a lot of good will for the 
Bortz Feed Store & Hatchery. A special effort is made to secure displays of unusual 
breeds of chickens or prize winning poultry and there is nearly always a -waiting 
list of applicants. Besides being interesting and educational these exhibits attract 
many new customers to the Bortz feed store. 


dairy state of Minnesota. Compare this 
with an average annual production of 321 
pounds per cow for members of the cow 
testing associations. The farmers in these 
associations are only using good feeding 
and management practices that are avail- 
able to all farmers. We are still using 
approximately 550 pounds of corn to pro- 
duce a hundredweight of hogs when good 
hog raisers are doing the same job with 
400 pounds of corn but are balancing their 
rations with the needed ingredients. With 
poultry our record is somewhat better. 
Here the average number of eggs pro- 
duced per hen has shown a steady in- 
crease in recent years. 

These few illustrations indicate that we 
have a long way to go. Yet it must be 
assumed that in farming as in business 
and industry, efficiency will be the basis 
of postwar production, that competition 
will make it increasingly difficult for the 
inefficient operator to stay in business. 
We cannot conceive of any organization of 
society that will put a premium on ineffi- - 
ciency either in agriculture or business. 

It is self-evident, then, that the problem 
of expanding knowledge and translating 
this knowledge into practice is a most im- 
portant one and one that is too large for 
any one group to achieve single-handed. 
Here is a definite and specific area in 
which we should see eye to eye and 
should work together. And it is equally 
important that we both talk the same 
language at least as far as fundamentals 
are concerned. Time does not allow a full 
discussion of this subject but obviously it 
does imply an understanding on the part 
of the retail dealer of the feeding require- 
ments of farm animals, and a balancing 
of what the farmer has with what he needs 
to complete his ration. This covers the 
whole field of feed nutrients — vitamins, 
minerals and the other ingredients—that 
are essential in present day feeding stan- 
dards. The retail distributor who is a stu- 
dent of animal nutrition can do much to 
extend this information to the farmers who 
are feeding the livestock and, incidentally, 
I believe will be the one who will render 
the most useful service, which is a pretty 
good foundation upon which to build a 
business. 

Here we have a mutual interest. The 
college, through its nutrition short courses, 
through county conferences of feed dealers 
and extension workers, through its publica- 
tions and other media, is making available 
a continuous flow of basic information. 
This is available in the county agent's 
office and through the contacts he has 
with the staff at University Farm. 

I would especially suggest that retail 
feed dealers learn to use the facilities of 
the county extension office. The agent 
should know you and you should know 
him, Just getting acquainted with each 
other has large possibilities. I know you 
are busy but if we are to make progress 
on this thing I have been talking about— 
the wider dissemination of accurate feed- 
ing information—it is essential that both 
gtoups take some of the initiative. If you 
are critical of the county agent, talk it over 
with him. He is not always right and by 
the same token you may not always be 


(Continued on page 91) 
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We figured that we might 
expect a feeding development 
like this 10 years from now... 


But new Master Mix 
Chick Starter with wonderful 
M-V is here, today / 


New! Revolutionary! PRODUCED 
15% LOWER COST PER POUND 


And those tests ‘were made against the best stil 
Master Mix Chick Starter ever produced* 


Farmers and poultrymen have a right to get excited. It isn’t 
every day . . . it isn’t often in a lifetime . ... they see a devel- 
opment like this. Master Mix Chick Starter with M-V (Methio- 

ite) is wot just a normal, year-to-year improvement. It’s new. 
It’s revolutionary. 5 

It means honest-to-goodness savings . . . extra profits. In 
actual laboratory-controlled tests, Master Mix Chick Starter, 
fortified with newly developed M-V, put meat on broilers 
faster, with a saving of 15c¢ out of every feeding dollar. 

WIDELY ADVERTISED 


Leading farm and poultry publications are carrying the facts 


15% SAVINGS IN THIS SCIENTIFIC TEST 


edge. Because M-V is not just a talking point, not just a claim. 
Its results were proved with the kind of proof their customers 
want—and get. 


about new, 1945 Master Mix Chick Starter, containing M-V, All conditions of test (stock, pens, manage- 
to farmers and poultrymen. They know how important it is to eer 7 rayon 138 for feed. “Somers 
get broilers to market faster, to build up good, sturdy pullets Mix 
that will lay all the eggs they were bred to produce. AND gain: 13.8c.* Chicks in pen at right were 
STILL SAVE ON FEED COSTS! fed new Master Mix Chick Starter with 

DEALERS SHOW RESULTS 
Master Mix Dealers know that Master Mix progressive re- *Based on today’s ingredient prices : 
search means extra money in the bank. Such an outstanding : q 
development as M-V (Methio-Vite) gives them a selling _——— j 


MASTER Customers will look for M-V. (Methio- 


a Ba iX Vite). It appears on Master Mix Com- 


} lete Feeds and on dealers’ feeds made 
WHAT IS M-V ( METHIO-VITE) ? It's the new-found, practical source 
of essential B-Complex vitamins, plus the Methicaine Complex. — 
“spark plug’ of the amino acids that make protein vital to soun : ing M-V. Master Mix Concentrates and 
rowth. of two years of research at the Complete Feeds with METHIO-VITE now 
amous McMillen Laboratories. ind it are specific tests on thou- : 3 x 
sands of with hundreds of rations ... and the background chicks, breeding hens, 


of continuous scientific study which has always kept Master Mix 
Concentrates and Complete Feeds out in front. 


AVEW MASTER MIX CONCENTRATES AND COMPLETE FEEDS “OW, 


METHIO-VITE 
McMILLEN FEED MILLS, Division of Central Soya Co., Inc., Ft. Wayne 2, Ind. Fastest-growing feed manufacturers in history » America’s largest producers of concentrates. 


THE FEED BAG — February, 1945 


61 


\ 
| 
4 
° 


Smaller 


EQUIREMENTS for feed during the 

1944-45 feeding year are expected to 
be smaller than in either of the two pre- 
vious years, but will be larger than in 
most years previous to that, according to 
the United States department of agricul- 
ture. The year 1944 marked the turning 
point of the cycle on increasing hog pro- 
duction, which began with the fall pig 
crop of 1941. The 1944 spring pig crop 
totaled 55.9 million head, 24 per cent 
smaller than the 1943 spring pig crop, and 
eight per cent smaller than the 1942 spring 


for feed expected 
this year 


pig crop. A sharp reduction in the size 

of the 1944 fall pig crop from the record 
1943 fall crop was indicated in the De- 
cember pig survey. The fall crop this year 
amounted to 31.3 million head, a reduction 
of 34 per cent from the 1943 fall crop, and 
28 per cent smaller than the fall crop of 
1942. The number of hogs to be fed in the 


ILLS 'EM DEADER'N 
A DOORNAIL 


Here is a rat poison rats like. KILLER-DILLER 
is a sweet smelling liquid, attractive to rodents. 
They sip it, and then crawl away to die. 

KILLER-DILLER is a low cost anti-rat insurance. 
It's swift, sure and silent. Sold on a money-back 
guarantee. KILLER-DILLER contains an anti- 
freeze which protects it against freezing to 10° 


RAT poisON 


aars sup mice 


N. H. STARK & CO.’ 
GRAFTON, 
WISCONSIN 


NO FUSS 
NO MUSS 
NO MIXING 


Get rid of robber rodents with KILLER-DILLERI 


Twelve 16-02. bottles cost you only $7.00 
Cash with Your Order 


DEATH fo RATS ond MIcp 


1944-45 feeding year, therefore, will be 
considerably smaller than in either of the 
two previous seasons. This is the major 
factor in the reduced requirements for feed 
the department said. 

Sheep numbers have been declining 
since 1942, and indications point to a fur- 
ther decline in 1945. The total number of 
cattle and calves on farms Jan. 1, 1945, is 
expected to be moderately smaller than 
a year earlier, with a decrease indicated 
for beef cattle and all calves, but partly 
offset by a moderate increase in milk cows. 
The trend in numbers of horses and mules 
on farms is also downward. The number 
of chickens on farms at the beginning of 
1945 may be about seven to ten pér cent 
smaller than the record number on farms 
Jan. 1, 1944. 

The total number of grain-consuming 
animal units to be fed in 1944-45 may be 
10 to 15 per cent smaller than in the 1943- 
44 feeding season. The number of hay- 
consuming animal units to be fed in 1944- 
45 will be about the same as or only 
slightly less than in 1943-44, since the 
greatest reductions in livestock on farms 
are in hogs and chickens. The require- 
ments of livestock for feed grains and 
other feed concentrates this season prob- 
ably will be reduced nearly in the same 
proportion as the reduction in grain- 
consuming animal units the department 
predicted. 

Requirements of feed grains for indus- 
trial and food uses in 1945 will be larger 
than in 1944, but the increase will not be 
large in relation to total supplies in the 
country. Requirements for corn by the wet- 
processing industry probably will be 
slightly larger than in 1944, because of 
continued strong demand for products of 
the industry and because the quality of 
corn permitted to be ground is not re- 
stricted, as in 1944. It is probable that a 
larger quantity of corn will be used ‘in 
producing alcohol in 1945 than in 1944. 
Utilization of barley for producing malt is 
expected to be slightly larger in 1945 than 
in 1944, and utilization of oats for break- 
fast foods probably will be slightly larger. 
A relatively larger quantity of sorghum 


- grain was utilized in alcohol production 


during 1944. During 1945 an even greater 
quantity of those grains is expected to be 
used for that purpose. 

With record production of corn this year 
and a wide differential between the price 
of wheat and prices of feed grains, the 
quantity of wheat used as feed for livestock 
during the 1944-45 feeding year (October- 
September) probably will be the smallest 
since 1941-42. Possibly 150 million bushels 
of wheat will be fed in this feeding year 
beginning Oct. 1, the department said. 
Previous estimates had placed the amount 
of wheat to be fed during this period at a 
somewhat larger figure. An upward revi- 
sion of four cents per bushel in maximum 
prices of wheat was made by OPA on 
Dec. 13. The margin between wheat and 
corn prices makes wheat feeding less 
profitable than feeding corn or other feed 
grains. In the 10-year (1932-41) period, 
the quantity of wheat fed averaged nearly 
120 million bushels; in 1942-43 it totaled 
about 420 million bushels, and in 1943-44 
about 450 million bushels. 
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when you say..... 


“SPENCER KELLOGG” 


... you'll find the name on the bag says Spencer Kellogg also. Then 
you will know you are getting Soybean Oil Meal or Linseed Oil Meal 
backed by the processor’s reputation and guarantee. Though the bag 
is changed —there has been no change in the high quality of the meals. 


Remember? We said before, ‘Spencer Kellogg is not in the mixed 
feed business’. There is only one Spencer Kellogg — Processor — 
maker of meals —of such quality as modern equipment and long 
experience can accomplish —content to let you feed men. do the 
mixing. 


Say Spencer Kellogg for Soybean Oil Meal and Linseed Oil Meal. 


KELLOGG 


AND SONS, INC. 


ADMINISTRATION OFFICES—BUFFALO 5, NEW YORE 


Sales Offices: 
CHICAGO _ DECATUR ~ DES MOINES 
MINNEAPOLIS LOS ANGELES 


Processing Plants: 


BUFFALO DECATUR CHICAGO 
EDGEWATER 
108 ANGELES LOS ANGELES DES MOINES 
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COD LIVER & FEEDING OILS 


MAXIMUM DOUBLE PROTECTION IN BOTH VITAMINS A & D 


“G.P. Super" _"G.P.""__ 400D-1000A 800D-2000A 
3000A 2000A  400D-2000A 800D-4000A 
800D 400D  400D-3000A 85D-400A 


Famous Family 


RK IN YOUR FEEDS IN 
1945 


AS CURRENT AS 1945 


mecause We Make It Our Business to: 
Keep abreast of your needs with a complete line of vitamin oils, - 
conforming to government standards and limitations. A range of 
Vitamin D from 85 to 800 units per gram, plus ‘Vitamin A as needed 
to supplement your particular formula. Each oil is a completely 
balanced product, furnishing both Vitamins A and D. 


TO 


AS SOLID AS TRADITION 


ause We Make It Our Business to: 

Maintain a constant supply from a reliable source. America’s oldest 
and largest cod-fisheries, Gorton-Pew Fisheries Co. produces, tests 
and guarantees its famous “family” of vitamin oils. 


Write today for Bulletin entitled “How To 
Meet Vitamin A and D Requirements For Poultry 
Under Today's Conditions With Gorton's Oils". 


“G. P. Super” and “G. P.” Cod 
Liver Oils with Added Vitamins 


Gorton’s Vitamin A and D 
A and D Feeding Oil 
Here are Cod Liver Oils stan- 
dardized in potency in accor- In accordance with the defini- 
dance with the Feed Control tion for blended oils adopted 


Official definition. by Feed Control Officials. 


_complete line of VITAMIN OILS produced, tested, and | 


by GORTON-PEW FISHERIES, of Gloucester, Mass. 


EW ENGLAND BY-PRODUCTS CORPORATION 
«477 MILK ST., BOSTON, MASS. 
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E Poultry & Egg National 
board was given an over- 
whelming vote of confidence 

by the poultry industry at an all- 
industry planning conference held 
at the Stevens hotel in Chicago Jan. 
16-17. 

The 150 industry leaders brought 
together to discuss how to get maxi- 
mum postwar consumption of poul- 
try products and so keep the indus- 
try operating at a two billion dollar 
level, went on record as favoring 
two courses of action to reach that 
objective. 

They recommended immediate 
expansion of the National board's 
present consumer information ser- 
vice as the first step in increasing 
the demand for poultry products 
and okayed a program calling for 
quality conservation work and a 
greater amount of poultry products 
research. 

The conference seriously consid- 
ered plans presented by PENB's 
special promotion committee for a 
half million dollar national advertis- 
ing and merchandising campaign 
to promote poultry and eggs on a 
scale comparable to that employed 
by competitive food groups. 

The committee, composed of Au- 
gust Hanke, Poultry Tribune, chair- 
man; Raymond E. Cray, Purina 
Mills; Dr. Cliff D. Carpenter, Insti- 
tute of American Poultry Industries; 
George Heller, du Pont; and H. A. 
Bittenbender, The Borden Co., was 
given the green light to investigate 
details of staging such a campaign 
and find a practical method of fi- 
nancing a program of that size. 

Keynote of the meeting was the 
question, “Can the poultry industry 
stand a drop back to prewar pro- 
duction at the present cost of doing 
business?” 

Dr. L. E. Card, University of Illi- 
nois, who discussed the economic 
factors which will have a bearing 
on the industry's ability to hold its 
own as a major food industry after 
the war, convinced everyone pres- 
ent that the industry can not afford 
to slip back to the prewar level. 

Making his points graphically 
with the aid of colorful charts, Dr. 
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urges expansion of national 
board’s information program 


PROMINENT industry leaders 
shown above, in attendance at 
the PENB conference included, 
from left to right: Norb Schaef- 
fer, Andrew Lohman, O. W. 
Olson, Cliff Carpenter, Andrew 
Christie, N. R. Clark, Homer 
Huntington, J. C. Huttar, H. F. 
Williamson and Herman Dem- 
me. 


Card pointed out that there is a 
spread’ of 100 eggs per person be- 
tween per capita production and 
per capita consumption today. 
“Army and lend-lease requirements 
are absorbing those eggs now,” he 
said, “but the day is coming when 
we will have to find a market for 
those 100 eggs among our civilian 
population or cut production—and 
our profits—drastically. ; 

“For every 100 eggs per capita 
consumption is reduced, this coun- 
try will need 100,000 fewer carloads 
of eggs, 125 million fewer hens, 300 
million fewer baby chicks, and sev- 
en and a half million fewer tons of 
feed,” he continued. “If consump- 
tion is allowed to slip from its pres- 
ent high of 347 eggs per capita, 
proportionately greater reductions 
will be necessary all along the 
line.” 


Enlarging on this point, Raymond 
Cray pointed out that with the high 
labor costs and high taxes we have, 
and will have for years to come, it 
would cost the industry materially 
more per dozen to market 100,000 
fewer carloads of eggs. . 

“Other industries readily admit 
that with the high production costs 
we have now they cannot operate 
profitably on a smaller volume 
than they have today. There’s no 
reason to believe the poultry indus- 
try will be the exception. Our prob- 
lem, then, is to keep consumption 
of our products at the present high 
level,” he said. 

The informal review of PENB’s 
present publicity program, in which 


-Homer Huntington, general man- 


ager, and Kathryn B. Niles, home 
economics director, traced the 
“growth of the National board's con- 
sumer service in the last four years, 
and the presentation by Robert Bar- 
ton, merchandising expert, of a 
more inclusive program, gave the 
industry a blueprint for future ac- 
tion. 
Each branch of the industry was 
given a chance to express its opin- 
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ion of the proposed plans for expansion. 
Chairmen were appointed to lead group 
discussions and report their findings at the 
Wednesday morning session. 

The representatives of these various 
groups were unanimous on two points: (1) 
that the present consumer program should 
be expanded (2) that when and if the 
industry launched a direct advertising 
campaign the advertising should be han- 
dled by a separate organization so it 
would in no way jeopardize PENB’s 
chances of getting free publicity worth a 
million dollars to the poultry industry. 

Norb Schaeffer, Anderson Box Co., rep- 
resenting the equipment and supply peo- 
ple, reported that his group was in favor 
of starting an advertising campaign in 
1946 and felt reasonably sure they could 


raise the share of the proposed $600,000 
budget assigned to them. 

Ambrose Perrin, Cudahy Packing Co., 
spoke for processors who recommended 
that the promotion committee be enlarged 
to include a producer, hatcheryman, pro- 
cessor, wholesaler and equipment man and 
make a more exhaustive study of adver- 
tising plans and ways of getting the finan- 
cial support of producer groups and others. 

Dr. J. C. Huttar, spokesman for the coop- 
erative marketing groups, suggested that 
industry members increase their own ad- 
vertising efforts, using PENB material to 
promote poultry and eggs. He asked that 
the committee be directed to develop a 
suitable character or industry identification 
and a slogan for use in their advertise- 
ments by PENB members. He further recom- 


grinding plants. 


40 to 150 H.P. Engine or Motor Drive. 


UNIVERSA 
"America's Leading 


The heaviest-built hammermill on the market today — and so 
carefully and accurately constructed that it will not get out of 
alignment throughout its long lifetime. A really BIG-capacity 
hammermill, capable of 24-hour service, 7 days a week — as 
proved in many of the world's largest mills. 


Combines endurance with remarkable adaptability for "variety" 
grinding—with 30-second screen change and other ‘quick change- 
over" features that make it a profitable machine for busy custom 
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Prompt delivery of several sizes. 
Write today for complete information 


Jacobson Machine Works 


1074 Tenth Ave. S.E., Minneapolis 14 
Minnesota 


mended that the committee prepare stream- 
ers and other promotional material to be 
used in retail stores to merchandise poul- 
try products. 

IBCA president Charles Price reported 
that his group felt no ambitious program 
should be undertaken until the industry _ 
was ready to support such a program year 
after year. Commenting on the probable 
support from hatcherymen, he said they 
appreciated the need for an expanded 
program and would continue to bear a 
fair share of the cost. “As more hatchery- 
men recognize the need for increased ac- 
tivity and the benefits of promotional work, 
we believe hatchery support will be in- 
creased substantially,” he said. . 

Ralph Field, secretary of the American 
Feed manufacturers association, offered to 
bring the matter to the attention of his 
directors at their February meeting and 
report back to the National board on the 
extent to which the feed industry is willing 
to back such a program. 

In summarizing the day’s proceedings, 
N. R. Clark, PENB finance chairman, said: 
“The advisability of our industry launching 
an advertising program depends, I think, 
on how thoroughly the industry wants it 
and will finance it. Nothing would be 
more damaging than to launch an ambi- 
tious program that would turn out to be 
a one-year shot. A few industry leaders 
can't support a program of the size we've 
been talking about. Everyone from the 
grass roots up will have to carry his share 
of the load if it is to be a success. 
*“However, if the industry as a whole— 
small producers, grain and feed dealers, 
poultry and egg dealers, wholesalers, dis- 
tributors and jobbers as well as hatchery- 
men, feed manufacturers, processors and 
equipment and supply people—want poul- 
try and eggs advertised and are willing to 
pay the bill, I think such a program woul 
do a lot of good.” : 

New officers of the PENB are Clyde C. 
Edmonds, Salt Lake City, Utah, president; 
Hobart Creighton, Warsaw, Ind., first vice- 
president; Hugh Gordon, Marion, Iowa, 
second vice-president; Glenn H. Campbell, 
Cleveland, Ohio, secretary; Oscar W. Ol- 
son, Chicago, treasurer. These men, with 
N. R. Clark, Chicago, and Andrew Christie, 
Kingston, N. H., comprise the executive 
committee. The board admitted to mem- 
bership the hatchery division of the North- 
eastern Poultry Producers council, (NEP- 
PCO), and Bayard Carmean, Bridgeville, 
Del., will be the board representative. 

@ HARRY PONTON, Miltonvale, Kans., has 
succeeded D. E. Wallace as manager of 
the Farmers Elevator at Delphos. 
@ CONVOY EQUITY CO., Convoy, Ohio, 
was completely destroyed by fire Jan. 6 
with an estimated loss of $50,000. The com- 
pany is cooperatively owned by a group 
of farmers in the vicinity and is managed 
by J. A. Stemen of Van Wert. 
@ WHITEWATER ELEVATOR, Hesston, . 
Kans., is now under the same management 
as the Hesston Milling Co. and the two 
combined will be known as the Hesston 
Mill & Elevator. The properties are owned 
and operated by Roy S. Troyer. 
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OFF TOA 
FLYING START 


PLENTY OF SALES HELPS. Chick raisers are “feed 
shopping”’ right now. Be ready to sell ’em when they’re set 
to buy. Tie in with OCCIDENT’s new “Sweet as Honey” 
campaign. It’s aimed to get the business. It’s streamlined to 
get your Chick Starter Sales off to a flying start. 
There’s strong OCCIDENT feed farm paper advertising 
in your market. There’s also a new special “Sweet as Honey’’ 
_ All-Mash Starter folder and a “Sweet as Honey” feed 
,store and warehouse poster that will ‘“‘put wings on” your 
OCCIDENT feed stocks. These sales aids will be ready 
for you in early February, timed for advance selling. 


BUILT FOR REPEAT SALES. OCCIDENT’s “Sweet 
as Honey”’ All-Mash Starter feeds so easy—chicks go for it 
like kids go for candy. Once a poultry raiser sees the fine 
start his flock gets on this feed, he’ll be sold on following 
through with OCCIDENT Growing Mash. And later, 
OCCIDENT Laying Mash. Chicks like the fresh-as-green- 
pastures appetite-appeal of this “Sweet as Honey”’ All-Mash 
Starter. They don’t need coaxing to eat it! 

Strong selling on OCCIDENT All-Mash 
Starter today means_repeat sales. 


Sacked in fancy print bags, in a variety of colorful 
designs. Also available in the plain blue bag. 


FEEDING 1S NO ACCIDENT 


LIVESTOCK AND POULTRY FEEDS MADE BY RUSSELL-MI HLLE 
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YOU SELL MORE 
BECAUSE DOES MORE 


Thousands of dealers are setting new sales records with 
Ren-O-Sal, gaining good-will, rendering real service. A 
proved, popular, profitable product that you can recommend 
with confidence. 

Poultry raisers want these two-fold Siete Ren-O-Sal gives 
their chicks — your real customers. They eat your feed! 
Remarkable Response to Tonic Benefits: Ren-O-Sal's tonic bene- 
fits delight your customers. Easy to use, just 2 quick-dissolving 
tablets per gallon. Safe in any waterer. Birds’ response pleases 
users. 

Helps Avoid Coccidiosis Losses: Ren-O-Sal also provides effec- 
tive help, with sanitation, in controlling cecal (bloody) cocci- 
diosis. Treat flocks promptly upon the first symptoms. Use 8 
tablets per gallon daily up to ten days. Remarkable results. 


Thoroughly Tested . . . Proved In Use: Tests? Thousands, at 
our research farm and by poultry raisers. Records prove 
striking benefits. 


SELL THE Genuine 


Advertise and Display 
This Service Emblem 


Dr. Salsbury’ Ss TWO-FOLD 
DRINKING MEDICINE 


Easy to Sell Ren-O-Sal: Ren-O-Sal advertising in farm, poultry 
papers, on the radio reaches your customers. Free sales helps 
attracts buyers, help you sell them faster. Don't be caught 
without it. Order genuine Dr. Salsbury’s Ren-O-Sal today. 


Another Dr. Salsbury leader: A PLEASANTER DISINFEC- 
TANT—Dr. Salsbury’s Par-O-San. For disinfecting laying, 
brooder houses. Powerful. Pleasant. Economical. Used 
diluted, won’t harm chicks. 


DR. SALSBURY'S LABORATORIES, Charles City, lowa 
A Nation-wide Poultry Service 
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IVING advice to farmers and 

feeders on feeding problems 

and prevention of disease is 

‘a prominent feature of L. J. 
Oester’s feed store at Mendota, Ill. 
Clarence Pry, manager of the feed 
department, is in charge of this pro- 
motional feature..He constantly at- 
tends schools and clinics on feeding 
and nutrition in order to be able to 
pass on all late information on 
these problems. 

The Oester store also specializes 
in poultry remedies and Mr. Pry has 
attended a number of poultry train- 
ing schools so that he is qualified 
to diagnose poultry diseases and 
recommend proper treatment and 
care. 

“Poultry remedies are really be- 
coming an important part of our 
business,” remarked Mr. O6ester. 
“This has been especially notice- 
able since the war because farmers 
are more interested than ever in 
boosting production and keeping 
down the mortality rate. Feed deal- 
ers who don’t stock remedies, dis- 
infectants etc. are overlooking a 
good bet. 

“These items don't require much 
space, they yield a nice profit and 
in many cases attract customers to 
the store. This is especially true if 
you have some man in your organ- 
ization who is familiar with poultry 
diseases and can offer helpful ad- 
vice and information to your cus- 
tomers.” 

During the winter months Mr. 
Oester sponsors meetings of poul- 
trymen, cattle feeders, hog raisers, 
etc. His commercial feed manufac- 
turers help him arrange these meet- 
ings and cooperate in securing 
speakers and entertainment. 

“We have been holding these 
meetings for a number of years with 
a great deal of success,”” continued 
Mr. Oester. “However, we hdve 
learned that it is much better to 
have a small select group of people 
who are really interested in some 
phase of feeding than a larger 
group who are mainly interested in 
the entertainment and refreshments. 
The state college of agriculture and 
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on feeding 
wins friends for oester 


our feed manufacturer are always 
interested in helping us put these 
meetings across and it’s surprising 
how much the farmers around here 
appreciate these opportunities to 
obtain authentic information on cur- 
rent feeding and production prob- 
lems. 

Prior to the war, feeding, tours 
were conducted to acquaint cus- 
tomers of the store with new devel- 
opments and improvements made 
by some of the outstanding leaders 
of the community. On many occa- 
sions an expert on nutrition, disease 
prevention or on some other feeding 
problem to be highlighted was call- 
ed in to accompany the customers 
on the tours to near-by farms and 
give expert advice. Mr. Oester plans 
to resume these feeding tours as 
soon as the war permits. 

When Fred Oester founded his 
business 68 years ago, he put in a 


_ line of John Deere implements and 


continued for many years carrying 
nothing more than that. In recent 
years, other lines have been added 
including such items as water sys- 


tems, heavy hardware, cream sepa- 


rators, electrical appliances and 
similar merchandise. 

The present proprietor, L. J. Oes- 
ter, son of the founder, was brought 
up in the business; and in 1927, he 
succeeded his father. Three and a 
half years ago he added a line of 
commercial feeds, poultry remedies 
and sanitation products which he 


took over from Charles Waldorf. Mr. 


Waldorf had been operating as the 
Farmers Feed & Supply and had 
handled the line some seven or 
eight years. 

“All of these lines have helped to 
increase the business,” said Mr. 
Oester, “and today more business 
is being done than ever before. Of 
course because of the war there is 
very little doing in the farm imple- 
ment business, but our feed depart- 
ment is booming.” April of last year 
was the biggest month in the his- 


‘ORIGINALLY established as a 
farm implement business Oecs- 
ter's at Mendota, Ill., has made 
rapid gains since the addition 
of a well known line of com- 
mercial feeds, poultry reme- 
dies, and sanitary products 
about four years ago. 


tory of this enterprising concern. 

“We have found that our feed 
department is one of the best pos- 
sible additions to the implement 
business,” said Mr. Oester. “The 
same class of people buy feeds 
that buy farm implements and hard- 
ware. We average between 1300 
and 1400 customers a month for 
other items we carry. With this 
much store traffic we are bound to 
get good results in all sales. People 
who never bought implements or 
hardware from us come in for feed 
and often buy implements or other 
items in addition to the feeds.” 

Our 1943 feed business nearly 
doubled that of 1942, the actual fig- 
ures being $16,588 in 1942 and $29,- 
293 in 1943. Our totals for 1944 
promise to be considerably higher 
than 1943. In January last year, our 
feed sales were above $3,000 and 
in March about $4,000, with a 
monthly average last year of well 
over $2,500. As our implement lines 
are more directly connected with 
livestock than with poultry, we 
have pushed the sale of hog and 
steer feeds more than poultry feeds 
and these lead in the amount of 
sales. However, we sell a lot of 
poultry feed, dog feed, and rabbit 
feed as well as a nice volume of 
sanitation products.” 

Feeds are sold for cash and on 
contract. Some credit is also al- 
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OESTERS 


lowed to customers who pay promptly. 
With so many years in business, Mr. Oes- 
ter knows his clientele thoroughly and so 
takes no chances on opening accounts with 
people whose reputation for prompt pay- 
ment is not good. ’ 

Newspaper advertising is used constant- 
ly throughout the season. The ads appear 
every week in the local paper, the Men- 
dota Reporter, which has one of the largest 
weekly circulations in the state. The ads 
used are seasonable in character. Some 
mats furnished by commercial feed com- 
panies are used and some ads are made 
up by Mr. Pry, but a cut of some kind is 
usually used to illustrate these self-pre- 
pared ads. 

Direct mail is also used several times a 
year. Most of the mailings include litera- 
ture furnished by feed companies, along 
with circulars advertising other products 
carried. 


NEAHR & 


1600 SOUTH DEARBORN ST CHICAGO, ILL. 


Displays form an important part of the 
promotional program. The store has two 
large windows and one of these is used 
constantly for feed displays. The displays 
are seasonable in character and the kinds 
of feeds shown are accordingly changed 
frequently. 

Floor displays are also featured through- 
out the year. The store is a large one, 
one part being 50 x 123 feet one-story and 
another part 40 x 122 feet, two-stories. This 
gives plenty of room for feed displays. A 
pleasing variation is carried out. Some 
are mass displays and some are small dis- 
plays arranged on tables and various 
types of store fixtures. Each of these acts 
as a silent salesman in selling feeds. Up 
to this year, live displays of baby chicks 
were shown both in the windows and on 
the floor. 

“We are pleased”, said Mr. Oester, “that 
we added the feed line to our business 


There will be no gap between war- 
time production and peacetime 
manufacture of M. J. Neahr & Com- 
pany quality Textile Bags. 

For the same Neahr Bags of ad- 
vanced design and construction that 
have met and surpassed the needs of 
wartime will be ready to serve all 
peacetime requirements of industry 
and agriculture wherever maximum 
safety and geueneee at low cost 
are required. 

Eighty-nine years of diversified 
experience in bag manufacture— 
plus a background of many notable 
achievements in bag design and 
fabrication—make M. J. Neahr & 
Company one of America’s fore- 
most names in the Bag Industry. 
Specify M. J. Neahr & Company 
Textile Bags and be sure of getting 
the finest. 


COMPANY 


and secured well-known brands. The sled- 
ding is much easier with brands that peo- 
ple know because customers do not have 
to be sold on the quality. Years ago we 
never thought that feeds could be success- 
fully sold by an implement store. We have 
proved, however, that these lines go hand 
in hand. Our feed department will always 
remain an important part of our business.” 


Increase February 
Feed Wheat Quota 


Feed wheat allocations for February, an- 
nounced Jan. 23 by the Commodity Credit 
Conp., were increased from those of Janu- 
ary and total 13,700,000 bushels. 

The wheat diverted for feeds in January 
amounted to 9,160,000 bushels. In account- 
ing for the stepped up allocations for the 
coming month, the CCC said that feed 
mills were in short supply in all sections 
of the country. The situation is being ag- 
gravated further by transportation difficul- 
ties, according to the corporation. 

The increase in livestock on feed this 
year, the CCC said, was considerably 
greater than the increase in grindings. It 
was believed that the tight millfeed situ- 
ation would prevail for several months. 
Most of the wheat for feed allocated was 
for manufacturers in the area east of the 
Mississippi river. Some, the CCC said, 
would go to processors in Nebraska and 
Kansas. 

At the same time, the CCC announced 
sales of high protein wheat to millers were 
progressing steadily, but in comparatively 
small volume. Previously announced sales 
totaling 3,500,000 bushels were augmented 
in the last two weeks of January by sales 
that placed the cumulative figure at ap- 
proximately 4,500,000 bushels. Almost all 
sales were made in the Minneapolis area, 
the corporation said. 

@ O. SCHNUETTGEN, Buck Grove, Iowa, 
has completed construction of his new ele- 


vator which is now ready for business. 


@ W. W. LAM, Moran, Kans., is managing 
the Lam Grain Co. succeeding Roy Singer, 
who resigned. 

@ CISSNA PARK CO-OP. GRAIN & COAL 
CO., Cissna Park, Ill., has installed a large 
new hammer mill driven by a 50 hp. 
motor, and equipped with magnetic sepa- 


-rator. 


@ BERT PARR, Pleasant Mills, Ind., who 
recently acquired the former Mauller ele- 
vator, has installed a new truck scale and 
built an office. 
SAM HOLLETT TRANSFERRED 

Sam D. Hollett, manager of the Swift & 
Co. soybean processing mill in Fostoria, 
Ohio, has been appointed general man- 
ager of the company’s new soybean mill to 
be erected at Frankfort, Ind., and has been 
placed in charge of the new project, con- 
struction of which will start at once. He 
has been in charge of the Fostoria plant 
since construction work started five years 
ago. The plant has been in continuous 
operation since July 1940. 
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| ae which is needed in such 
minute quantity as to be almost negligible in 
cost per ton of feed, is vital insurance because 
feeds which contain sufficient* Iodine prevent 
goiter and related troubles in all farm animals, 
In areas where troubles due to lack of Iodine are 
known to occur it is wise to add sufficient Iodine 
to the ration; in other areas a supplement of 
_Todine may be desirable as “safety first”. 
There is plenty of Iodine; enough to meet all 
requirements, 


Note: These facts are so well established 
that most feed manufacturers include suffi- 
cient Iodine in their products. This message 
is published merely as a friendly reminder. 


*Sufficient Iodine means at least the recom- 
mended minimum for farm animals...which is 
1% of lodized Salt (or equivalent) containing 
0.01% KI. 


Iodine Educational Bureau, Inc. 
75 E. Wacker Drive, Chicago 1 ¢ 120 Broadway, New York 5 


THE FEED BAG — February, 1945 e7le 


* x 


— war orders 
(Continued trom page 52) 


the point and time of delivery” but in no 
event less than 68 lbs.” ’ 
Section 2.4 of FPR 2 has keen deleted 
from the regulation effective Jan. 17, 1945, 
OPA has announced in amendment 2 to 
FPR 2. This section had provided ceriain 
limitations of merchandise markups where 
rebates were made by the seller claiming 
the markup. It had also contained a 
“grandfather's” clause which required that 
firms must have been engaged in selling 
of grain prior to Jan. 1, 1943, to be en- 
titled to the so-called integrated business 
markups. In its statement, revoking the 
section, OPA said that “since the adoption 
of this provision it has been claimed that 
the order conflicts with the provisions of 


.supplementary order No. 84 issued by this 


cfifice on February 14, 1944, in that it 
interferes with the growth and organization 
of farmer cooperatives.” 


Propose New Definition 


_ For “Area Of Production” 


A hearing on the attempt of the wage 
and hour division to arrive at a new “area 
of production” definition was scheduled for 
New York City, Feb. 13, 1945. In its pro- 
rosed definition the wage and hour de- 
partment suggested that those elevators 
located in the “open country” or in a 
“rural community” be exempted. Under 
the proposed definitions an elevator must 
not be in any area as measured by the 
shortest usable road as follows: 

(1)—Three miles from the town or city 
limits of a town or city with a population 
of 2,500 to 9,999; or 

(2)—Six miles from the town or city 
limits of a town or city with a popula- 
tion of 10,000 to 24,999; or 

(3)—Ten miles from the city limits of a 
city with a population of 25,000 to 99,999; 
ot 

(4)—20 miles from the city limits of a 
city with a population of 100,000 or greater. 

As this goes to press, no definite action 
has been taken on this matter. 


Ask Boards To Follow 
Priority Draft System 

Local draft boards have been asked by 
Selective Service Director Hershey to {foi- 
lew a five-point priority system in induct- 
ing men in the 26 to 29 age group. The 
crder follows: 

1. Registrants not employed in any cf 
the special list of essential activities. 

2. Registrants engaged in relatively un- 
important jobs inethe essential, but not 
critical, phase of the war program, and 
who may be replaced without “difficulty.” 

3. Men employed in relatively unimpor- 
tant jobs in the critical war programs and 
registrants in such programs who may be 


‘replaced “without difficulty.” 


4. Registrants engaged in relatively more 
important jobs in essential but not critical 
activities. 

5. Registrants engaged in more impor- 
tant jobs in critical activities. 

Scme jobs in the grain and feed indus- 


iez are listed on the essential list. These 
include commercial poultry hatcheries, 
seed processing, farm product assembly 
service, grist milling and the processing of 
food including production of flour and 
other grain mill products and prepared 
feeds for animals and’ fowls. 


In a letter to draft boards on Jan. 19,. 


1945, General Hershey outlined the need 
for young men by the armed services. He 
explained how boards should handle the 
drafting of men 18 through 29. In referring 
to men 30 years of age and older General 
Hershey wrote: 

“Since requirements of the armed forces 
are primarily for men under 30 years of 
age, the test of ‘regularly engaged in’ an 
activity in support of the national health, 
safety or interest or an activity in war 
production should still be the test applied 
to a registrant in the age group 30 through 
37 or to a registrant of any age who would 
be classified in class IV-F were he not 
employed in a war supporting activity, 
but who by reason of his employment is 
classified in class II-A or II-B and identi- 
fied by the letter (L) or (F). Registrants 
in the age group 18 through 37 who leave 
the employment for which they were occu- 
pationally deferred without consent of their 
loca! board should be classified in a class 
available for service.” 


Extend Pricing Provisions 
On Some Vitamin A Oils 

Vitamin A natural oils having a potency 
of less than 6,000 U.S.P. units per gram 
may continue to be sold to industrial users 
under present adjustable pricing provisions 
until an amendment is issued establishing 
revised maximum prices for the products, 
the OPA has announced. The action merely 
extends the present open billing provision, 
which became effective Dec. 9, 1944, and 
was to have expired Feb. 1, 1945. 


Announce Ceiling Prices 
On 1944 Soybean Crop 


Processors’ ceiling prices for the 1944 
crop of soybeans that are to be processed 
for oil were announced by the OPA effec- 
tive Jan. 27, 1945, and have been estab- 
lished with the concurrence of the war 
food administration. 

The top legal price to producers of the 
base grade (U. S. No. 2, 14 per cent mois- 
ture, yellow and green) has been fixed at 
$2.10 a busael. This price takes into ac- 
count the Commodity Credit Corp. support 
price for the 1944 crop of $2.04 a bushel, 
plus 6 cents a bushel for storage and 
carrying charges. 

Maximums for U. S. No. 2, class 3 brown, 
4 black, and 5 mixed, have been estuab- 
lished at $1.90 a bushel. Prices for other 
grades are on a basis identical with that 
of prices fixed in CCC contracts with 
crushers. 

In addition, today’s action allows coun- 
try elevators a mark-up of 5 cents a bu- 
shel for handling, and merchandisers are 
permitted a mark-up of 2¥2 cents a bushel 
if they unload at a terminal storage facili- 
ties, and 1 cent in all other cases. 

The measure also permits the fulfillment 
of contracts for soybeans of the 1944 -rop 


entered into prior to Jan. 27, 1945. This ac- 
tion was taken to permit the orderly disiri- 
bution of soybeans purchased for storage 
by a few processors in terminal and coun- 
try elevators. Moreover, the ceilings on 
the 1943 crop remain as they were fixed 
on Feb. 24, 1944. The price of the base 
grade of this crop was set at $1.86 a 
bushel. 

Soybeans sold as seed for the 1945 crop, 
or for human consumption, or for export 
Purposes, are not covefed by the order. 


WFA Plans To Boost 
Flaxseed Production 


A program to increase the production of 
flaxseed to fill minimum United States 
requirements for linseed oil has been an- 
nounced by the war food administration. 
Authorization for the expenditure of $30,- 
000,000 to carry out the program was con- 
tained in recent congressional legislation. 

Under the program, paymenis of $5 will 
be made to farmers for each acre planted 
to flaxseed up to the acreage set as a farm 
goal. Payments will not be made on any 
flaxseed acreage which AAA county com- 
mittees determine is not adapted to the 
crop or which is not tended in a workman- 
like manner. 

The national flaxseed goal for 1945 is 
5,000,000 acres. Goals determined by states 
recently at a series of state meetings, com- 
pared with acreages for 1944 and the 1937- 
41 acreage, are as follows: 


1944-Planted 1945 
State Acrecge Goal 


(Thousand Acres) 

Niacin, Ascorbic Acid 
Available To Feed Mixers 


Feed mixers and veterinary medicine 
manufacturers may obtair. niacin and as- 
corbic acid for use in livestock feed sand 
medicine on application to the agricu%.ral 
adjustment agency, war food administra- 
tion. 

Because of the very short supply :hese 
two vitamins have not been availabie to 
the feed industry and livestock meaicine 
manufacturers for some iime. Alloc.:tions 
for 1945, which are small, are as follows: 
niacin (nicotinic acid) 18,187 pounds, as- 


(Continued on page 114) 
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100 LBS. NET 
LARRO FEEDS have always been GOOD feeds. = : 
Even as made under wartime government 
restrictions, their quality and results have won 
enthusiastic praise from feeders and dealers all, a C 
Now these restrictions have been lifted. Larro te 
TOP quality has returned. Larro Feeds bear once ae 
more the famous trademark -pormtested’ . Better 
than ever pefore in their history> they bring 
feeders once again the fullest penefit of the years 
of patient work at Larfo Research Farm 
makes this new high quality possible. - 
Write today for information about the new GENER pb , 
‘Larro -Form-tested Feeds. 
MILLS. = 
GENERAL MILLS N inc. 
Larro Feeds 
MINNEAPOLIS SAN FRANCISCO 
Or 
‘ARM | 


Revocation of Vitamin A 
Orders allows unrestricted 
use of this important 
Fish Liver Oil Vitamin. 
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: 

| sso your feeds during this chick season and the 
suibsequent laying and breeding year. Borderline 
High levels of Vitamin A aid in rounding 
mash and contribute materially to the 
and efficiency of your customers’ flocks, 
Use it at your accustomed “pretimitation” levels, 
4 ———_ Make the most of the return of this old standby 
Also Available: SILMOVitamin Oils: 400D/1000A, 
| ther potencies aveilable Vit-D 400, a dry 
ome 


— eddie 
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er than by note”. Our salesmen whom we 
had trained for many years thought it was 
silly and entirely unnecessary to give a 
dealer a sales talk or a few pointers on 
proper feeding which he could pass on to 
his customers. So both salesmen and deal- 
ers, in the majority of cases, lost their 
knack for salesmanship and service and 
became horse and buggy “order takers”. 
We went even further than that! Many 
mills fired their credit men, so to speak 
because everybody had money and as 
long as they had money, they paid. Deal- 
ers were never more prompt in paying in 
their lives before because they wanted to 
buy more feed. : 

In this mad rush, feed buyers: were so 
desperate that they never questioned the 
cost of any feed. They took what was 
given to them and, I am sorry to say, in 
a good many instances it was a terrible 
lot of feed packed in pretty bags. It was 
not the feed that was represented at all 
but a conglomeration of whatever ingredi- 
ents might have been available at the 
time. Now please understand that I am 
not indicting the feed manufacturing in- 
dustry as a whole—I say that this was 
true in many cases, enough that many 
feeders lost confidence in prepared feeds 
and bought them only because they had 
no choice in the matter. In this connection, 
I am fully aware that the majority of the 
legitimate feed manufacturers in this coun- 
try sensed their obligation to the public 


more keenly during the emergency than ~ 


at any time and they produced the best 
quality products that science and modern 
milling facilities could develop. 

Now it seems to me that we have all 
been on a very pleasant trolley ride. We 
haven't had to exert much energy. But, we 
are coming to the end of the line when 
the ride will be over and we will have to 
get out and walk. It is going to be a little 
bit hard. Some of us may have to learn 
to walk all over again because we have 
been riding too long. Now let us face 
some of the things that lie ahead at the 
end of the line. 

First we are going to have to face a 
certain per cent of the public who will be 
tebellious; who will feel that they were 
taken advantage of during the emergency 
and who will be more skeptical than ever 
before. They will need to be. resold on 
the idea that a good prepared feed_is their 
best investment in their feeding operations. 
On the other hand, we will also have with 
us that per cent of the feeding public who 
became acquainted with the better results 
produced from better prepared feeds for 
the first time during the emergency and 
who, of course, will want to continue feed- 
ing good prepared feed. These facts in 
themselves will result in the natural.elimi- 
nation of the opportunist who, as I said 
before, manufactured feed by “ear rather 
than by note”. It will also eliminate the 
jack rabbit retailers who will come to 
realize that feed cannot always be sold 
like ice cream at a July picnic, but that 
the dealer who continues to sell feed must 
be trained and must render a genuine 
service. 
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Now, how can we best plan for our post 
war distribution? These are my opinions 
and I give them to you for what they are 
worth. 


First, we must manufacture an honest 


product that will do what is claimed for 
it; that will make a fair profit for the 
manufacturer, a fair profit for the retailer, 
and a fair profit for the man who feeds it. 
And unless all three make a profit from 
the sale and use of that product, the feed 
manufacturing industry has failed in its 
objective. * 

Second, we must remove the veil of 
mystery that many of us have permitted to 
exist, either by inference or declaration, 
that has for so many years enshrouded the 
feed manufacturing business. We must 
claim no more for the feed than it will do. 
We must sell results rather than weights. 
We must work closer with our agricultural 
colleges, with the FFA and 4-H club or- 
ganizations, county agents, and vocational 
agriculture instructors. It is this element 
of people who represent the hope and the 
backbone of the future of agriculture and 
upon whom our industry must depend. We 
must sell the public on the fact that when 
they buy a sack of prepared feeds they 
are not buying blue sky with it. We must 


sell them on the idea that if our formulas 
were made available to them and they at- 
tempted to reproduce a particular product 
themselves, it would cost them more money 
than the sack of prepared feed put out by 
a reputable concern. The feed manufac- 
turing industry hand in hand with the feed 
dealers must rebuild confidence in the pre- 
pared feed industry. This will necessitate 
much service and an ever watchful eye on 
quality, improvements in manufacture and 
great efficiency in selling and in transpor- 


_ tation. Cost will have to be reduced all 


along from the start of production to the 
final sale in the retail dealer's establish- 
ment. : 

Now, I am getting to the most important 
thing in my discussion and that is retail 
outlets. We must ‘eliminate first the jack 
rabbit dealer and the operator of the cob- 
web feed store. We must raise the level 
of business ability among the retail feed 
dealers. Whle there are many exceptions, 
the rule has been in the past, in my ob- 
servations at least, that the majority of the 
average retail feed dealers are not smart 
business men. Many of them operate on 


. a pocket ledger basis. They don’t have any 


more idea what it costs them to do busi- 
ness than “the man in the moon”. Along 
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Reflecting the highest unit returns ever received for wholesale milk, the milk-feed 
price ratio in 1944 including production payments, averaged 1.39 compared with the 
long-time average of 1.24, the bureau of agricultural economics reports. Because of 
increased demands for whole milk products since 1929, prices received by farmers 
for whole milk have advanced in relation to prices received for butterfat, except for 
1935-37 when milk production was reduced as a result of drought. The milk-feed 
price ratio for the past 15 years has been high relative to the butterfat-feed prices 
ratio the bureau said. Beginning in 1934, increasing percentage of the total milk 


supply has gone to whole milk products. 


rey Milk- feed 


with this line however, I have noticed that 
many of our hatchery operators who have 
gone into the feed business in a big way 
are college graduates and promise to play 
quite an important role in feed distribu- 
tion in our post war period. > 

I would like to give you a brief picture 
of the kind of feed dealers that we have 
had too many of—the fellow who operates 
the cobweb feed store. He can't be ex- 
pected to be interested in his customer's 
problems because he has not yet solved 
his own. He can give little or no informa- 
tion about the quality of the feed he is 
selling, but he can always be depended 
upon to furnish the latest gossip about his 
successful competitor and to discuss the 
ills of his business which he is apt to blame 
on the administration. 

When a customer goes into his place 
looking for feed, he listens to this gossip 
for a minute or two then walks out without 
asking a single question about feed, yet 
that was what he went in there for. The 
cobweb store manager was asleep and 
lost his customer without ever knowing 
that he even had one. He missed an op- 
portunity to help a customer. Now, let 
‘that same customer go into a store where 
the stock is well kept and in order. He 
will wander through and oftentimes ac- 
quaint himself with feed that he never 
heard of before. He finds the dealer in 
such a store ready and eager to talk to 
him about feed in general and more spe- 
cifically about this customer's own feed 
problem. This wide awake dealer takes 
the opportunity to tell his story simply and 
convincingly. He makes the sale, makes 
the profit and helps the feeder to make a 
profit. 

In this post war period it is this wide 
awake type of dealer that will have to be 
encouraged and protected and trained in 
rendering service efficiently and thoroughly 
to his customers. He will need to carry a 
full and complete line of all items asso- 
ciated with the feed business. His store 
must be known as the farmer's service 
store. It must be the headquarters where 
farmers and feeders will go for advice and 
to purchase their requirements. At this 
point, it is my opinion that a retail feed 
dealer must handle every item that is 
closely associated with the feed business 
such as garden seeds, field seeds, garden 
tools, fertilizers, fencing, insecticides, poul- 
try and dairy supplies and equipment and 
so on down the line. He is almost going 
to have to be a farmer's department store. 
Now, in. this connection it is my opinion 
that the wide-awake post war feed dealers 
will want to buy these various items from 
the best possible source of supply. I do 
not subscribe to the theory that some feed 
manufacturers do, wherein they think the 
feed mill or feed manufacturer should job 
or make all these sundry items available 
to their dealers. We are in an age of 
specialization. A feed manufacturer is a 
specialist and is expected to manufacture 
good feed. A poultry supply house is a 
specialist and is expected to manufacture 
good poultry supplies. And, by the same 
token, this applies to all of the other items 
I have enumerated. To expect the feed 
manufacturer to make available to his 
retailer all the necessary commodities 


needed for the modern post war feed store 
that I have described, would be just as 
unreasonable and impractical as to ex- 
pect a firm like the Kuppenheimer clothes 
people to attempt to supply their clothing 
dealers with shoes, hats, shirts, and every- 
thng else that went together to make a 
complete clothing store. Some mills may 
be able to do this effectively but it seems 
to me that they are inviting and challeng- 
ing their competition and unfriendliness 
from every salesman and company that 
calls on their dealers. It is not at all un- 
usual for competiton to do a lot of things 
that at first I did not think could be done. 
The old family doctor used to pull teeth, 
fix glasses, take care of the baby and 
grandma but those sort of things just don't 


go now. This is an age of specialization. 


However, since prepared feed is the nu- 
cleus around which the feed dealer will 
operate his store and since it is his major 
stock in trade, it is necessary that the feed 
manufacturer begin now to plan an edu- 
cational campaign to educate the new 
dealers who have come into the picture, 
and there have been a lot of them in the 
last two or three years and the next two or 
three years will see even more. This of 
course means that much of this educational 
work will have to be transmitted largely 
through feed manufacturer’s salesmen. 
Maybe these boys who have been order 
takers the last two or three years can be 
snapped out of their lethargy and can 
again function as they did in the days of 
intense competition. If they cannot, they 
should be replaced with new blood. 

All of this may mean that the feed manu- 
facturer will have a lot of territorial re- 
organizing. Territories will have to be di- 
vided and managed so that sales may be 
made at the least possible distribution cost. 
It is obvious that a complete rearrange- 
ment of many sales territories will be al- 
most unavoidable. Much of this work 
should be done now—to wait until peace is 
here may be too late. 

I said earlier that transportation was a 
very vital factor in this over-all picture of 
distribution. Down in our state, and I pre- 
sume it is quite true in the adjoining states, 
delivery of feed has been largely made by 
truck. And, as you know, trucks of various 
capacities are used. But just to give you 
something to think about, I got together 
some figures that are based on a 200-bag 
load or 10 tons. As nearly as we can fig- 
ure, on an average run of 100 miles one 
way, it costs 15% cents per mile to run 
this truck. On a round trip that would be 
31 cents or 15% cents per bag to make 
that delivery a distance of 100 miles. This 
is too high to continue under normal condi- 
tions. Perhaps the equipment that will be 
available after the war will permit larger 
loads at a lower cost per mile. This factor 
might be overcome but it's still a large 
factor when you consider that on top of 
this will be added the production cost, ad- 
ministrative cost, sales cost, etc. It calls to 
mind the fact that we must decide now 
that we are going to have to work on 
smaller margins. Unless we. can begin 
now towards the end of reducing produc- 
tion cost, sales cost, and distribution cost, 
we will find ourselves working on a mar- 
gin that is entirely unsatisfactory. 


“CONGRATULATIONS, GEORGE, ON YOUR THREE 
YEARS WITH THE RATION BOARD. 1 CAN SEE 
THAT YOU STILL PLAY NO FAVORITES.” 


The answer, as I see it, is—fewer dealers 
but larger dealers who can handle larger 
shipments and improved milling facilities 
that will minimize manpower and reduce 
production cost. If we can whip these two 
factors, we will have gone a long way in 
helping our position as well as that of our 
dealers. 

I want to emphasize that in speaking of 
fewer dealers I mean fewer outlets such 
as jack rabbit dealers, but more bigger 
dealers. These folks will have to be forti- 
fied for the keen competition that is going 
to come from feed machinery manufactur- 
ers who are waiting to make a feed mill 
out of every country elevator and from our 
tax free competitors who, due to their’ en- 
viable tax free position, may spread the 
distribution of their own manufactured 
feeds like wild fire when conditions return 
to normal. 

With all of this—I am proud of our in- 


-dustry which I feel shall always justify its 


right to existence and which will continue 
to grow and expand, and by its service 
deserve a dignified position among the 
industries of the nation. We can't, any of 
us, be too sure of what lies ahead but the 
old statement is true that hard work and 
good horse sense will win out. It did for 
the Fords,’ and the Firestones, and the Bill 
Jacks, and the rest of the men who stand 
in front of their respective industries. Yes, 
the future belongs to those who prepare 
for it. 


@ ZILIAK & SCHAFER MILLING CO., INC., 
Mobile, Ala., has been reorganized and 
henceforth will be operated under. the 
name of the John A. Lamey Milling Co., 


Inc. 
—_oo——_ 


@ EDWIN NETTUM ,Brookins, S. D., a for- 
mer resident of Albion, Wis., has been en- 
gaged as manager of the Farmers Ware- 
house at Edgerton, Wis. He succeeds J. 
Orin Anderson, who recently resigned to 
accept a position with the Farley Feed 
Co., Janesville, Wis. 
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Every line of feeds should include a mash that is 
specially formulated to aid in controlling coccidiosis. 


For over 13 years mashes designed for "COXY 
CONTROL" by adding the right amounts of Lacto- 
G have proved outstandingly effective. 


These mashes help build resistance to infection. 
When infection occurs they reduce the severity of 
the attack and help to assure a high percentage 


f 
pas cision _ feeds. It is exceptionally efficient and economical. 


Because Lacto-G is a naturally balanced feed It has been farm proved by thousands of leading 
fortifier, it helps maintain normal chick growth poultrymen. 


during treatments and after recovery good health Your "COXY CONTROL MASH" should be offered 
leads to continued sturdy growth and early ma- now. When combined with a good sanitation pro- 
turity when good feeding practices are followed. gram tt will. be -your’ custamers. greatest ‘ald_in 


Lacto-G is easy to disperse evenly when mixing reducing coccidiosis losses. 


For further details address 
“Se 


NATIONAL SALES AGENTS gaz 


eae ct 


Be Sure 


it’s in” 
Your Feed 
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D MILK SOLI D : 
WESTERN CONDIN COMDAWNY 


— macdaniel 


(Continued from page 48) 


placements but anticipate your require- 
ments as much as possible. 

Finally, the matter of fire protection: 
time was when an elevator fire was under 
$200 damage or else a total loss but those 
days are gone. We still have total losses 
even in cities with good fire departments 
and water supplies. But on the other hand, 
fire departments have saved elevators lo- 
cated as much as 10 or 12 miles away 
when a reasonable amount of water was 
available. Just recently a volunteer depart- 
ment saved an elevator that was half 
burned—and that was a real accomplish- 
ment. Keep in mind that at least six ele- 
vators were saved in Indiana by fire de- 
partments last year. Some of those that 


did burn, could have been saved had the 
owners provided a water supply near their 
elevators, others could have been saved 
had the firemen been familiar with the 
plants and had a pre-arranged plan in re- 
spect to fighting a possible fire. 
Reasonably good fire protection is avail- 
able to you at very low cost. If you are 
located in a town that has a fire depart- 
ment and water supply, then by all means 
insist that the firemen come down and go 
over your plant. A few bottles of beer and 
some sandwiches will often prove an effec- 
tive lure and once you get them there the 
rest is easy. Take them over the house, 
show them how to operate the manlift, ex- 
plain: where fire is most likely to start, get 
them to talking and first thing you know 
the job will be done. Better still, if they 
have a pumper, ask them to see if they can 


[0 INDUSTRY WAS CALLED UPON 


>= 
SS 


T has not been a case of “Too little 

and too late” with the custom mill- 
ers and mixers of America. Rather, 
theirs is a glorious history of doing 
more with less. With less help, less 
vital materials, less new equipment 
available, the American Millers pick- 
ed up a load that doubled since 
Pearl Harbor — doubled in tonnage, 
doubled in customers. 


PRATER 
1825 South 55th Avenue 


PULVERIZER 


It has taken ingenuity, planning and 
hard work to do that job — and this 
company is happy and proud that 
Prater Service met the emergency of 
war, met and is meeting every need 
of Blue Streak Owners for the parts 
they need to keep their equipment 
running. It makes us all feel that we 
are backing our troops—and will 
back them now —in their hours of 
sternest service. 


COMPANY 
& Chicago 50, Illinois 


PRATER PULVERIZER CO. 


1825 South 55th Avenue - 


Chicago 50, Ill. 
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throw water over the cupola, which will 
also demonstrate whether the hydrant 
nearest you is ready for use. After such a 
trip those fellows will have a lot more 
confidence in themselves and that fact 
alone will be worth a lot in case you have 
a fire. 

If you aren't in such a town, ask the 
chief of a neighboring town to come out 
and look your place over. He'll take ‘it as 
a compliment. He probably will suggest 
that you provide a cistern, as many eleva- 
tors are doing, in which case he can give 
you good advice as to how big it should 
be and where it should be placed. 

The point is to fight your fires before 
they occur, that’s the modern conception 
of firemanship. Don’t expect the impossible 
but help the firemen to be in a position to 
extinguish a fire if you have one. It may 
be the one thing that will save your plant. 

Now, I have not gone into many of the 
phases of this subject that would bear dis- 
cussion. It has been my purpose to give 
you a rather broad picture of one phase 
of this important grain and feed business 
that perhaps has not received the full at- 
tention that its seriousness would warrant. 
The maintenance of your property and 
your business is your share in the common 
effort to support your sons, your brothers 
and your friends who confidently expect 
you to assume and carry out your respon- 
-sibilities to them and to the common cause. 
It is more than a matter of mere business; 
it is a matter of personal responsibility. 


Illinois Group Plans 
Regional Meetings 


The Illinois Feed association, in line with 
the government's request that meetings be 
held on a regional basis if at all, has 
scheduled three district meetings for Feb- 
ruary, according to Presdent John White, 
Schultz, Baujan & Co., Beardstown, III. 

The meetings will be held as follows: 
February 20, Leland hotel, Aurora; Febru- 
ary 21, Pere Marquette hotel, Peoria, and 
February 22, Broad View hotel, East St. 
Louis. 

Speakers at the meetings will be Direc- 
tor A. G. Zimmerman, Fasco Mill, Mendota, 
who will discuss the association's puble 
relations program; Professor B. W.. Fair- 
banks, University of Illinois, who will re- 
view feeding problems, and Eldon Roesler, 
business manager of The Feed Bag, who 
will discuss government regulations includ- 
ing the revised mixed feed order if it has 
been issued by that time. A previous series 
of district meetings held in November, 1944, 
proved exceedingly popular and interest is 
expected to run high in the present ses- 
sions. 

@ LAWRENCE L. CLARK, Rushville, Ind., 
has purchased the controlling interest in 
the Vine Street Feed store, Lexington, Ky. 
W. N. Barkley will continue as manager. 
@ HAMILTON FEED MILL, Ortonville, 
Mich., is being rebuilt. The building will 
be supported by a cement block wall, and 
a double floor will replace one that has 
collapsed. The old spillway is being re- 
moved from the rear of the building. 
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Production and hatchability record of a pen of hens fed a combination 
of Ladpro 250A, 100D and Flaydry in a 60-40 grain-mash ration. 
The mash contained 40 pounds of Ladpro and 60 of Flaydry per ton. 
Hatchability varied from 84.2% to 93.4%. Hens averaged 84.8% 
egg production and 88% hatchability. Full details gladly supplied 


TOP RESULTS WITH THE RIGHT COMBINATION 


Many of the most successful Feed Manufac- 
turers are using a combination of Borden’s 
_Flaydry and Ladpro to get top results in 
growth, egg production hatchability. It is 
recognized that Flaydry and Ladpro supply 
the complete B-G Complex of Vitamins from 
milk, fish solubles, and fish liver and glandular 
meal. This combination supplies the identified 
and named factors, as well as the yet unidenti- 
fied and unnamed factors of the B-G Complex. 


Not once, not twice, but over and over again 
have investigators established the fact that 
all of the nutritive factors of the B-G Com- 
plex are needed for economical growth, high 
egg production and maximum hatchability. 


Research workers at Purdue and Wisconsin 
Universities have demonstrated that whey 
solubles, fish solubles, and fish liver and 
glandular meal complete a poultry ration with 
the nutritional factors that bring top results. 

Feed Manufacturers who use a proper com- 
bination of Flaydry and Ladpro in an other- 
wise well balanced mash are providing ade- 
quate nutritional fortification to get outstand- 
ing results. 


THE BORDEN COMPANY 
Special Products Division. 


350 MADISON AVENUE, NEW YORK 17, N. Y. 
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helt Length 


ERE is a quick and sure method that 

any feed plant man can use for find- 
ing the length of any open belt. It is 
more accurate than most of the rules ordi- 
narily used for computing belt length. Go 
at it as follows: 

Along one edge of the steel square lay 
off the distance C which is the distance 
between shaft centers. For convenience 
you may let one inch on the steel square 
be the equivalent of one foot. 

Then along the other edge of the square 


easily determined 
by this method 


by F. W. MADISON 


.lay off the distance (R—r) as shown in 
the sketch. This is the “difference in the 
radii of the two pulleys.” Let one inch on 
the scale equal one foot as before. 
Then measure the distance D between 


— with this 


a solution for a 


| CLEAN Bags at LOW COST 


The low resistance of the DAY DUAL-CLONE Dust Collec- 
tor — combined with a DAY-designed suction head — makes 
it possible to operate the complete, well balanced, single head 
unit, shown here, with a 5 H.P. motor. Think of the SAVING 
in power consumption over other installations of the same 
capacity that use 15 to 20 H.P. 


The DAY organization, with its long experience and its com- 
plete snainosring. manufacturing and installation facilities, has 
Il Dust Control problems. Tell us about yours. 


The DAY Company ww 


818 Third Ave. N. E., Minneapolis 13, Minn. MAY - 
In. Canada—The Day Company of Canada, Ltd. Duar Control 
613 Mcintyre Black, Winnipeg 


DAY UNIT 


those two points which you have located. 
As is obvious in the sketch the distance D 
is equal to one of the diagonal lengths of 
the belt. The other diagonal is indicated 
by the dotted line on the other side of the 
pulleys. The distance D is easily mea- 
sured with the same steel square by 
marking the located points on a flat sur- 
face, or by means of a ruler or tape or 
any other convenient method. 

Now to find the total length of the belt 
we must merely multiply the distance D 
by two and then add one-half of the cir- 


— 
> ; 


(ae 


cumference of the large pulley and one- 
half of the circumference of the. small 
pulley. The sketch shows clearly why this 
is true. 

Or, putting it in the form of a rule, add 
the radius R of the large pulley to the 
radius r of the small pulley and multiply 
the sum by 3.1416. To this add twice the 
distance D. The result is the length of the 
belt. 

In view of the fact that steel squares are 

“usually graduated in sixteenths or eighths 

of an inch, the following table will be 
found handy when one uses the scale 
“one inch equals one foot’ as suggested 
above. Thus: 


1“°= 1.3 sixteenths on the square 
inch 
inch 
10'=13.3 
12"=> linch 


For example, if it is found that the dis- 
tance D is 20 inches and 13.3 sixteenths on 
the steel square, the belt length D is 20 ft. 
10 inches. 


@ RUSSEL COOLEY, Milwaukee, Wis., has 
purchased from Roy C. Hautz, the former 
Frank Miller feed, lumber and coal busi- 
ness at Oconomowoc. 


@ H. O. BASS, Reedsburg, Wis., is now 
representing the Apple River Mill Co., 
manufacturers of King Midas feeds, in the 
West Central Wisconsin territory. Mr. Bass 
was formerly with Arcady Farms Milling 
Co. ; 

@ MARK W. MONROE, JR., Quincy, Fica., 
is constructing a new feed mill at Camilla, 
Ga. E. W. Cowan will manage the busi- 
ness which will be operated as the Camilla 
Feed Mill. 
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At Autry Greer & Sons rae 
Service + Advertising = 


4 Million Dollar Purina Dealer 


i 


4 


E. S. "Bussy” Greer, 

feed department of Autry ¢ slog 5 

Purina display material does effective work in the Consistent, aggressive advertising is one of the rea- 
‘ Greer Store. sous why this is ¢ Million Dollar Parina Dealer. 


At Autry Greer & Sons’ Farm Supply Store in cipal highways about Mobile, with Purina prom- 
Mobile, Ala., they have experienced a variation inently featured. 
of the “when a man bites a dog, that’s news” 


situation. During a temporary feed shortage, cus- High points in the Greer customer service pro- 
tomers actually brought flowers and candy to fam are: 1—Three feeding advisors. 2—A close 
Greer employees in an effort to buy Purina with all Purina merchandising and 
Chows, even though other lines of feed were tion programs. 3—Maintenance ofa complete line 
aveallabin’ tn die stone: of merchandise, insofar as conditions will permit. 

: : ; Since Autry Greer & Sons moved well over one 
hundred thousand bags of Purina Chows last ear, 
telligent merchandising methods of, , ae Greer they are on their way toward becoming a a Mae 
& Sons, who stress customer service and con- Dollar Purina Dealer twice over. And wi at 


. sistent advertising. That insistence on Purina merchandising program, they can’t miss. 
Chows is, too, a reason wy Autry Greer & Sons 


is a Million Dollar Purina er. PURINA MILLS, Headquarters, St. Louis 2, Mo: 


Autry Greer, founder of the firm which also 
operates a chain of groceries in the Mobile area, 
has retired from active business and the manage- 
ment is in the hands of his three sons, with E. S. 
“Bussy” Greer in charge of the feed department. 
Advertising is a big reason for their success, 
“Bussy” Greer points out. Besides newspaper 
advertising, they have had a regular radio cam- © 
paign for six years, and have billboards on prin- 


THE PURINA FRANCHISE—HuuB OF A PROFITABLE FARM SUPPLY BUSINESS 


THE FEED BAG — February, 1945 ‘ esle 


| 
q 
- 
OWS 
— 


— galeeners 


(Continued from page 43) 


tising is done with that in mind, creating a 
favorable public opinion that will outlast 
.the war. They've rendered good service to 
their trade in handling a variety of reme- 
dies and disinfectants — Purina, Pratt, 
Chamberlain, and Lee. This merchandise 
makes profits and friends, also. 

A big farmers’ meeting is sponsored 
early each January and every effort is put 
forth to have a most interesting and help- 
ful program. This year they are planning 


a series of strictly local meetings through- : 


out their territory. All will be of a general 
educational nature, driving home success- 


ful ideas in feeding and the general man- 
agement of livestock and poultry. Every 
one of these gatherings has a double pur- 
pose—to help the farmers and to create 
good will for their growing business. 

It was stated by several in the territory 
that one reason the Galeener gatherings 
have been successful is that they spare 
no effort to have something worthwhile, 
no effort either in the matter of getting out 
a good crowd of the right people. Doubt- 
less, with peace and plentiful gas and 
tires, this promotoinal feature will be em- 
phasized even more. 

“Everything is moving along as well as 
we could reasonably expect,” concluded 
Mrs. Galeener smilingly. “While it has been 


in ONE Hand 


with 


ash Starter 


— sweetened with Omalass — a Dextrose Sugar feed — 


These 5 ADDED sales features in Sargent's new, improved chick 
starter give you a big edge on competition: 


More proteins, including high- 
potency Liver Meal; More Vita- 
mins for livability; More Min- 
erals, including valuable trace 
minerals; Added Conditioners; 
Digestive Enzymes. 


As big a 10-strike for the 


dealer this spring as MultiRICH 
Minral Meal was last fall. 


Get on the band wagon now, 
for better chick starter profits. 
Ask your Sargent representative 
or write for our dealer proposi- 
tion. 


SARGENT & CO., Des Moines, lowa 


Monmouth, Ill., Fremont, Neb., Algona, lowa, Waverly, Mo. 


difficult at times .we're grateful for our 
business growth and for the fact that we 
appreciate true friends more than ever 
before. During 1945 we will continue to 
confine our energies largely to getting 
more merchandise and distributing it equit- 
ably to our best friends, our customers.” 

These folks are keeping in touch with 
former workers now in the armed forces 
and are certainly including them in their 
post-war planning. As another business 
man in St. Jacob said, “These folks are 
making good because they deserve the 
good things of life.” 


General Mills Opens 
New Soybean Plant 


Special ceremonies were held at Bel- 
mond, Iowa, Jan. 20 to mark the official 
opening of General Mills’ new soybean 
plant. 

A tour of the converted beet sugar fac- 
tory was made by Belmond residents, Gen- 
eral Mills officials, and business men rep- 
resenting allied interests and various divi- 
sions of the soybean industry. The new 
plant is equipped with an Allis-Chalmers 
continuous extration unit which will make 
possible the handling of 3,500,000 bushels 
of soybeans annually for the production of 
soybean oil and oil meal. Grain storage 
tanks at the plant have a total capacity of 
1,500,000 bushels. 

During a luncheon following the plant 
tour, speeches were given by> Robert D. 
Blue, governor of Iowa; James F. Bell, 
chairman of the board of directors of Gen- 
eral Mills; Harry A. Bullis, company presi- 
dent; Lucian C. Sprague, president of the 
Minneapolis & St. Louis railroad; Dr. 
Charles E. Friley, president of Iowa State 
college, and Clair Christie, president of 
the Belmond Chamber of Commerce. Whit- 
ney H. Eastman, president of the vegetable 
oil and protein division of General Mills, 
served as chairman. 

Walter E. Flumerfelt, manager of Bel- 
mond operations, presented a plaque to 
the Chamber of Commerce inscribed with 
the names of 41 Belmond citizens in appre- 
ciation for their extended help in building 
the storage facilities during a critical pe- 
riod of labor shortage. 


@ NOAH REED, Depew, Okla., has opened 
a feed store in the building recently occu- 
pied by Harrington's Inc., feed department. 
@ DELBERT MUSSELMAN, Pierceton, Ind., 
is the new manager of the Pierceton Ele- 
vator Co. elevator succeeding Merrill Ben- 
nett. 


LISK TRANSFERRED 

Kenneth Lisk, field representative for the 
Amburgo Co., Philadelphia, Pa., has been 
transferred from the Ohio, western Penn- 
sylvania and eastern New York territory tc 
northern Pennsylvania and New York, ac- 
cording to an announcement by Samuel 
Golden, general manager. Mr. Lisk, a 
trained nutritionist, has represented Am- 
burgo’s vitamin and mineral concentrates 
for the past four years serving feed millers 
and manufacturers. 
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Hats off to Floyd Oles, former secretary 
of the Pacific Northwest Feed association 
who is known to many feed men through- 
out the country because of his work dur- 
ing the NRA. Floyd served overseas as a 
captain in World War I and when his 
two boys .entered the service for World 
War II decided that Mrs. Oles, who is a 
talented musician, could also spare him 
for the duration. Consequently, last we 
heard from Floyd he was back in the 
army in London. His address is: Capt. 
Floyd Oles, 0189508, 3rd C. A. Unit, ECAD, 
APO 658, c/o Postmaster, New York, N. Y. 

Brothers are now serving as presidents 
of two of the leading grain exchanges of 
the country. They are Rex Houlton of the 
Houlton Grain Co. who is president of the 
Denver Grain Exchange and Carl Houlton 
of the LaBudde Feed & Grain Co. who is 
president of the Milwaukee Grain ¢ Stock 
Exchange. 

Karl W. Hartmann, vice + endian of the 
E. F. Drew Co., Boonton, N. J., is the proud 
father of a new daughter born January 22. 
Wonder what he did for cigars in these 
days of shortages. 


Mrs. Wayne Fish was the unfeatured 
but feature attraction at the fifth Eye- 
Opener breakfast of Wayne Fish & Co., 
Minneapolis, when she arrived unexpect- 
edly to present her husband with a sur- 
prise silver trophy. Toastmaster Ray Bow- 
den, Washington, D. C., executive vice 
president of the Grain & Feed Dealers 
National association, commented that her 
appearance made the party complete “for 
what is breakfast without a wife,” and 
the 406 breakfast guests agreed. The hon- 
orary guests and speakers were: Gover- 
nor Edward J. Thye of Minnesota; Mayor 
Marvin L. Kline of Minneapolis; Walter 
C. Berger, chief of the feed management 
branch, AAA, Washington, D. C.; Stafford 
King, auditor for the state of Minnesota; 
and Clyde H. Hendrix, Clinton, Iowa, vice 
president of Pillsbury Mills. 


The four horsemen of the North East © 


Feed Mill Co., Minneapolis — Joe, John, 
Art and Don Schroeder, and we're not 
forgetting Dave Carlson — were hosts at 
a cocktail party, “to end all cocktail par- 
ties”, for many of the more enthusiastic 
imbibers, at the Nicollet hotel, January 14. 
Champagne punch was so plentiful that 
it was used as a “wash” for the more 
potent manhattans and martinis. 


And Wisconsin's leading horseman, Jim 
Murphy of the Murphy Products Co., Bur- 
lington, hit the trail for Florida on Feb- 
ruary 1 — not on a horse. 

Walter F. Katterhenry, state AAA chair- 
man, Madison, Wis., entertained the mem- 
bers of his feed advisory committee at a 
steak dinner following the last feed allo- 
cation:meeting in January. He was pre- 
sented with a musical.chest as a gift of 
the Central Retail Feed association and 
Walter B. Griem, state feed inspection 
chief, received a pair of matched imported 
briar pipes from the same source in ap- 
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preciation of his addresses at all of the 
association's fall district meetings. 

S. J. Meyers, vice president of the Ar- 
cady Farms Milling Co. and a director of 
the Chicago Board of Trade, recently ob- 
served his 25th anniversary with Arcady 
and was a luncheon guest of his fellow 
company executives. 

“Don't fence me in” again is the theme 
song throughout the East where the em- 
bargo on freight has now been lifted but 
feed shortages still prevail in many 
areas. — D.K.S. 


@ FARMERS CO-OP. ELEVATOR & MER- 
CANTILE, Grand Meadow, Minn., has pur- 
chased the Burgess & Sons lumber yard, 
which will be operated in connection with 
the elevator business. 


@ STRICKLER BROS., Kalona, Iowa, re- 
cently installed a new 40 h.p. hammermill. 

@ FARMERS CO-OP ASSOCIATION, Blue 
Mound, Kans., has sold its elevator to K. 
H. Lalman and Sam Ewing. 


JAMES FURRY DIES 

James D. Furry, manager of the Chase 
Bag Co. sales office recently established at 
Wichita, Kans., died Jan. 26 following an 
illness of several weeks. Mr. Furry had 
been with the Chase organization for over 
26 years during which time he became 
known as one of the nation’s outstanding 
specialists in packaging flour and feed. He 
had been sales manager for the Chase 
Kansas City office prior to his transfer to 
Wichita last December. 


WE RECOMMEND — 


BASE 


@ CALF MANNA 


AND . 


PHONE 7756 


UNIVERSALLY KNOWN, READILY 
ACCEPTED BRANDS WILL HELP YOU BUILD 


SALES-POWER 


@ MT. AIRY GRAN-I-GRIT 

@ MARBLEHEAD CALCIUM CARBONATE 
@ NOPCO VITAMIN OILS 

@ PILOT BRAND OYSTER SHELLS 
@SMALL’S ALFALFA MEALS 


@ BLATCHFORD’S VITADINE 20 MIXING 


@ BLATCHFORD’S CALF MEAL & PELLETS 
TOBACCO STEM FERTILIZERS 

® NATIONAL CALF FOOD 

@ CLEAR QUILL LIVESTOCK MINERAL 

@ ANDERSON POULTRY EQUIPMENT 


KRITTER KOTE HOG OIL 
@SERVALL-STAZDRY POULTRY LITTER 


@ CLEAR QUILL POULTRY 
CONCENTRATES 


@ ANDERSON CHICK BOXES 


@B-K ... TOXITE . .. BLACK LEAF 40 
KRYOCIDE INSECTICIDES . . . HTH 15 


Many Other leading Brands of Nationally Known, 
Universally Accepted Feeds, Ingredients and Supplies. 


WATERLOO MILLS COMPANY 


MANUFACTURERS — JOBBERS — 


Our service department offers free technical assistance to feed 
manufacturers, large and small 


WHOLESALERS 
WATERLOO, IOWA 
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— full line 
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Mueller instituted his own rationing pro- 
gram. At such a time Mr. Mueller’s per- 
sonal acquaintance with his customers 
came in handy. Over a period of years he 
knew how much corn, linseed oil meal, 
soybean oil meal and other protein feeds 
each farmer customarily fed. When any 
farmer tried to buy more than he needed 
for the immediate future he was politely 
refused. In addition, farmers had to have 
a record of purchase on these feeds in 
order to obtain supplies. This voluntary 
rationing program helped spread available 
supplies with a minimum of difficulty and 
helped all his customers get a dairy pro- 
duction job done. 


FORD 


Mr. Mueller has adhered to a strict credit 
policy. He attempts to channel most of his 
sales into a cash basis but where large 
farmers prefer to pay every 30 days he 
gives them credit. However, if the account 
is not paid at the end of 30 days the farm- 
er cannot obtain more feed. Mr. Mueller 
says that refusals to extend credit past 30 
days have some times sent farmers away 
angry but they eventually come back. 


On its service charges the Farmers Ele- 
vator Co. has successfully held to a 
schedule which will at least let them come 
out financially. Some firms in that territory 
have used grinding and mixing as a loss- 
leader item but Mr. Mueller’s firm is frozen 
at a charge of 10 cents per bag for grind- 
ing; for mixing they charge 50 cents for 
amounts of 1000 to 1500 pounds and $1.00 


Industrial 
| Hammermill 


Many hammermills today are being built on the same principle as 
automobiles of 20 years ago .. . cumbersome and overweight, loaded 
down with needlessly heavy cast iron. . . held together with a maze of 
bolts .. . sluggish and power-consuming in operation. 

In contrast, the FORDS Hammermill is designed like a modern auto- 
mobile. It is ALL STEEL . . . 6 times stronger than the similar weight of 
cast iron. Wherever practical, the parts are WELDED together. The 
FORDS is scientifically balanced and operates at an efficient speed. 
This means less vibration ... more grinding power! 


Actual Tests Prove That FORDS Use Much Less Power 


In a recent series of tests conducted in feed mills by Newman Electric 
Company of Eau Claire, Wisconsin, FORDS Hammermills used less than 
HALF as much power as other well-known hammermills tested. A 
FORDS actually pays for itself with the power it saves! You are assured 
of long life and fewer breakdowns with a FORDS, too. 


We believe we offer you the best mill on the 
market today. WRITE us for prices and details. 


MYERS-SHERMAN CO.,1404 12th St, Streator, Ill. 


for 1500 to 2000 pounds. One unusual fea- 
ture is that the firm has a minimum charge 
of 25 cents for any mixing. : 

In addition to feeds, Mr. Mueller does 
a good job on seeds. He buys and sells 
seeds and normally ships quite a lot of 
local seed to commercial processors. He 
also sells profitable quantities of Dr. Sals- 
bury’s poultry medicines and carries sev- 
eral lines of rat poisons. Another big item 
with the firm is the sale of hybrid seed 
corn. They handle hybrids marketed by 
Northrup-King & Co., Minneapolis, and 
Jacques Seed Co., Prescott, Wis. Up until 
rationing started, the firm also did a good 
gasoline business but since the emergency 
Mr. Mueller has closed his gas pumps. 

Mr. Mueller believes in having a clean 
place where customers can come in and 
chat if they are so inclined. There is a 
separate, well-lighted office away from the 
mill and customers come into the office 
first, get their sales ticket and then pre- 
sent it at the loading platform to obtain 
their merchandise. 

Mr. Mueller believes in advertising and 
carries space in the local telephone direc- 
tory. In addition he sends out direct mail 
pieces in cooperation with the firms with 
which he does business. 

In manufacturing its own chick and egg 
mashes the Farmers Elevator Co. uses a 
Sprout, Waldron grinder and a Sprout, 
Waldron mixer, two machines which have 
served them for many years. 

In analyzing the reasons for the success 
of the Farmers Elevator Co. it can easily 
be seen that sound business policies such 


"as close attention to credits, carrying a full 


line and maintaining established principles 
with enough flexibility to meet emergency 
conditions have kept the Farmers Elevator 
Co. on a straight path to profits. 
@ HOWARD G. WASCHER, New’ York, 
N. Y., has been elected a vice president 
of the Corn Products Refining Co. He has 
been associated with the firm since 1908. 
@ STAMFORD MILL & ELEVATOR CO., 
Stamford, Tex., has been purchased by 
Cecil Gray and Fred Gray. \ 
@ BRODERICK BROS. ELEVATOR, Polo, 
Ill., has been purchased by E. H. Cassens 
and John Fogel, proprietors of the C. & F. 


@ MILWAUKEE-WESTERN MALT CO., 
Milwaukee, Wis., has changed its name 
to Zinn Malting Co. 


NAME JESSEN PRESIDENT 


E. R. Jessen, Kansas City, Mo., was 
elected president of the Kansas City Board 
of Trade at the annual election held Jan. 2. 
T. A. O'Sullivan became first vice president 
by succession and R. H. Sturtevarit was 
named second vice president. New mem- 
bers of the board of directors are: E. M. 
Summers, F. J. Russell, W. E. Root, J. M. 
Flynn, J. J. Christopher and‘L. W. Johnson. 
Holdover directors are: W. B. Young, E. G. 
Wallingford, B. J. O'Dowd, M. L. Gear, R. J. 
Anderson and G. L. Davis. The arbitration 
board consists of: H. G. Stevenson, R. E. 
Larson, Paul Harbord, J. L. Young, L. J. 
Byrne. 
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CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


ONE WING MISSING 
Secretary: There is an applicant here 
who said he used to make his living by 
sticking his right arm into a lion’s mouth.” 
Boss: “Interesting. What's his name?” 
Secretary: “Lefty.” 


* * 


The people in Who's Who generally 


FIGURE OF SPEECH 


At the meeting of a local council there 
had been some discussion regarding the 
type of milk which should be provided 
for the school children. 

To conclude the debate, the chair- 
man rose portentously to his feet. 

“Gentlemen,” he declared, “what this 
town needs is a supply of clean, fresh 
milk, and the council should take the bull 
by the horns and demand it.” 


* * * 


QUITE A BLOW 


At a recent shipyard launching, the 
woman who was to christen the boat was 
quite nervous. 

“Do you have any questions, lady?” 
asked the shipyard manager, just before 
the ceremony. 

“Yes,” she replied meekly. “How hard 
do I have to hit it to knock it into the 
water?” 


JINGLE, JANGLE, JINGLE 

A soldier and a marine were bragging 
about their respective outfits. ‘When we 
presented arms,” said the soldier, “all 
you could hear was slap, slap, click.” 

“With us, it was slap, slap, jingle,” said 
the marine. 

‘Jingle? What was that?” 

“Our medals.” 

* * 

It's hard to date women war workers. 
They aren't satisfied with a good time— 
they want time and a half! 


* * 


NOT SO GOOD 
Prospective Landlady: “How do you 
like the room as a whole?” 
Prospective Tenant: “As a hole it’s fine; 
as a room, it’s not so good.” 
* 


WHERE'S ELMER 

Lady (at party): “Where's that pretty 
maid who was passing out cocktails a 
while ago?” 

Hostess: “Oh, are you looking for a 
drink?” 

Lady: “No, I’m looking for my _hus- 
band.” * * 


HE PASSED THROUGH 

A colored soldier was stopped by a 
sentry one dark night. 

“Let me see your pass paper,” said the 
sentry. 

“Ain't got no pass paper,” said the 
other. 

“Can't pass through here without no 
pass paper,” declared the sentry. 

The first soldier rolled his eyes, reached 
into his coat pocket, drew forth a razor 
and opened it. 

“Boy,” he snarled, “I’se got a mother 
in heaven, a father in hell, and a gal in 
Blankville. And, believe me, I’se gwine 
to see one o’ dem tonight.” 
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ma'am.” 


when do you run off your next edition?” 
* * 


ground this morning.” 


know what's what. . 
ONCE A YEAR 
Farmer: “And this is the cider press, LIKES HIS JOB 


A Frenchman appeared at an office re- 
ctuiting workers for the Reich and told 
the attendant! 

“I'd rather work 12 hours a day for the 
Germans than two hours’ a day for the 
French.” 

“What kind of work do you do?” 

“I'm a grave digger.” 


City Visitor: “How interesting! And 


FOR LANDS SAKE 
“Miss, this coffee looks like mud.” 
“T don't doubt it at all, madam. It was 


Ful-0-Pep Raised Birds now Hold 


RECORDS 


Among Major Breeds in National 
Egg Laying Contest 


TOP HONORS in a majority of the 1943-44 National Egg Laying Contests again went 
to Ful-O-Pep raised birds. While only one-third of the total hens entered in the 13 
contests were raised on Ful-O-Pep Feeds, 9 of the winning pens and 6 of the winning 
bens were Ful-O-Pep raised birds. 


BIRDS RAISED on the Ful-O-Pep Feeding Plan now hold 7 world’s records for egg 
production among the major breeds. These records are: 


VY World’s record pen of Barred Rocks; also 
world’s record pen for Heavy Breeds, raised 
by T. N. Wilcox, Tryon, N. C. 


W World's record pen for New Hampshires, 
raised iy George A. Pearce, Whitehouse 
Station, N. J 


W World's record po of Rhode Island Reds, 
taised byCrooksFarm, North Brookfield,Mass. 


W World’s record pen for two years’ 
raised by F 


uction, 
‘arms Ha 
ton, Mo. 


ery, Clin- 


‘< World’s record White Leghorn hen, raised by 
VW World’s record pen for two years’ producti a i 
s, raised by Crooks Farm, North Brook-  World’s record New Hampshire hen, raised 
field, Mass. by Irving J. Kauder, New Paltz, N. Y. 


IN ADDITION to these world’s records among the major breeds, Ful-O-Pep raised birds 
also hold the world’s record for pen of Anconas and for pen of Columbia Rocks. 


PRODUCTION RECORDS at the Egg Laying Contests for the past 5 years show that 
Ful-O-Pep raised birds on the average laid the equivalent of 1334 more eggs per 
hen than the average of all other birds. 


CERTAINLY these amazing records are proof that Ful-O-Pep raised birds produce well 
and stand up under the strain of heavy, continuous laying. Best of all, it costs less 
to raise pullets on the Ful-O-Pep restricted feeding plan than it does on ordinary 
plans. For further details of the Ful-O-Pep Save-On-Feed Plan, write to— 


THE QUAKER OATS COMPANY, CHICAGO 4, ILL. 
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Pratt To Represent 
Tyden Feed Co. 


George Cook, manager of the Tyden 
Feed & Livestock Co. and the Tyden Farms 
of Dougherty, Iowa, has announced the 
appointment of W. C. (Bill) Pratt as na- 
tional representative in merchandising all 
products manufactured under the Tyco 
label. 

Mr. Pratt is establishing the Tyco Sales 
Co., a merchandising unit, as an affiliate 
of the W. C. Pratt Co. at 53 W. Jackson 
Blvd., Chicago 4, Ill. The entire sales force 
of 10 to 12 men will be under the juris- 
diction of the sales company. 

Emphasis will be placed on vitamin and 
mineral concentrates. Complete feeds will 


who have used it. 


Preferred Protein among livestock feeders 
and feed manufacturers is Cottonseed Meal 
from America’s No. 1 War Crop and great- 
est cash crop. Even when it’s hard to find, 
Cottonseed Meal remains first choice of those 


In wartime ‘as in peacetime, Cotton Oil 
Mills are serving you well—not only by their 
“all out” effort to supply today’s needs, but 
also by encouraging cotton farmers to pro- 
duce more of the cotton needed to insure 
future supplies of Cottonseed Feed Products. 


also be made, sold and distributed within 
reasonable distances of the processing 
plant at Dougherty. 

Mr. Cook operates eight model farms 
near Dougherty. He is vice president of 
the Feed Institute of lowa and is widely 
known in Iowa feed circles. 

Mr. Pratt, who has a wide background in 
merchandising, was recently associated 
with the Dawes Products Co., Chicago and 
before that was for many years employed 
with the Russell-Miller Milling Co., Min- 
neapolis. 

@ TRADERS FLOUR & FEED CO., East 
Stroudsburg, Pa., has completed a 64 by 50 
foot one-story addition according to an 
announcement by Levan B. Flory, pro- 


prietor. 


Educational Service 


NATIONAL 


OTTONSEED ASSOCIATION, Ine, 


Dallas Texas 


H. G. CLARK 


Hurlbut (Bert) G. Clark has been namea 
manager of the equipment and jobbing 
department of the Hilltop Farm Feed Co., 
Minneapolis, Minn., according to an an- 
nouncement by Frank Moore, president. 

Mr. Clark has an engineering back- 


"ground and was formerly associated with 


the E. I. duPont Co., Wilmington, Del. He 
will devote all his time to the new equip- 
ment department while Mr. Moore will give 
his entire attention to the company’s en- 
larged feed business. 
@ HUIBREGTSE BROTHERS, Gibbsville, 
Wis., recently held a grand opening cele- 
bration to mark the installation of new 
machinery including a Bryant hammermill 
and a Donovan one-ton feed mixer. 
-— 
@ MADISON RENDERING CO., Madison, 
Wis., has purchased a 60-acre tract of land 
at Mineral Point where it will erect a soy- 
bean meal and rendering plant as soon as 
machinery needed is available. The new 
plant will cost approximately $50,000. 
@ UNITED GRAIN & FEED CO., INC., 
Winchester, Ind., has purchased the Graft 
Grain & Coal Co. elevator. James Grant 


is president and manager. 


@ C. C. WILLIAMSON, Lebanon, Ky., for- 
merly of Bradfordsville, is the new man- 
ager of the local branch of the Haydon 
Mill & Grain Co. 
NEW PACIFIC REPRESENTATIVES 
Three new exclusive sales representa- 
tives for the Pacific Molasses Co., Ltd., San 
Francisco, Calif., have been announced 
by James M. Ferguson, vice president in 
charge of the company’s New York office. 
The new distributors are: M. A. McClelland 
Co., Dwight building, Kansas City, Mo.; 
C. H. Williamson Co., Inc., Merchants Ex- 
change building, St. Louis, Mo.; and G. E. 
Linder, 406 Elm street, Cincinnati, Ohio. 
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DEHYDRATED 
ALFALFA MEAL 


Distributors For 
Minnesota,. North Dakota, 
South Dakota and Wisconsin 


ALSO DISTRIBUTORS OF 


ARMOUR'S 


MEAT SCRAPS 


NOPCO Cod Liver OILS 
MANAMAR 


AND 


OMALASS 


For information 
WRITE TO 


MANEY BROTHERS 


& ELEVATOR 
MINNEAPOLIS, MINN. 


FATE 


Are You Tempting It? 


DO YOUR NEW EMPLOYEES 
KNOW THE FUNDAMENTALS OF 
FIRE HAZARDS? 


Write us for a supply of instruction cards to 
be handed to new workers. These cards list 
_ 12 brief rules of fire prevention in grain han- 
dling plants which every worker should 
know. 


Your plant may be in danger due to ignor- 
ance, carelessness, or indifference. 


Mill Mutual Fire Prevention Bureau 


400 W. MADISON STREET 
CHICAGO 6, ILLINOIS 


** The 


HOD 


The W. J. Small Sales Co. 


Fairfax District 
KANSAS CITY, 
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= 
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records prove 
(Continued from page 45) 


pigs, and chickens. He went among peo- 
ple to establish faith in himself and his 
product. His work was effective. His ad- 
vice gave many of the farmers in the com- 
munity almost instantaneous improved pro- 
duction. 

Before he made a sale of a hundred- 
pound sack of poultry feed, he recalls he 
would first ask the farmer to allow him to 
cull his flock. He often made emphatic 
suggestions for improving housing condi- 
tions; poor housing for poultry was fre- 
quent in those days because not many 
poultry raisers were convinced of the ad- 
vantageous results to be obtained from 
good equipment and management. Mr. 


Good converted many of these flock own- 
ers, showed them the way to high egg pro- 
duction. They are still his faithful followers. 
Americans are an appreciative people 

and the helpful attitude cultivated by May- 
nard Good has certainly had an appeal to 
the people of his community. He exempli- 
fies the cooperative spirit displayed by 
many feed merchants. The profit columns 
of his bookkeeping ledgers reflect the 
monetary rewards to be gained vem such 
an attitude. 4 

@ RANDOLPH MILLING CO., headed by 
Clyde A. Carter, Baldwin, Ill., has pur- 
chased the Dean Milling Co. plant at Ava. 

@ RASMUSSEN MILL, Madelia, Minn., re- 
cently installed a new hammer mill. 


phosphorus. 


today. 


618-20 Des Moines Bldg. 


BROOD SOWS AND PIGS 


ENRICH YOUR FEEDS NOW WITH 


IFCO D ACTIVATED PLANT STEROL 
(IRRADIATED ERGOSTEROL) 


BROOD SOWS use up a lot of calcium and phosphorus in building pigs 
and producing milk. Vitamin D helps pull the trigger on calcium and 


Make certain those unborn pigs get plenty of body building calcium and 
phosphorus—and after farrowing time help see that the sow gives plenty 
of milk by adding Vitamin D to all your pig and sow feeds. 

MAKE SURE IT'S IFCO BRAND 


Use this dependable, easy-to-mix source of essential Vitamin D. 
IFCO Brand costs you only a couple of cents to enrich a bag of hog feed. 
Make any good feed a better feed. Investigate dependable IFCO Brand 


IOWA FEED COMPANY 


Stormy”’ 


« Des Moines 9, lowa 


Schaack Re-elected 
By Chicago Board 


Harry C. Schaack was re-elected presi- 
dent of the Chicago Board of Trade at the _ 
annual election held on Jan. 8. During the 
30 years that he has been member of the 
Chicago Board of Trade, Mr. Schaack has 
served as both second and first vice presi- 
dent, he was on the directorate for two 
terms and has served on many important 
committees. 

Richard F. Uhlmann was elected first 
vice president and Adam J. Riffel, second 
vice president. Directors named for three 
year terms are: Carl E. Bostrom, J. Hollis 
Griffin, Lacy J. Lee, Clarence W. Elmer 
and John B. Morris. 

James A. Prindiville and Royal W. Bell 
were chosen to serve on the nominating 
committee for three years. New members 
on the committee of appeals are: W. L. 
Hatch, C. S. Beach, E. F. Havey, C. D. Ol- 
son and L. G. Wood. Elected to the com- 
mittee on arbitration are: P. A. Copen- 
haver, G. R, Denniston, R. A. Gerstenberg, 
E. J. Kazmarek, Sol Marcus, and Gilbert D. 
Mathy. 


Prepare For Spring 
Institute Urges 


With increasing draft quotas expected to 
cut in on farm labor this spring, authorities 
of the Feed Institute of lowa suggest that 
farmers prepare equipment now for spring 
arrivals of baby chicks and spring swine 
farrowings. 

“If the farmer will outline his spring - 
poultry and hog program now, and get 
equipment ready while labor is still avail- 
able, it will save him many headaches 
next spring,” O. N. La Follette, Des Moines, 
secretary of the Institute, said. “Chick plans 
should be determined, orders for chicks 
placed now, and all equipment checked 
over. The brooder house should be re- 
paired, cleaned, and disinfected. If brooder 
stove parts are needed, they should be 
ordered, as repairs are often difficult to 
obtain. Feeders and waterers should be 
cleaned and disinfected also. Litter may 
likewise be scarce, and should be ordered 
in advance. 

“It will be wise to prepare farrowing 
houses and baby pig equipment now, for 
later use,” added Mr. La Follette. “Houses 
should be thoroughly scrubbed and disin- 
fected, window lights replaced, broken 
buildings, feeders, and other equipment 
fixed up. Better spring litters will be fur- 
ther assured by placing sows on good bal- 
anced rations now, so they can build more 
healthy, vigorous pigs.” 

The Institute also urged that 1943 hens 
be culled now, if any are left in the laying 
flock. Culling such hens, to make more 
room in the laying house, will make 1944 
pullets more efficient and will be more 
profitable to the farmer, La Follette said. 

@ DE WITT SUPPLY CO., DeWitt, Iowa, 
is now under the ownership of Ernest 
Soenksen and Walter Klitzke who pur- 
chased the business from S. H. Vilmont. 
Mr. Klitzke will be in charge of the busi- 
ness. 
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AUSTIN W. CARPENTER 


In a Pennsylvania town of 1800 people, 
I recently had occasion to go to the local 
post office late one afternoon to mail a 
letter. Finding the lobby filled with ‘peo- 
ple, my curiosity was aroused to the point 
of inquiring what brought them there at 
that particular time. 


In answer to an inquiry made of a 
gentleman in the group, I was told that 
this was the afternoon that the local news- 
paper was published; that at about this 
hour on each publication day the com- 
munity people gathered in the post office, 
anxiously awaiting the distribution of the 
paper into their mailboxes. The newspaper 
had become a community institution. They 


Austin W. Carpenter is a member of 
the New York State Emergency Food 
commission and executive director of the 
Eastern Federation of Feed Merchants. 
His opinions, as expressed in this column, 
are his owfi and are not necessarily 


shared by the publishers of The Feed Bag. 


looked forward each week to reading in 
it the news events built around the activity 
of the people they knew in the town. 

These were village people. What kind 
of a following did the newspaper have 
with near-by farm folks? Trying to get the 
answer to this one, I sought out and inter- 
viewed a rural mail carrier. He told me 
that the farm folks as eagerly awaited the 
arrival of the newspaper as did the village 
folks I found in the post office lobby. 

Quickly, the thought flashed through my 
mind that-a newspaper as eagerly awaited 
as this should prove a profitable place for 
an advertising investment. Without doubt, 
this experience could be paralleled in 
thousands of small town communities 
throughout America. 


Yet, it has been my observation that re- 
tail feed merchants, generally speaking, 
give less attention to local newspaper ad- 
vertising than to any other merchandising 
factor in their business. The percentage 
of these merchants who use newspaper 
advertising is relatively small and ntany 
of those who use it give little time and 
attention to the copy used in the space 
they purchase. 

Not only is display advertising effective, 
but the consistent user of it most always 
has access to some splendid readers in the 
news columns if he takes time to prepare 
human interest material. 
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Some dealers may counter with the con- 
viction that the local newspaper in their 
respective town doesn't amount to much. 
From the technical and professional stand- 
point of what a good newspaper should be, 
the one around which the personal expe- 
rience related is written lacked much of 
high quality. Yet, it had splendid reader 
acceptance and this is the factor which 
counts. 

In the keen competitive days just around 
the corner, the successful retail feed mer- 
chant must use every tool in the sales and 
merchandising kit. Local newspaper adver- 
tising unquestionably is one. of those tools. 
Budget a certain percentage of your sales 
volume into a fund for local newspaper 
advertising. It's just good business. 


MINERAL. 


Facts for 


FEED MEN 


@ BALSAM LAKE FEED MILL, Balsam 
Lake, Wis., has been purchased by George 
Whitnar of Clear Lake, Wis. Fred Nelson, 
the former owner, is retiring from active 
business because of his health. 


HEADS TOLEDO BOARD 

Paul Atkinson, Toledo, Ohio, manager 
for the Norris Grain Co., has been elected 
president of the Toledo Board of Trade for 
1945. Other officers are: D, L. Norby, 
Toledo manager for Cargill, Inc., first vice 
president; L. J. Schuster, L. J. Schuster Co., 
second vice president; Paul M. Barnes, 
manager of the Toledo branch of the Lan- _ 
sing Grain Co., treasurer; and A. E. Schultz, 
on leave from the Board of Trade to serve 
in the navy, secretary. A. W. Russell is 
acting secretary. 


ormula 


The ORIGINAL 


MINERALIZING PROBLEM 


POULTRY AND LIVESTOCh RATIONS 


Feed makers from all sections of the country report that “Formu- 
la B” solves this problem easily and accurately. Incorporated 

2 in the feed (without pre-mixing) at time of manufacture, it meets 
the mineralizing need with 100% soluble, quickly available 
phosphates—furnishes full cobalt, manganese and iodine pro- 
tection—as well as effective amounts of zinc and boron! Goes 
all through the feed, bringing unfailing mineral enrichment in 
one simple, trouble-free operation. 


Remember, too, that “Formula B”, salt and Calcium Carbonate 
—in 1-1-8 ration—gives you 4/2 ton complete, well-balanced 
Mineral Feed, with real savings in labor, time, storage space. 


Whether your need is in mineralizing or Mineral Feed mixing, 
it will pay you to investigate “Formula B” at once. Contact your 
distributor or write today for full information and prices. 


The HERMAN NAGEL Co., 53 West Jackson Blvd., 
Chicago 4, Illinois 


-OR POULTRY AND ALL 


... By HERMAN NAGEL 


CE NTRATE 
LIVESTOCK 
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Fish-Trate provides, in one product, complete B-G 
- complex from Fish, Milk and Yeast—an unbeatable 
combination for sound nutrition—unusually low priced 

. plus a definite measured content of Riboflavin— 
and extremely rich in niacin and choline. 


COMPLETE 


COMPLEX 


"A SUPERIOR PRODUCT" 


Alert Mid-Western and Southern Dealers invited to 
investigate Amburgo Fish-trate merchandising plan. 


WISCONSIN CERTIFIED 


VICLAND OATS 


Developed by plant breeders of the 
University of Wisconsin and the 
U. S. Dept. of Agriculture . . . and 
average 50% increase in yield. High 
resistance to rusts and smuts, early 
maturity, high weight per bushel. 
Write for dealer prices. 


LOOK FOR THE BIG RED "WwW" 


L. L. OLDS Seed Co. 


Dept. 5 © Madison, Wis. 


JOBBERS BROKERS 


Of 


Feeds Grain 


Fertilizers « Salt 


Let us have your Inquiries 


UNION SERVICE COMPANY 


General Casualty Bldg. 
117 E. Wilson St. 
Madison, Wis. 
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— miller 
(Continued from page 60) 


right. But if you never get together there 
is no common ground to meet on. 

I cannot leave this discussion of the 
place of the feed dealer in an educational 
program without touching upon the ques- 
tion of livestock management since it is 
so closely interrelated with livestock feed- 
ing. Your efforts to give the farmer an 
honest service through selling him a need- 
ed feed or feed ingredient can mean little 
unless his «related management practices 
are of a kind that will give good feeding 
a chance to prove its worth. Diseased 
livestock, or stock of poor quality and 
breeding, unsanitary. conditions, lack of 
water and other factors, cannot be over- 
come by better feeding. In fact, they may 
be sufficient to question the advisability 
of putting more money into purchased 
feeds. It can be a question of sending 
good money after bad. Feeds cost money 
whether purchased or home grown and 
only through efficient management prac- 
ticgs will they show their largest profit. 

There is no short cut to good -manage- 
ment. The sound way is to remove the 
basic cause of the trouble and in most 
cases this is a management situation. I 
do not mean to say that diseased animals 
should not be treated. They should, but 
the veterinarian is in most instances the 
one who should prescribe. 

Summing up at this point, I am a dis- 


ciple of the educational process for making. 


advances on the farm front as well as 
every other front in our society. Further, 
I believe that education is not alone the 
province of the school, the extension ser- 
vice or any other educational agency. It 
is equally the responsibility of every group 
interested in the welfare of any segment 
of our people. By working together even 
in an informal manner much more will be 
accomplished than by each group working 
in their separate fields or compartments. 

I know that some of the larger feed 
manufacturers through their dealer or- 
ganization have carried out intensive edu- 
cational programs both in the feeding 
and management of livestock. These are 
helpful. They should be continued and 
supported. At the same time, they are not 
an end in themselves. They do, however, 
fit in well with the point I have been try- 
ing to make. At the same time the feed 
dealer can also get behind the educational 
programs of extension agents having simi- 
lar objectives, although approached from 
a different angle. This would seem to be 
desirable because through the years the 
farm people of this country have learned 
to put faith in the land grant college and 
its teachings. I think they will continue to 
do so. Your support of these activities of 
the college that are related to your work 
is needed and your leadership in. your 
local communities will be most helpful. 

I expect from all of this discussion that 
you think I would make assistant county 
agents out of every retail feed dealer. In 
a sense I would like to do that. But I 
realize that as a rule we serve best by 
doing our own particular job to the best of 
our ability. And that is as it should be. 
In this instance the more we know about 
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our own product, about the related fields 
of nutrition and livestock management, the 
more efficient we become both to ourselves 
and the farmers with whom we deal. Then 
there are those broader horizons in every 
community, those programs for community 
betterment, for higher standards, that we 
all must actively participate in if democ- 
racy is going to work. Each and all of 
these that relate to rural welfare are close 
to you and the business you are engaged 


While this has been true in the past it 
will be even more so in the future. Just 
now your business is good because the 
farmers’ business is good. It is not a ques- 
tion of selling but of having something to 
sell. Our chief difficulties are to get sup- 
plies, find labor and maintain transporta- 
tion facilities. These will continue as long 


as the war lasts. But inevitably the time 
will come when supplies will catch up 
with demand—when prices will weaken 
and competition will again be the domi- 
nant factor in agriculture as well as in 
business and industry. He who can render 
the largest service for the least cost will 
tise to the top, both on and off the farm. 

One of the happy experiences I have 
had in public work has been my relations 
with forward-looking farmers and business 
men. They have brought the professor out 
of his ivory tower, he has become less ab- 
sent-minded and he is now measuring his 
wares, his methods and his accomplish- 
ments by new standards of performance. 
On the other hand, business has borrowed 
much from education; it has a full under- 
standing of the place of research, both 
pure research and applied, in every phase 


FOR CHICK BUILDING 


Stock Wholesome Nutritious 


STERLING CHICK MASH 


When buying chick mash, poultrymen want the very best feed 


they can get. They know it takes mash of top 
chicks a safe, rapid start. Be ready with a fee 


uality to give 
that has the 


acceptance and good will of your customers. Stock and push 
Sterling Chick Mash — blended and balanced with choice, nourish- 
ing ingredients — granulated right for easy eating. Preferred by 
thousands of Midwest poultry raisers. Order for early delivery now. 


Tune to: WCCO, 7 to 7:15 A.M.; WMT, 7:15 to 7:30 A.M. Daily 


NORTHRUP, CO. 


Minneapolis 


DEPENDABLE SINCE 1884. Minnesota 
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of human activity. Agriculture has made 
equally rapid strides. Within the short 
space of one generation farmers have ac- 
cepted science and are using it in every 
aspect of the farm business. Joined to- 
gether in an understanding manner,, and 
each making its constructive contribution 
we can weave a fabric that will stand the 


wear and tear of whatever problems may 
be ahead. 


As an important business group closely 
related to the agriculturol industry you 
have a large opportunity. We in our field 
helieve we have a similar opportunity. 
It is just good, common sense, therefore, 
that we should be industrious to develop 
new and expanding fields of working io- 
gether in a constructive manner. 


@ DONALD BROWN, Grant, lowa, has 
purchased the produce business of Scott 
Woods at Elliott. 

@ SEQUOIA FEED & SUPPLY CO,., Joplin, 
Mo., has opened at bing street and Moffet 
avenue. 


PLUMMER HEADS EXCHANGE 


A. B: Plummer, grain buyer for Quaker 
Oats Co., has been elected president of 
the St. Joseph Grain Exchange, succeeding 
C. D. Kieber. R. G. Graham was elected 
vice president. New directors are Mr. Kie- 
ber, K. B. Clark, Fletcher Riggs, E. M. 
Loutch, and Jerome Taylor. Holdover di- 
rectors are: M. A. Hayes, J. D. McKee, Mr. 
Graham and Mr. Plummer. 


Conkey 


a good one to hold. 


city and country. 


for many years. 


after year. 


Mills: Cleveland, Ohio; Toledo, Ohio; 


Nebraska City, Nebr. 


Enjoy Extra 
SECURITY! 


Year in and year out Conkey Dealers find their franchise © 


FIRST — They never have to argue the Quality of 
Conkeys Y-O Feeds for Poultry and Livestock. Years 
of consumer feeding results prove that. 


SECOND — Conkeys Y-O was the original vitamin 
product for the Feed Trade and is the best known. 


THIRD — Conkeys Y-O Dog Food is top-notch quality 
and a business getter for Conkey Dealers in both 


FOURTH — Conkeys First Aid Products for Poultry 
have been a mainstay with innumerable flock owners 


The Conkeys Franchise adds up to better service to your trade, 
more opportunity for sales and profit and results 
that build good dealer reputation steadily, year 


If you would like to know more about the Con- 
keys Dealer Franchise for your territory, write us. 


The G. E. Conkey Co. 


6761 Broadway ® Cleveland 5, Ohio 


fete FOLLOW THE Y-O WAY” 


Dealers 


DR. H. H. HAVNER 


The poultry and livestock products de- 
partments of the special products division 
of The Borden Co. have been consolidated, 
under the direction of Dr. Harrison H. Hav- 
ner, according to an announcement by 


, Vice President C. F. Kiesner, New York. 


Dr. Havner, former head of the livestock 
products department of the company, was 
for 11 years professor of live stock exten- 
sion at the Pennsylvania State college, and 
for seven years served as assistant direc- 
tor of agriculture extension, supervising 
the work of county agents. 
. 
@ STEVE GOESTENKORS, Highland, IIl., 
has been named manager of the F.M.B.A. 
elevator succeeding Orville Widman. 
@ JOOSSE BROS., Waldo, Wis., have pur- 
chased §. E. Wierman's Sons feed mill and 
will continue the feed and buckwheat flour 


~ milling business. The mill has been oper- 


ated for the past 30 years by the two 
Wierman brothers. 

@ JOHN H. KERN, Kansas City, Mo., has 
been appointed manager of the A. E. 
Staley Manufacturing Co. sales office 
which has been opened at 731 New York 
Life building. Mr. Kern formerly was as- 
sistant sales manager at the Decatur office. 

— 

START WORK ON NEW MILL 

Construction has started on Roanoke 
City Mills, Inc., Roanoke, Va., to replace a 
feed mill destroyed by fire last October. 
A contract for design, construction and 
machinery installation has been signed 
with the Jones-Hettelsater Construction Co., 
Kansas City. Hourly output ‘of the mill will 
be 50 tons of a full line of prepared feeds. 
Bulk unloading facilities for all major in- 
gredients will be installed, with adequate 
bulk storage provided for the operation. A 
large truck loading dock is also otovided 
in the plans for the fireproof mill. 
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Sanity 


I: is doubtful if within the memory of 
the oldest inhabitant there have existed 
as many kinds of plain and -fancy deals 
as are in common use in the family flour 
business at the present time. On every 
hand you.can find premiums of every 
imaginable sort, punch cards and other 
games of chance, free flour and free soap, 
special discounts, payments to jobbers’ 
salesmen, coupons redeemable in cash or 
merchandise, contests, prizes, guessing 
games, and God knows what else. Pick 
out any flour miller and scold him for the 
kind of deal he is using and in five min- 
utes he will tell you about a half dozen 
other deals worse than his. Sometimes of 
late we have been wondering whether the 
point hasn't actually been reached where 
these deals have become the first consid- 
eration while the sale of flour plays sec- 
ond fiddle. 

The primary reason why family flour 
deals are so widely employed right now 
is that every miller who has any worth- 
while family business is trying desperately 
to maintain its volume. This despite the 
30 per cent or more decline in total family 
flour volume since 1939 due to wartime 
conditions of one kind or another. Every 
miller seems to figure that he can maintain 
his prewar volume of family flour and that 
somehow he ought to be immune to the 
general condition. It sounds rather absurd 
but it is the basic reason for all the com- 
motion in the family flour business. 


A nice line of family flour business is - 


the most valued asset of many milling 
companies, and so we wonder if it isn't 
time to put the merchandising of this pro- 
duct on a sounder basis: Would it not be 
in order for family flour millers to evaluate 
the various devices which are used in con- 
nection with the sale of their product and 
discard those which are uneconomic or 
unduly expensive, and likewise throw out 
the illegal schemes? Isn't this timely as 
a means of keeping the business from liter- 
ally being swamped? Wouldn't it be a 
good idea to create a Society for the Pro- 
motion of the Return of Sanity to The 
Family Flour Business? 

What is said above is not to be con- 
strued as a condemnation of all merchan- 
dising devices used to help sell family 
flour. We are well aware that flour has to 
compete with a hundred and one other 
items on the grocer’s shelves, that: flour 
has little glamour or sales appeal in itself, 
and that to keep its place in the sun it 
often needs assistance—more in fact than 
many millers like to admit. The day is 
past, for the most part when the miller 
can expect flour to sell itself and that his 
job is done when he makes a delivery to 
the jobber. There is considerable justifica- 
tion, therefore, for the use of merchandising 
devices and schemes which old-fashioned 
millers don’t like very much but which 
may actually expedite the movement of 
flour into consumers’ hands. The point is 
to keep these devices within reasonable 
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in family flour 
merchandising 


bounds and not let them dominate the 
picture. 

Millers need to give careful attention to 
what any sales plan actually costs. More 
than one miller has adopted a plan which 
has doubled his business but which has 
caused him to go broke in the process. 
There must be a reasonable relation in the 


cost of any deal and the amount of busi- 
ness which it brings in and maintains. A 
sales method, to be good, must more than 
merely bring in business. Over a period 
of time the cost figures must justify the 
procedure. Many of the schemes now in 
common use will not stand analysis from 
that point of view. 


Obviously any deals which are illegal 
must be dropped. We are hearing again 
about the use of punch boards and other 
games of chance. Things of this kind come 
within the category of lotteries and as 
such are prohibited by federal and state 
law. Also of late we are hearing about 
payments by millers to jobbers’ salesmen; 
this plan likewise is illegal, being clearly 
contrary to the Robinson-Patman act. Job- 
bers who have been soliciting mill pay- 


What They Eat Determines 


D-Activated 
Animal Sterol 


"POURS like flour . . . ADEQUATELY sup- 


‘plies Vitamin D Requirement." This is the 


way many manufacturers describe VITANDRY. 
This Vitamin D carrier is easy to use, easy to 
store, and pours freely in all kinds of weather. 
“Use D-Activated Animal Sterol." |+ gives 
Vitamin D protection to any type of poultry 
mash. Helps develop big sturdy chicks, im- 
prove hatchability and produce well calcified 
eggs schells in combination with other. feed 
ingredients. Guaranteed to contain 2000 
(AOAC) Chick Units per gram of Vitamin D. 


~ You'll find VITANDRY an ideal method of 


putting "snap in your feed." Write for free 
booklet and prices. 


2000 AOAC Units Vitamin D per Gram or 
900,000 AOAC Units Vitamin D per pound. 


FEED DIVISION 


E. F. DREW & CO., INC. 
BOSTON s NEW YORK CHICA 
Commerce Bidg., Zone 10 15 East 26th Street, Zone 10 

FACTORY & LABORATORIES, BOONTON, N. J. 


Paimolive Bidg., 
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ments to their salesmen have been badly 
advised on legal grounds. Anyone who 
uses punch boards or makes payments to 
jobbers’ salesmen is flirting with serious 
trouble. 

From the standpoint of business demoral- 
ization, the giving of one free sack with 
ten, or other free flour schemes, is pretty 
close to being the worst of all. It is close 
to absolute zero in actually promoting and 
holding business, it is much too expensive 
for the results obtained, and it has little to 
recommend it. The miller who contemplates 
anything of that kind would be following 
much sounder lines by simply making the 
trade a lower price in the first place. 

We have the impression that many of 


the family flour deals in common use have - 


not been thought through before they were 


launched. Very often the miller simply 
adopts something of this kind because 
somebody else in his trade territory has 
a deal going. In all too many cases the 
miller has been pushed into this plan by 
the urging of salesmen, or jobbers, or 
dealers who have become excited because 
a competitor is running a deal. Just launch- 
ing a deal because somebody else uses 
one, and then abandoning it when the first 
deal runs out, is generally a better way of 
incurring expense than it is of. obt 

or holding business. 

To summarize: Millers must clear out 
any illegal deals or they will be in trouble 
with the authorities. They must get rid of 
the extravagant and too expensive plans. 
One-free-sack-in-ten and things of that 
kind have nothing whatever to recommend 


— All are better when made with milk than , 
feeds made without it. 


Dry Skim Milk 


| Dry Buttermilk 


They warrant your use of them in critical feeds. 
Consult our Feed Service 


“AMERICAN DRY MILK INSTITUTE, INC. | 
N. LA SALLE STREET, CHICAGO 


them. Millers need to do a much better 
job than they have been doing of late in 
evaluating what a merchandising plan can 
and will do, and above all whether there 
is a reasonable chance that the cost will 
be returned in business developed and 
maintained. The Society will have quite a 
job on its hands if it does nothing more 
than sift out the illegal, the extravagant, 
the inefficient, the foolish, the no-good, 
and the flash-in-the-pan schemes. Even 
after this is done, there will be plenty of 
selling plans left from which the family 
flour miller can choose. (The Hook-Up of 
the Millers’ National Federation) 


Heavy Snows Tie Up 
Feed, Fuel In East 


A statewide emergency affecting trans- 
fortation and delivery of fuel and feed for 
livestock was proclaimed in New York state 
by Governor Dewey early this month. 
Charles H. Sells, public works superinten- 
dent, was appointed emergency director of 
tramsportation, with authority to take all 
possible steps to bring relief. 

The unusual snowfall and extremely cold 
weather resulted in freight tie-ups leaving 
many of the state’s poultrymen and dairy- 
men without feed for their stock. Thou- 
sands of carloads of feed and feed ingredi- 
ents were blocked in rail yards and on 
highways in upper New York due to man- 
power and machinery shortages in addition 
to the storms and sub-zero temperatures. 

Congestion in the rail yards at Buffalo, 
gteat feed manufacturing center, was par- 
ticularly bad. 

“Egg and milk production is seriously 
tareatened because of a growing shortage 
of feed for cattle and poultry resulting in 
a menace to health,” the governor said 
in his proclamation. 

“Manufacturers of dairy and poultry 
feed in the state have lost heavily in pro- 
duction since the middle of last December 
when storms and rail traffic congestion 
blocked the flow of feeds from their mills 
to country points.” 

A spot survey of 74 country dealers 
showed that 52 were down to less than a 
two-day supply of dairy feed-for their farm 
Pairons with 19 of these 52 entirely out of 
raanufactured dairy feed. Forty of the 72 
were down to less than a two-day supply 
ot poultry feed with 14.of these 40 com- 
pletely out. 

Railway yards and right of ways in 
many parts of the state were in varying 
degrees of partial or complete paralysis. 
In the central and western parts huge 
snow drifts blocked highway traffic and 
interfered with deliveries of milk. 

@ MILLIGAN & SON, Logan, Iowa, have 
enlarged and improved their elevator. 
DESTROYED BY FIRE 

Lee Brothers Co., De Pere, Wis., flour, 
feed and general store was completely de- 
stroyed by fire Jan. 9, with an estimated 
loss of $85,000. Company officials said the 
building had been damaged beyond sal- 
vage and set the value of stock destroyed 
at $45,000. The firm has been owned and 
operated by the four Lee brothers, Edward, 
James, Mike and Mark, for about 50 years. 
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We've got it! 


COLLOIDAL PHOSPHATE 
Half the cost of steam bone meal. 


DRIED DISTILLERS SOLUBLES 
Replaces Powdered Milk almost pound for pound at 


one-third the cost. 


SANI-FLOR POULTRY LITTER 


The modern way of keeping chicks dry.. It's mould proof, 
dustless, fireproof, absorbs water much quicker than 


peat moss. 


CALF MANNA 


Does a better job for the calf than its mama. 


NOPCO VITAMIN OILS 


Same trustworthy vitamin A and D protection year 


after year. 


BREWERS DRIED YEAST 


One of richest known sources of B complex factors. 


and 88 other feed ingredients 


FEED SUPPLIES, Inc. 


3328 W. Cameron Ave. 
North Milwaukee, Wis. 


PRODUCE FOOD 

Quality Counts sand 

WE don't expect a 
premium for our services. 
Just enough to cover the — Oat 
cost of the fine material 
we buy, plus the cost of Icon Brand 
the Fruen method of mill. ‘©rimped Oats 
ing. 
That Fruen method is the  Goors® Ground 
finest we could develop. 
We use only the best emt Oat 
available grains. You'll 
see the difference in —— Medium 
quality. 
FRUEN MILLING COMPANY Barley 


Minneapolis 5, Minn. 


Pulverized Barley 


Millers to the Feed Trade 
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HYDROL 


FEEDING CORN 
SUGAR MOLASSES 


Hydrol adds to the palatability 
of any live stock feed mixture— 
including pellets and cubes. 

The dextrose content of Hydrol 
is an economical health promoting 
quickly assimilated carbohydrate. 

Hydrol is now in ample supply 
for distribution on Feed Mixers’ 
Quotas under Federal Order M-54 
and on special certificates issued 
to Feed Mixers by the Feed Man- 
agement Branch of the War Food 
Administration. 


CORN PRODUCTS SALES CO. 
17 Battery Place 
New York 4, N. Y. 
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The Mixer’s Friend 
In Cold Weather 


KODDY-MIX 


Dry, free-flowing powder 
supplying stable vitamin D 
in commonly used poten- 
cies. Available in 100-D or 
400-D strength . ... use just 
like vitamin oils. Handy in 
zero weather for custom 
mixing or use in your own 
feeds. Packed in 100-pound 
fiber drums. Write for 
prices. 


CLO-TRATE 
HEADQUARTERS 
Good dependable vitamin 
oils are just as important as 
ever. We c the genu- 
ine CLO-TRATE oils, 
made by one of the leading 
pharmaceutical manufactur- 
ers. Following potencies 

available: 


3000-A & 400-D 
2000-A & 400-D 
1000-A & 400-D 
4000-A & 800-D 
2000-A & 800-D 


White's LIVEX 


Here’s a product mixer- 
dealers really like. A natu- 
ral riboflavin supplement 
obtained by bacterial fer- 
mentation of animal livers. 
Contains 250 micrograms of 
riboflavin per gram or 113,- 
400 micrograms per Ib. Re- 
quires only 10 Ibs. of LIV- 
EX to supply the riboflavin 
content of 100 Ibs. of a 


good grade of dried milk . 


or alfalfa leaf meal. Easy to 
use; no lumps or balls. Or- 
der out a shipment and we 
_ bet you will be back for 


more. 


STRATTON GRAIN CO. 


MILWAUKEE 2, WISCONSIN 


@ 


Guest of the birthday column this month 
is Carl G. Orsinger of the Waterloo Mills 
Co., Waterloo, Iowa. Mr. Orsinger will re- 
ceive congratulations of his wide circle of 
friends on March 3. He comes from a 
family of bakers. After learning the baking 
trade, he stepped into a job as flour sales- 
man and then in 1924 entered his present 
business with his partner Glenn Bown. Mr. 
Orsinger is past president of the Western 
Grain & Feed association and a director of 
the American Feed Manufacturers associa- 
tion. He says his greatest enjoyment is his 
business and his friends in it. He likes 
fishing but his prime recreation is golf. 
Concerning that sport, he says his ambi- 
tion is to “play golf like Bill Westerman of 
Oyster Shell Products Corp.” Others who 
celebrate in March are: 


MARCH 1—E. C. Christel, Froedtert 
Grain & Malting Co., Minneapolis, Minn. 
Roy L. Herrick, Herrick Feed Co., Harvard, 
Ill. Carl A. Sandell, Sea Board Supply 
Co., Philadelphia, Pa. 

MARCH 2—A. W. Lohry. Kay-Dee Feed 
Co., Sioux City, Iowa. J. J. Wickens, 
Specialty Feed Products Co., Plymouth, 
Mich. 

MARCH 3—Roy H. Gravink. Meyerink 
Milling Co., Clymer, N. Y. Carl G.-Or- 
singer, Waterloo Mills Co., Waterloo, 
Iowa. Joe Sinaiko, Fairfield, Iowa. 4 

MARCH 5—Charles G. Hooker, Kellogg 
Milling Co., St. Paul, Minn. 

MARCH 7—H. E. Bradt, Sunset Feed & 
Grain Co., Buffalo, N. Y. S. E. Geasey, 
Elgin, Ill. (Borden Co.) 

MARCH 8—Frank Rabenowich, Rabeno- 
wich Bros., Phillips, Wis. 

MARCH 9—L. M. Brown, National Oil 
Products Co., Harrison, N. J. Fred H. 
Chase, Oshkosh, Wis. (Strong-Scott Mfg. 
Co.) 

MARCH 10—Bruner Tucker, McCarty 
Co., San Francisco, Calif. 

MARCH 11—Harold Grassl, Dr. Hess & 
Clark, Inc., Ashland, Ohio. 

MARCH 13—W. J. Borst, Jr., Wm. J. Borst 
& Son, Brooklyn, Wis. W. T. Chapman, 
Midland Hay & Feed Co., Minneapolis, 
Minn. W. G. Hottensen, W. M. Bell Co., 


-Milwaukee, Wis. Leo J. Knapp, Calcium 


Carbonate Co., Chicago, Ill. E. H. Sather, 
Doughboy Mills, Inc., New Richmond, Wis. 
C. L. Struven, Atlantic Supply Co., Balti- 
more, Md. 


MARCH 14—Clyde H. Hendrix, Pillsbury © 


Feed Mills, Clinton, lowa. Champ Humph- 
rey, Gardner Advertising Agency, St. 
Louis, Mo. L. B. Stuart, Purina Mills, St. 
Louis, Mo. | 

MARCH 15—John Haertel, P. C. Kamm 
Co., Milwaukee, Wis. Fleyd M. Wilson, 
Denver Alfalfa Milling & Products Co., 
Lamar, Colo. 

MARCH 1]6—Willard D. Cunningham, 
Cereal ByProducts Co., Chicago, Ill. 

MARCH 17—Carl B. Melander, Pitts- 
burgh Plate Glass Co., Milwaukee, Wis. 

MARCH 18—George Barrett. United 


CARL G. ORSINGER 


Feed Products Co., Chicago, Ill. Ray 
Engelhart, Borden Co., New York, N. Y. 
Robert Herrick, Herrick Feed Co., Har- 
vard, Ill. 

MARCH 19—Louis Y. Horton, Mallinc- 
krodt Chemical Works, St. Louis, Mo. 

MARCH 21—C. W. Devers, Muncie, Ind. 
(National Distillers Prod. Corp.) Ernest I. 
Sargent, Sargent & Co., Des Moines, Iowa. 

MARCH. 24—Stanley L. Desmidt, Fond 
du Lac, Wis. (Penick & Ford, Ltd.) C. W. 
Sievert, American Dry Milk Institute, Inc., 
Chicago, Ill. 

MARCH 25—Harry R. Caldwell, Archer- 
Daniels-Midland Co., Minneapolis, Minn. 
John R. Stuart, Reliance Feed Co., Min- 
neapolis, Minn. 

MARCH 26—A. E. Bush, Froedtert Grain 
& Malting Co., Milwaukee, Wis. Harry 
Franke, Franke Grain Co., Milwaukee, 
Wis. Jerry Sotola, Philip R. Park, Inc., 
San Pedro, Calif. 

MARCH 27—Charles S. Clark, Grain & 
Feed Journals, Chicago, Ill. Joe S. Morris, 
Hardeman-King Co., Amarillo, Texas. 

MARCH .28—Donald G. Perkins, E. R. 
Squibb & Sons, New York, N. Y. Walter 
Haertel, Walter Haertel Products Co., 
Minneapolis, Minn. 

MARCH 30—Eugene G. Berry, B. F. 
Gump Co., Chicago, Ill. John H. Gillen, 
Pittsburgh Plate Glass Co., Pittsburgh, Pa. 
Charles Gorman, Milwaukee, Wis. Harry 
Hicks, Stratton Grain Co., Milwaukee, 
Wis. 

MARCH 31—Fred J. McCann, Jersee Co., 
Minneapolis, Minn. 

START NEW CONSTRUCTION 

Flory Milling Co., Bangor, Pa., has started 
construction of several new silos that will 
increase the plant's storage capacity by 
150,000 bu. according to an announcement 
by George I. Godshalk, vice president. It 
has also been disclosed that work on a 
modern chemical laboratory and a new re- 
search farm will start in the near future. 
These will be operated under the super- 
vision of Dr. Raymond T. Parkhurst, director 
of nutritional research. 
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Kitchen To Succeed 
Marshall In WFA 


War Food Administrator Marvin Jones 
has announced the resignation of Lee 
Marshall who is leaving WFA to return to 
private business. Since the previously an- 
nounced reorganization of Jan. 1, Mr. Mar- 
shall has been director of the office of 
marketing services, and vice president and 
director of supply of the Commodity Credit 
Corp. 


C. W. Kitchen has been named to suc- 
ceed Mr. Marshall as director of the office 
of marketing services, and Lt. Col. Ralph 
W. Olmstead has been appointed to suc- 
ceed Mr. Marshall as vice president and 
director of supply of the CCC. Carl C. 
Farrington, as provided in the reorganiza- 
tion, is vice president and director of basic 
commodities of the CCC. The CCC is 
headed by Frank Hancock whose appoint- 
ment as president was announced Dec. 15. 

Mr. Marshall joined the WFA in May 
1943 as deputy administrator in charge of 
the office of materials and facilities and 
resigned from this position in October 1943. 
He returned to WFA in January 1944 to 
become director of the office of food distri- 
bution. He will return to the position of 
chairman of the board of the Continental 
Baking Corp. 

C. W. Kitchen, new director of the office 
of marketing services, is a veteran em- 
ploye of the department of agriculture, 
where he has been closely connected with 
all phases of marketing research and ser- 
vice and regulatory work since 1912. Be- 
fore the war he was chief of the agricul- 
tural marketing service and during the 
war has been deputy director of the office 
of distribution. 

Lt. Col. Olmstead, new vice president of 
the Commodity Credit Corp., began work 
with the department of agriculture in 1939 
when he served as assistant to the secre- 
tary of agriculture. Later he was assistant 
administrator of the food distribution ad- 
ministration. During the last year he has 
been deputy director for supply in the 
office of distribution. He was called to 
active duty in the army QMC in June 1942 
and immediately assigned to work with 
WFA. 

The office of marketing services, under 
Mr. Kitchen, will be responsible for various 
agricultural marketing programs, including 
food conservation and limitation orders 
and their enforcement, estimates of civilian 
food needs, development of marketing 
agreement programs, agricultural market 


news services, and development of federal 


standards for agricultural products. The 
office also is charged with extensive in- 
spection and regulatory work involving the 
administration of 25 federal statutes. 
Among the major supply functions ‘of 
the Commodity Credit Corp., under Col. 
Olmstead, will be purchasing, storing, and 
shipping foods to meet the various supply 
programs of WFA, particularly lend-lease; 
preparation of food allocation estimates 
for all claimants‘on United States supplies, 
price-supporting operations for fruits, vege- 
tables, poultry, and livestock, and sale of 
government-owned surplus food stocks. 
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National Calf Food 


A Profit Builder Now 


anc in 


The Postwar Period 


NATIONAL CALF FOOD 
builds rapid repeat sales. 
Saves money for dairy farm- 
ers; produces sturdy calves. 


Used by three generations of 
dairy farmers. 


IRRADIAT 
Write for samples and circulars. YEAST 


Made in the Heart of America’s Dairyland 
SINCE 1885 - 


MIHILLS' 


NATIONAL FOOD CO. 


FOND DU LAC, WISCONSIN 


Iowa Distributor: Minnesota Distributor: 
WATERLOO MILLS CO. NORTH EAST FEED MILL CO. 
Waterloo, Minneapolis, Minn. 
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— krueck 
(Continued from page 34) 


some ideas that would not reflect favorably 
upon the feed business. She probably left 
that place wondering whether feed manu- 
facturers actually did put sand in feed 
bags. If the competitor heard the story 
which he probably would through some 
customer, he may have worked up a story 
to reflect upon the business of the man 
who had made such a statement. We still 
have a big job to convince a lot of farmers 


that the feed industry is doing a construc- : 


tive conscientious job and that we can 
render a constructive service to them. A 
statement of that kind may reflect upon the 
feed industry as a whole. Therefore they 
are better omitted. 

How many of you have a little organiza- 
tion of feed dealers in your town and get 
together occasionally to talk over the prob- 
lems of your community? In many cases 
when such an organization has been sug- 
gested to feed dealers they hesitate to pro- 
ceed, indicating that they are afraid to 
get together and talk things over with 
their competitors. However where this has 
been done, dealers in a great many cases 
have found that their competitors are not 
such bad fellows after all. By .having a 
few mutual understandings about prob- 
lems, by knowing people better, cleaner 
competition usually results. Most dealers 
who have had organizations of this kind 
have found that it has been profitable for 
them and also profitable for their competi- 


tors. So if you have not been getting to- 
gether with your neighbors in your own 
town or in your community, try it some- 
time and you will find that there are a lot 
of other gootl fellows besides yourself in 
the feed business. 

Good advertising is a part of good mer- 
chandising and yet it is difficult in many 
cases to evaluate the results from an ad- 
vertising program. Perhaps the worst mis- 
take that is made by many dealers is that 
they try a little advertising for a month or 
two and then because they have not seen 
a particular response they drop it. We 
should remember that advertising is only 
effective if we continue to use it as a 
means of contact with the possible trade in 
the territory. If you feel that people do 
not read advertising, make a mistake in a 
quoted price some day, quote considerably 
below what you expect to sell for. You 
will probably have a rush of customers 
the next day which will prove to you that 
people do watch the advertising which 
you put out. 

Your advertising, however, should be 
made timely. It should have local color 
so that it may fit the demands and needs 
of your community. It should be carried 
on consistently and used to help build the 
distribution of items which you are not 
selling. It can break the ice for a conver- 
sation in your place of business that may 
lead to a sale for a prospective buyer. Re- 
member that good advertising is the fore- 
runner of sales. Keeping contact with your 
customer in one way or another is impor- 
tant to the success of your business. 


Live feeding demonstrations can be both 
a form of display and a form of advertis- 
ing. It attracts attention on the part of 
the customers coming to your place of 
business and immediately opens the ave- 
nue to conversation concerning your feed- 
ing program. Furthermore it demonstrates © 
to the eye of the prospective buyer the 
results that may be obtained with a pro- 
gram that you are recommending. Yes, it 
takes a little time and a little attention, but 
when conducted by your employes it also 
gives them confidence in the product which 
they are selling and thereby enables them 
to talk more intelligently to your trade. 
The information gathered in such demon- 
strations can be used also in your regular 
monthly news letter if you are using one in 
your locality. Your customers will be 
watching the progress of your reports and 
they will be interested in coming in to see 
what is actually happening in the demon- 
stration. 

Competition may be keen tomorrow, but 
if you keep your feet warm you will prob- 
ably do all right. If you get cold feet and 
hot headed about the things your compe- 
titor is doing, you will probably lose out. 
A cool head and warm feet usually result 
in success in whatever business you at- 
tempt. 

@ HECTO MILLING CO., Hector, Minn., 
has installed a new one-ton feed mixer. 
@ WALTER KESSLER, Nappanee, Ind., is 
the new manager of the Nappanee eleva- 
tor, succeeding Lawrence Weaver. 


Chicks, Pullets 


and 


Each one needs a different size . .. 
SHELLBUILDER supplies the three sizes 


Different Customers want different sized bags .. . 


SHELLBUILDER Has Them All: 100-lb., 80-lb., 50-lb., 25-lb. 


Order Now While We Can Make Prompt Shipment 


Hens Need Oyster Shell 
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Roth Heads Honegger 
Feed Department 


Honeggers’ Inc. of Forrest and Fairbury, 
Ill., have announced the appointment of 
Ben Roth as manager of the feed division. 
Mr. Roth who has been with Honeggers 
for several years, will have his office at 


BEN ROTH 


the Fairbury mill while Sam Honegger, 
who heads the organization, will remain 
at the general offices in Forrest. 

The feed division was started in 1925 for 
the purpose of making feed to be used on 
the 400 acre Honegger farm near Forrest. 
First equipment included a hammermill 
powered by a tractor and a small mixer 
Soon neighboring farmers began calling 
for feeds and this department has had a 
steady growth ever since. The latest ex- 
pansion is a fully equipped feed mill at 
Fairbury and Honegger feeds are now sold 
in 11 states. The large farm at Forrest is 
maintained as a practical research and 
experimental farm. 

@ CONKEY FEED & FARM SUPPLY CO., 
Rossville, Ill., owned by A. R. Whistler, has 
been moved to the Prather building. 

@ DURAND MILLING CO., Durand, Mich., 
has been purchased by R. B. McConkey of 
Richland. 

PRAISES FEDERATION 

Charles McDonald, who purchased the 
Jay Markham feed and building material 
kusiness at Lyons Falls, N. Y., last July, is 
a loyal booster for the Eastern Federation 
of Feed Merchants according to his com- 
ments in a letter to Louis E. Thompson, 
secretary-treasurer. Mr. McDonald who 
was with Mr. Markham for the past 18 
years wrote as follows: “I think we have 
one of the best organizations for business- 
men in general that is now active in the 
good old U. S. A. We have been aided a 
whole lot by the information received from 
the Federation on various government 
orders and regulations . . . Keep up the 
good work.” 


THE FEED BAG — February, 1945 


FOR FEED 


As you feed manufacturers know, the value of a mixed 
feed is determined by the quality of its ingredients. And 
the best feeds are those which produce most efficiently 
in proportion to cost. These are the feeds that give satis- 
faction all along the line — and bring customers back for 
more. 


NADRISOL DRIED DISTILLERS SOLUBLES help to 
supply many of the elements necessary for well-balanced, 
productive rations. This dependable ingredient is rich in 
the important B-G vitamin complex and contains a sub- 
stantial amount of yeast. Nadrisol Solubles have a high 
protein content, too. Feed manufacturers in steadily in- 
creasing numbers find Nadrisol Solubles highly satisfactory 
for poultry growing and laying mashes, turkey feeds, swine 
and livestock rations. 


Dried Distillers Solubles have the approval of outstanding 
authorities on nutrition. Their value has been demonstrated 
by extensive tests, and many state colleges include them 
in their recommended rations for poultry and livestock. 
Why not use Nadrisol Solubles, or our popular Produlac 
Dried, in YOUR mixed feeds? You'll find these ingredients 
a help in building productive formulas and i in ——- satis- 
fied customers. 


FOOD FIGHTS FOR FREEDOM 


GRAINS WITH SOLUBLES DRIED DISTILLERS < SOLUBLES 
of 
NATIONAL DISTILLERS. CORPORATION 


GRAIN PRODUCTS DIVISION + 120 BROADWAY - NEW YORK 
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Let Down 


YJ™ all the current agitation over 
work or fight legislation, labor short- 
ages, strikes, and the need for speeding up 


production, Doughboy Industries, New 
Richmond, Wis., took occasion last month 
to let the world know that their community 
is holding up its end on the home front. 

In a full page ad published in the New 
Richmond News, the company calls atten- 
tion to the amazing record achieved by 
this little Wisconsin town. Illustrated with 
actual photos of various Doughboy produc- 
tion units the ad was headed, “No Need 


automatic 


SPOUT 
MAGNETS 


Clean, automatic protection 
against ae iron is yours 
with Stearns Electrically Ener- 


gized Spout Magnets. They are 
automatically cleaned at the 
control switch, which you sim- 
ply open and close. 


Ask for our new Bulletin $2- 


for complete on. 
e 100 e 


ELECTRICALLY 
For MORE POWER 


at new richmond 
mr. byrnes told 


to Worry About New Richmond, Mr. 


Byrnes.” The copy read as follows: 
“YOU ARE WORRIED about ihe home 
front, Mr. Byrnes. Civilian production has 
not been all that it should be and you are 
tightening your controls. But here’s a little 
story that should hearten you. It’s not the 
kind of a story that makes page one on 


ENERGIZED 


No time is lost, no long trips 
to the separator, either up or 
down stairs to remove the 
tramp iron by hand if you 
mount the control switch in a 
convenient location for operat- 
ing tramp iron discharge gate, 
and closing again for operation. 


Nothing in the way of tramp 
iron escapes their strong, deep 
electrically energized magnetic 
field. They are in every way 
the most profitable investment 
in spout magnets. 


STEARNS 


MAGNETIC 
MFG. CO. 


627 So. 28th St., 
MILWAUKEE 4, WIS. 


PULLEYS — DRUMS — -CLUTCHES 
BRAKES 


metropolitan newspapers but it's significant 
rone the less. It's about a middle west- 
ern agricultural community of less than 
3,000 named New Richmond .. . about the 
effort of hundreds of obscure women and 
men situated in and near New Richmond 
who are determined to win the war on the 
all important food front. From one institu- 
tion in New Richmond alone . . . Doughboy 
Mills . . . the workers saw to it during 1944 
that what amounted to a peace-time aver- 
age of THREE FREIGHT TRAINS A WEEK 
filled with vital foodstuffs were kept rolling 
continuously to points where they were 
needed most. 

“AND WHAT WERE these foodstuffs? 
They were many and various, but let's 
look at Ration K alone. Everybody knows 
about Ration K. Well, 24,330,000 complete . 
Ration K meals were produced here dur- 
ing 1944 . . . ENOUGH TO KEEP SIX 
AMERICAN COMBAT DIVISIONS GOING 
FOR THREE FULL MONTHS. That's not too 
bad for a Main Street contribution, is it? 
These Ration K meals played their humble 
part in making Normandy, Saipan, and 
Leyte the successes that they were. 

“AND THAT’S BY NO MEANS ALL the 
production the 630 Doughboy Mills work- 
ers were responsible for during 1944. They 
completed a contract for 6,075,984 pounds 
of cheese soup which was export-packed 
for lend-lease . . . compressing enough 
each day, incidentally, to afford every in- 
habitant of a city like Toulon a diet of 
THREE BOWLS PER DIEM ... not to speak 
of compressing and wrapping 17,113,680 
cereal discs, a complete breakfast food 
used in the C ration. They also packed 
13,200,000 pounds of pea and bean soup 
for the United States army as well as 11,- 
113,000 packets of biscuits. Likewise they 
compressed and wrapped 1,500,000 K ce- 
real blocks, and shipped out 1,600,000 
pounds of Type IIIA cereal. And ‘hat says 
nothing of the 183,000,000 pounds of wheat 
flour and animal feeds that they manu- 
factured during the year, which might be 
called the normal peace-time output of 
Doughboy Mills. 

“FOR THIS RECORD-BREAKING produc- 
tion of 1944, the Doughboy Mills workers 
received $945,000.00 but that’s not the im- 
portant part of the story. The important 
part of the story is the AMOUNT OF BACK- 
ING the boys at the front got from merely 
ONE INSTITUTION in one small Wisconsin 
town. The moral of the tale is that little- 
publicized Main Street is up to its eyes in 
this war, and PERFORMING MIRACLES in 
the way of production. Doughboy Mills is 
proud of what its workers have done, and 
wants you, Mr. Byrnes, to know a little 
something of the accomplishment. And if 
you see fit, you can pass the information 
along to the Axis intelligence services for 
what it is worth. It won't be received with 
cheers in Tokyo or Berlin, you may be sure. 

“That's the story for 1944, and 1945 prom- 
ises to be still better. ; 

“New Richmond isn’t letting you down, 
Mr. Byrnes.” 

@ CHARTER OAK FEED MILL, Black River 
Falls, Wis., has been purchased by the 
Federation Co-op Oil Co. from H. L. Lan- 
ders who will continue as manager of the 
mill. 
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assumed control and jurisdiction over our jobs. Wake up, 
America! 


THE DEPARTMENT OF COMMERCE 


The Wallace-Jones feud is now in suspension. When the Sen- 
ate voted to divorce the lending agencies from the commerce 
department it gave Henry a chance to get his second wind. He 
is now bringing up his reinforcements and has until March to 


marshall his forces and he will need plenty if he is to be con- | 


firmed. No one doubts his honesty or forthrightness, but many 
doubt his judgment. His appointment was a political pay-off 
and admitted. as such by the President. So when he appeared 
before the Senate committee there was one strike against him; 
when he finished his testimony—at which time he expounded his 
social and political philosophies—there were three strikes against 
him. One member of the committee said to me after the hear- 
ing: “Why, the man is just a plain damn fool.” If Wallace is 
confirmed for the job in March, it will be by the skin-of-his-teeth. 
Look for a fight. : 


SURPLUS PROPERTY 


The sale of surplus government property will cause many a 
headache in Washington. Billions of dollars worth of property— 
real and personal—is ‘to be sold and hardly before the program 
gets under way charges of graft and influence are heard. The 
Meade committee in the Senate is conducting a hearing of 
charges of irregularity against one Jacob Goldberg, president of 
the Surplus. Liquidators, Inc. According to testimony before the 
committee, this outfit was able to contact Jesse Jones through the 
good offices of one Herbert Bayard Swope of some prominence 
and respect in business and government circles. The twist was 
that the man who made the contact was the father-in-law of Mr. 
Swope’s daughter—one Herman Brandt, an employe of the firm. 
And that’s the way influence works in Washington. There is 
dynamite in this whole surplus property situation. For those 
engaged in the work, their daily prayer should be: “Lead us not 
into temptation.” 


FARM LABOR AND FOOD PRODUCTION PROBLEMS 

Members of Congress representing farmers are greatly con- 
cerned about these problems. It is difficult for us to understand 
the reasoning of some government officials who demand that 
our young farm hands must be inducted into the army, yet insist 
that our farmers step up production for 1945. Hardly a day goes 
by that some farm constituent does not write me on this subject. 
Consider the situation as it affects the dairy and livestock 
farmers: WFA has submitted a tentative program seeking an 
increase in milk production, in milk cows and hogs. There is a 
little less demand for chickens, cattle and calves and sheep 
and lambs, but the increases called for are very important and 
will require more help and more machinery. Today comes a 
threat that farm machinery may again be put on the ration list. 
Lend-lease is getting a substantial amount of machinery and this 
does not help the American farmers.’ So the situation is not 
encouraging from any angle. Selective Service Director Hershey 
has advised me that all draft boards have been directed to 
review all agricultural deferments very carefully and “to make 
absolutely sure that they fully meet the’ requirements of the 
Tydings amendment.” Said amendment grants deferment to 
farm hands “when they are necessary to an agricultural occupa- 
tion or endeavor, that they are regularly engaged in it, that it is 
essential to the war effort and that..no replacements can be 
obtained.” Both General Hershey and Mr. Byrnes forgot about 
that basic provision of the law when the first reclassification 
order was issued. Members of Congress soon reminded them 
of that provision in the law and then Byrnes and Hershey backed 
up. It’s now up to the local draft boards. We hope for a 
reasonable approach by them to this problem for it means the 
difference, perhaps, in an adequate food program and an in- 
adequate one. 
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Executive Attention for 


All WERTHAN Customers 


N O ORDER is too small to receive 
the personal attention of the execu- 
tives of the Werthan Bag Co. The 
company was founded by and the 
management remains in the Werthan 
family which insists that every cus- 
tomer, large or small, must receive 
fast and satisfactory service. Fast 
service is a tradition of the Werthan 
Bag Co. and satisfied customers are 
a heritage which every member of 
the Werthan organization proudly 
protects. 


Order your next supply of bags 
from Werthan—for fast service, 
; for assured guality and for at- 
tractive designs. Benefit by 
doing business with a company 
which operates its own cotton 
mill and bleachery. You'll ap- 
preciate the personal attention 
given your problems and re- 
quirements by executives who 
have had ‘years of experience 
serving the feed industry. We 
will appreciate your inquiry. 


WERTHAN BAG CORP. 


8th Ave. and Howard St. 
NASHVILLE e TENN. 
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OYSTER SHELL 
MEAL and FLOUR 


99 25/100 PURE CALCIUM CARBONATE 


FOR YOUR hpi FOR YOUR 
MASH FEED MASH FEED 


Used by many manufacturers of the Nation's Quality 
Feeds. 


We can make prompt shipment of straight cars of 
meal and flour. 


If you cannot use a straight car of meal or flour, 
why not include some in your next carload of medi- 


um and chick size PILOT BRAND Oyster Shell? 


OYSTER SHELL PRODUCTS CORPORATION 


New Rochelle, N. Y. e Morgan City, La. ° St. Louis, Mo. 


18 Years of practical farming, testing, and 
experience behind every bag of Honegger feed 


This 400 acre farm has been grown in popularity because 
operated ata profitoverthe oftheir dependable quality. 
past 18 years. At the same MHonegger feeds build re- 
time proving andimproving peat business... Write 
Honegger feeds which have today for dealer set-up. 


HONEGGERS & CO. 


Feed and Milling Division: FAIRBURY, ILLINOIS 
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Announce Promotions 
For McMillen, Hart 


Central Soya Co., Inc., Fort Wayne, Ind., 
has announced the election of Harold W. 
McMillen as vice president and director of 
all the company’s soybean oil sales. He 
has been a member of the board of direc- 
tors since 1939. 

Coincident with the news of Mr. McMil- 
len’s election, officials announced that Wil- 
lerd Hart has been placed in charge of all 
soybean and grain purchases for the Chi- 

cag? office and four 

company plants. 

As vice president 
and director of oil 
sales, Mr. McMillen 
succeeds D. J. Bun- 
nell, who resigned 
recently to accept a 
Position as president 
and general mana- 
ger of the Victory 
Mills, Ltd., Toronto, 
Canada. 

Mr. McMillen, son 

* of D. W. McMillen, 
Sr., founder of Central Soya and McMillen 
Feed Mills, attended Oberlin college at 
Oberlin, Ohio, and Purdue university. 

He became assistant field manager of 
the Central Sugar Co., which was owned 
by the McMillen interests, on July 1, 1933, 
and was named plant manager of the De- 
catur, Ind., plant on Jan. 1, 1936. The fol- 
lowing year he was elected vice president 
and general mana- 
ger of the company 
and in September, 
1939 he was elevated 
to the presidency. 

The sugar plant 
was closed in 1944, 
and since July 1 of 
that year, Mr. Mc- 
Millen has been rep- 
resenting the stock- 
holders in the liqui- 
dation of the tan- 
identified with the grain business for a 
quarter century. In 1922 he organized the 
Hart-Maibucher Co., grain commission mer- 
chants, which later became the Hart Broth- 
ers Grain Co. He closed this business in 
1936 to become manager of the futures 
grain department of Harris, Upham Co., 
Indianapolis, and from 1938 to 1942 was 
grair buyer for the Early & Daniel Co., 
Indianapolis. 

He came to the Central Soya Co. in 1942 


H. W. MeMillen 


. as director of grain and soybean purchas- 


ing for the Decatur soybean processing 
plant, and the Decatur plant of the Mc- 
Millen Feed Mills. 

His promotion now places him in charge 
of all soybean and grain purchasing for 
the Chicago office, and the plants at Gib- 


_son City, Ill.; Decatur, Ind.; and Marion, 


Ohio. 

@ FEEDERS SUPPLY CO., Lexington, Ky., 
a wholesale and retail store, has been 
opened by Ballard & Ballard Co. of Louis- 
ville. C. L. Moseley is manager. 
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—income taxes 
(Continued from page 26) 


dependent children. His net income sub- 
ject to normal tax is $4,250 and income 
subject to suttax is $2,250. His normal and 
surtax is $577.50 and, for all the author 
knows to the contrary, such a hypothetical 
taxpayer could feel pretty good about it. 
After all, according to his figures, the gov- 
ernment has left him with over $4,400 after 
paying taxes—or so he thinks. 

If, however, he had taken full advan- 
tage of depreciation -and other legitimate 
business expenses he would have found 
that his seemingly handsome income of 
$5,000 was, in reality only $3,375. Like a 
hibernating bear, the other $1,625 was his 
own fat that he had been living on and, 
more important, paying tax. on, to boot! 
So, viewed in this light, after paying 
$577.50 income tax he would have a real 
net after taxes of only about $2,800 instead 
of $4,400! 

Here, if he really wants to get a true 
picture of his net income, are some of the 
additional business expenses he would re- 
port in his income tax return. These are 
the items which, if not reported, boost his 
NET income and result in his paying a 
tax on capital assets and on hidden current 
expenses. 

20 per cent depreciation on truck 

20 per cent depreciation on truck 


% of 20 per cent deprec. pass. car 

2/3rds of 4 per cent deprec. on bldgs. 

2/3rds insurdhce premium ($60)...... 40 
2/3rds building maintenance ($450)... .300 
Y2 utilities (one meter) ($200) ........ 100 


10 per cent depreciation equipment. . .250 
10 per cent depreciation office fixtures.. 50 
Business entertainment .............. 150 


Now let us look at this taxpayer's re- 
vised income tax return. His income sub- 
ject to the normal tax has been reduced 
from $4,250 to $1,625 and income subject to 
surtax has dropped from $2,250 to $625. 
His income tax now figures $203.75 in- 
stead of $577.50, or a saving of $373.75 be- 
cause his real net income has been demon- 
strably decreased by $1,625. Instead of 


having the illusion of a $5,000 income call- - 


ing for $577.50 income tax he now has a 
real income—and he had only that income 
anyway — of $3,375 subject to $203.75, 
leaving him with a net after taxes of 
around $3,175, but still better than the 
$2,800 income after taxes had been paid 
on the higher illusory figure through fail- 
ure to compute all costs of doing business. 

Certain warnings must be sounded, how- 
ever. Figures in the above table of added 
business expenses are only for explanatory 
purposes, Depreciation of certain equip- 
ment may be at the rate of 5 per cent a 
year or 20 per cent, depending upon its 
nature. A passenger car may be used only 
25 per cent for business or as much as 100 
per cent. Use of 50 per cent of buildings 
would not necessarily justify 50 per cent 
deduction for utilities, though on the other 
hand business use of utilities might be 
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greater than home use. These are matters 
for the individual taxpayer to determine 


in the light of the facts applicable to his. 


particular business setup and experience. 

Also, failure to take any of these items 
in past income tax returns does NOT make 
it permissible to include overlooked items 
in a current return, ie: two years deprecia- 
tion on a truck, for instance, in your 1944 
return because you failed to show it in a 
1943 return would be disallowed. 

A check list of other deductible business 
expenses apt to be overlooked in prepar- 
ing income tax returns include: 

(1) Membership fees in business asso- 
ciations, including chamber of commerce. 

(2) Expenses, including travel, hotel and 
meals, attending trate conventions. 

(3) Bad debts, so determined and writ- 


ten off in year deducted only. 

(4) Loss from theft, either cash or prop- 
erty, either business or personal, only to 
extent not covered by insurance. 

(5) Loss from accident, storm, hurricane, 
fire, flood, etc., either business or personal 
property, to extent not covered fully by 
insurance. 

(6) Subscriptions to business and trade 
magazines. 

(7) Cost of overalls, (shop coats, gloves 
or uniforms (but not regular business 
clothes) if not adapted to ordinary wear; 
also laundering same. é 

@ JOHN LUNN, poultry extension special- 
ist, Purdue university, has resigned his po- 
sition to join the poultry education depart- 
ment of Allied Mills, Inc., Fort Wayne, Ind. 


BOY! OH Boy! 
YBETTER THAN 
4 TONIC! 


Ready For 
Early Season Sales 


Authorities say hog mange and lice 
are on the increase. Help farmer 
customers fight these’ profit-stealers 
with KRITTER KOTE—the improved 
hog oil and insecticide. Get a stock 
on hand for late winter and early 
spring sales. Specify KRITTER KOTE. 


BARBER CO. 


3650 S. Homan Ave., Chicago, 32 
825 Thornton Street S. E., Minneapolis, 14 
SELL FLY PROTECTION ~~ 
Stock Up Now on 


KRITTER-SPRAY 
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CAMELSHELL GIVES POULTRY 
SHELLPOWER AT ITS BEST! 


Economical 97% Pure 

Safe (Tested—Proven) Less Waste 

Effective Available Now 
DEALERS: Stock Camelshell—it's easier to sell, 


simplifies stocking and storage, saves the poultryman money. 


Remember, CAMELSHELL, is complete in itself. 


MANUFACTURERS: CAMELINE CAL- 
CIUM FLOUR is the ideal calcium 
carbonate (97% pure) for mixing 
in poultry and livestock feeds. 
Note the chemical analysis. In- 
vestigate its high quality and eco- 
nomical prices. 


Chemical Analysis Cameline Calcite 


Calcium Carbonate .......... 97.15%, 
Magnesium Carbonate ....... 
Trace Minerals .............. 56%, 
GUARANTEED 


WRITE TODAY FOR SAMPLES AND PRICES! 


TOWSON, BALTIMORE 


MARYLAND 


dependably 


production with 


uniform Florida Hi Prost 
Cane Molasses which offers 


you these big advantages: 


l Exceptionally high in amides and 

* amino acids and with approximate- 
ly three times as much crude protein 
as average cane molasses. 


2 Rich and well balanced content of 
* Vitamins “4 » and B, as well as 
Vitamins E (fertility ‘actor), H 

(Biotin), Sp (Niacin), and Panto- 

thenic Acid. 

3 High content of digestible carbo- 
* hydrates in form of various sugars 

and polysaccharides, including the very 

nutritious pectin and soluble gums. 


SUPPLY AVAILABLE for shipment in 


Inquiries UNITED STAT 


4 Many minerals and elements essen- 

"tial to animal health including 
iron, calcium, phosphorus, magnesium, 
potassium, sodium, chlorine, sulphur, 
manganese and copper. 


5 Uniformly high quality, plus other 
“advantages of dealing direct with 

producer as we 

production. 


only our own 


6 Ideally located to serve customers 
"in the Southeastern territory. 


accordance with W. P. B. regulations 


ES SUGAR CORPORATION 


CLEWISTON, FLORIDA 


(Continued trom page 31) 


that salesman the other day that wanted 
us to take on rabbit feed? You talked to 
him longer than I did,” 

It took Mickey a while to recover from 
the shock, but he remembered the sales- 
man because he had practically emptied 
his briefcase giving Mickey literature on 
tcising rabbits, part of which went to 
Gordon Corwell. 

Acting as nonchalant as his surprise per- 
mitted, Mickey produced an advertising 
fclder bearing the feed company’s name. 
Calling his bookkeeper, Lem dictated a 
letter ordering a ton, while Mickey stood 
watching, mouth agape. 

It was on the following day that Gordon 
Corwell burst intc the Hickory Grove Feed 
store office beaming with excitement. 

“Mickey,” he declared. “Thanks a lot for 
taking care of my rabbits. And I got some 
good news for you. The buyer at Medinah 
is gonna furnish me with a breeding pair 
and pay me a premium on all the pelts I 
raise. He's shipping them tomorrow and 
I want you to come out and see ‘em. 

“And, Mr. Jones,” continued the boy. 
“Dad says you were gettin’ in some rab- 
bit feed. Don't forget to save some for me 
because I’m going to be needing a lot of 

“Bet I will, Gordon,” smiled Lem. “And 
your dad says you can charge all you 
need on his account. We'll have a ship- 
ment in next week so come on in and help 
yourself.” 

Then turning to Mickey, Lem said, 

“Mickey, I wonder if Gordon would let 
us have his pair of rabbits for a couple of 
more weeks, and we'll keep ‘em right here 
in the window with the rabbit feed?” 

“Whadda ya say, Gordon?” grinned 
Mickey. 

“Why, sure, anything for you, and be- 
sides it'll be good advertising for me ‘cause 
I'm going to start selling breeding stock 
after a while.” 

Mickey and Lem stood looking at each 
cther for a full minute after Gordon dis- 
appeared through the doorway. Einely 
Mickey spoke. 

“Boss,” he said. “A rabbit foot means 
good luck, doesn’t it? Well, I think from 
hew on we're gonna have a lot of it-- 
selling rabbit feed.” 

To which Lem readily agreed, as he put 
his arm around his office boy’s shoulder 
and they headed for a double ice cream 
soda at Hickory Grove’s best fountain. 


@ KARCHER ELEVATOR, Herscher, IIl., 
was recently purchased by Ezra Martin, 
New Lenox, Ill., manager of the New 
Lenox Grain Co. for over seven years. 
@ GEORGE OLLEY, 89, Racine, Wis,, pio- 
neer Racine feed retailer, died at his home 
Jan. 7 following a stroke. He began his 
career in the feed business by joining 
Clarence Williams and David Lawton, and 
later acquired the business in partnership 
with John Osborn and Harry Hinchliffe. 
Mr. Olley had been associated with the 
Belle City Milling Co. from 1930 until he. 
retired in 1936. 
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A regularly scheduled divisional managers’ meeting of Arcady Farms Milling Co. 
was held in the Stevens hotel, Chicago, Jan. 19-21. Pictured above are the Arcadians 
who attended the meeting. From left to right around the table are: Jay Dusek, ad- 
vertising manager; W. L. Mollett, Michigan division manager; W. P. McCarthy, dog 
food division manager; H. Bruniga, Illinois division moamager; C. D. Jones, turkey 


division manager; G. F. Thatcher, eastern division manager; H. B. D 


avis, cattle & 


hog feed division manager; F. M. Stamper, Jr., Wonderfat division manager; T. L. 
Mitchell, assistant sales manager; W. D. Walker, president; A. J. McLoughlin, gen- 
eral sales manager; G. Whitmore, Wisconsin division manager; O. A. Boyst, West 
Virginia-Virginia division manager; L. J. Bean, Ohio division manager; F. A. Rech, 
chief chemist; R. R. Lee, Indiana division manager; H. W. Hensler, assistant to the 
president. The President club awards for 1944 were made to A. J. McLoughlin, 
C. D. Jones, G. F. Thatcher and O. A. Boyst. 


@ CITIZENS GRAIN CO., Lapel, Ind., has 
been purchased by J. B. Todd, Nobleville, 
Ind. H. A. McVey is the new manager. 
@ WESTENHAVE FEED MILL, North Free- 
dom, Wis., has been purchased by Lloyd 
and Raymond Benden. 
@ E. H. FELTON, Indianola, Iowa, grain 
and feed dealer who is a member of the 
state legislature, was recently elected 
Speaker of the House. 


2 JOE G. CREWS, Culbertson, Neb., has 
purchesed the Culberison Lumber & Grain 

@ BEATTY & HARLAN, Earl Park, Ind., is 
now operating under the name of Beatty 

Grain Co. 

@ LAWRENCE DIERKES, Bartelso, Ill., for- 
merly with the Imbs Milling Co. at Belle- 
ville, Ill., is the new manager of the Farm- 
ers Co-op elevator. 
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ene The ALL-PURPOSE 
PHENOTHIAZINE 


* Mixed with feed for hogs, sheep, 
poultry © Mixed with salt for sheep 
© Mixed with water for drenching 
sheep @ Bolets for sheep, pellets 
for poultry. 
NO FASTING 
NO SHOCK 
ECONOMICAL 


For Sale by 


DEALER’S NAME 
HERE 


DEALERS, STOCK UP 


ON FAST SELLING 


Anchor's 


al al 
new all purpose 


Phenothiazine 


The sensational new worming 
product for all farm animals 


We also offer regular 
Phenothiazine, Sheep 


Bolets, Poultry Tablets : 
Looking for a new product that 


really sells? Here is a winner. 


Write for attractive proposition. 


ANCHOR SERUM CO. 
P. ©. Box 1177 Indianapolis 


The ALL-PURPOSE 
PHENOTHIAZINE 


© Mixed with feed for hogs, sheep, 
poultry © Mixed with salt for sheep 
* Mixed with water for drenching 
sheep © Bolets for sheep, pellets 
for poultry. 
NO FASTING 
NO SHOCK 
ECONOMICAL 


For Sale by 
DEALER’S NAME 
HERE 


Final National Goals 
Announced By WFA 


Final agricultural production goals for 
1945, as announced by War Food Admin- 
istrator Marvin Jones, call for continued 
full production. The final national goals 
represent the total of state goals recom- 
mended by farmers, farm leaders, and 
state agricultural officials. 

Crop acreage goals call for production 
above the high levels of 1944. For flax- 
seed, sugar beets, and cover crop seeds, 
the goals have been materially increased 
over 1944. Moderate increases over 1944 
acreage are shown for dry beans, potatoes, 
and tobacco. The goals for legume hay 
seeds and for soybeans are maintained at 
the record 1944 levels. 

The goals call for increased milk produc- 
tion and for a larger slaughter of cattle to 


meet the increased military and civilian 
demands for meat. State recommendations 
called for an increase !n the goal for 
spring pigs and the war food administra- 
tion recently urged farmers to keep more 
sows for spring farrowing to help meet this 
goal. At the same time, WFA announced 
extension of the price support period on 
hogs to March 31, 1946, to cover the period 
when the spring pigs of 1945 will be mar- 
keted. Because of recent changes in needs 
the 1945 egg goal has been increased by 
about 10 per cent over the preliminary 
goal. 

The crop goals for 1945 involve some 
shift in the pattern of production in line 
with the changing demand situation. Total 
crop acreage of 363,635,000 in the final 
goals is approximately the same as recom- 
mended in the preliminary goals but near- 
ly 3 per cent larger than 1944 planted 
acreage. 


One 24-inch Eriez Non-Electric 
Magnetic Separator 
installed in a 45° angle chute or hopper 
will remove the largest pieces of tramp 
iron as well as nails, bolts and nuts, tools, 
wire, steel inserts, rust particles from 5500 
Cubic Feet or about 95 Tons of grains, 
feed, alfalfa, oyster shells and fertilizers 

The operating cost is zero 


Approved by MILL MUTUALS 
Address: 12 East Twelfth Street 
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(Continued from page. 20) 


d. A sharp drop when demobilization is 
completed with considerable unem- 
ployment. 

e. If reconstruction is handled intelli- 
gently, this should be followed by a 
long period of prosperity at home and 
abroad. During this period, farming 
should be profitable but probably in 
a relatively poor position compared 
to many other lines of business. 

f.. If reconstruction is poorly handled, 


tun-away inflation may be expected. 


Ray B. Bowden, executive vice president 
of the Grain & Feed Dealers National asso- 
ciation, followed Dr. Young to the rostrum. 
He predicted high loans and high support 
prices for agricultural products for some 
years to come with some support prices 
almost as high as the parity figure. Even 
though farmers are benefited by this they 
are wary of it since they do not believe 
the policy is economically sound. 

“There is agitation in Washington for a 
two-price system,"’ Mr. Bowden said. “This 
plan would make the folks at home pay 
parity price and dump the surplus on for- 
eign markets at any price.” 

Mr. Bowden declared that we haven't 
learned our lesson that the magic of poli- 
tics has not solved our agricultural prob- 
lems. He predicted that no national sales 
tax would be enacted—in fact little change 
in tax structure is expected in 1945. 

According to Mr. Bowden, the man- 
power situation has become tight since all 
plans were predicated on the defeat of 
Germany in 1944. In the new man-power 
designations, firms that assemble grain 
are in an essential service but not critical, 
Mr. Bowden said. The same classification 
applies to feed manufacturers while those 
firms that store grain are essential and 
critical. 

Mr. Bowden said that agriculture should 
encourage research which is finding new 
uses for agricultural products. Such _ pro- 
jects as using grain to make a!cohol are 
commendable and will help relieve any 
possible surpluses, he said. 

Dr. F...W. Quackenbush, Indiana state 
chemist and seéd commissioner, outlined 
an eight-week training course which the 
state and Purdue university have designed 
for elevator men. 

According. to Dr. Quackenbush, the 
course will help feed and grain men learn 
all necessary information to enable them 
to intelligently advise farmers on feeding, 
disease losses, etc. The course covers work 
in feeds and feeding, bookkeeping, busi- 
ness management and related subjects. 

R. D. McDaniel, Grain Dealers Mutual 
Fire Insurance Co., Indianapolis, closed 
the afternoon meeting with a talk on “Hot 
Spots in Grain Elevator Maintenance.” His 
address is published in full starting on 
page 75 of this issue. 

.aqhhe Tuesday morning session featured 
a. jtalk on feed merchandising by Walter 
Krueck, Allied Mills, Inc., Fort Wayne, Ind. 
‘which is published in this issue of The 
Feed Bag starting on page 33. 

_. Representative Ralph Harvey of Henry 
‘county, Indiana, appeared briefly at the 
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session to report on legislative matters 
and explain the work of the state agricul- 
tural council. 

Closing the convention was an OPA 
price panel discussion. Members had been 
invited to submit questions on price prob- 
lems. President-elect Harold L. Gray, 
Crawfordsville, who is a member of the 
OPA retail feed advisory committee, served 
as moderator and the questions were an- 


swered by J. Walter Smith, OPA price 
specialist from Indianapolis, and Eldon 
Roesler, business manager of The Feed 
Bag, Milwaukee. 

In his opening remarks, Mr. Gray en- 
dorsed the principle behind OPA and re- 
flected that while we may not always 
agree with the methods used to control 
prices we should be in accord with the 
purpose. He pointed out that after World 


MANARD MOLASSES CO., Inc. 


Phone RAymond 9741-42 


532-34 Audubon Bldg. 


New Orleans 16, La. 


MANARD QUALITY 
Sugar Cane Blackstrap 
MOLASSES 


* 


TANK CARS & BARRELS 
Use more MOLASSES — and you will save money. 


Use MANARD QUALITY in YOUR FEEDS, and you get extra 
nutritive value. 


FOR YOUR BREEDING MASH 


“Assure Chick Vitality with 


Sufficient Vitamin A 


WHITCOD gives you 3000 A units—all from pure 


Cod Liver Oil, and at NO EXTRA COST! 


Today poultrymen and turkeymen want chicks and poults that have the vitality to live, Brow 
strong, and develop rapidly. They want chicks and poults that are free from any vitamin deficiency. 
Get your chicks and poults off to a good start. Use WHITCOD “SPECIAL "—a pure Cod Liver 
Oil, Fortified, in your breeder mashes. WHITCOD “SPECIAL” is a high quality oil with a 
guaranteed content of 3,000 Vitamin A and 400 Vitamin D units. : . 
It will pay you to investigate WHITCOD today. Write for our prices and full details. 


For general poultry mashes we also have a pure Cod Liver Oil fortified, that has a guaranteed 


content of 400 Vitamin D and 2,000 Vitamin A units. Prices and samples on each or both of these _ 


oils will be supplied on request. 


WHITCOD 


A PURE COD LIVER OIL, FORTIFIED 
Produced under our U.S. and Canadian Patents 


WHITMOYER LABORATORIES, Inc. 


Dept. B2, MYERSTOWN, PENNA. 


Branch Plants: 
Rockland, Maine — Yarmouth, Nova Scotia 


Western Representative: George C. Spriestersbach 
505 Phoenix Bldg., Minneapolis, Minn. 
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War I business men lost enough money on 
deflated inventories to force them into 
bankruptcy. This condition has been elimi- 
nated to a great extent by price control. 
The panel answered approximately 35 
questions during the discussion. * 

P. E. Legge, Uniondale, chairman of the 
resolutions committee, reported on the 
resolutions which were passed unanimous- 
ly. They pledged the association to favor 
encouragement of expansion of research 
facilities at Purdue university; employment 
of discharged service men; legislation to 
prevent diversion of highway funds; went 
on record as opposed to any new wage 
and hour~"area of production” definition 
which was retroactive; urged the associa- 


tion to hold regional meetings in place of 
the usual convention during the emergency 
and voiced the association’s endorsement 
of the principles of tax equality. 

Officers elected in addition to President 
Gray were Max Sellars, Forrest, vice pres- 
ident; Dale G. Phillips, Indianapolis, re- 
elected treasurer and Mr. Sale re-elected 
secretary. 

Directors elected for two year terms are: 
H. E. Miller, Greencastle; P. E. Legge, 
Uniondale; R. Vawter Irvin, Madison, and 
E. E. Allison, Indianapolis. Holdover di- 
rectors are: O. L. Barr, Bicknell; W. A. 
Gray, Kirkpatrick; C. C. Harlan, Kentland, 
and Ralph Overman, McGreawsville. 

The annual banquet was held Monday 


is Producing Real Results! 


Alert feed mixers are increasing sales and building additional 
profits, x using this rich blend of B-G complex vitamins — plus 


vitamin 
15,000 Micrograms Riboflavin 


6,356 Micrograms Pantothenic Acid 


Just one pound of low-cost RIB-O-FERM supplies: 


50,000 Micrograms Niacin 
6,000 Units USP Vitamin D 


Write today for full details and attractive prices 
16 years of vitamin research and production guarantee dependability. 


VyLACTOS LABORATORIES, Inc. 
411 E. Grand Ave., DES MOINES 9, IOWA 


The Staley Customer NEVER GUESSES—He Knows! 


Staley’s 


Protein 
Feeds 


WW hope to start this new plant in production about April 
Ist The increased production of Staley's top quality pro- 
tein feeds will permit us to more nearly meet the demands 


of our customers. 


A. E. STALEY 


DECATUR, ILLINOIS © 


MFG. CO. 


PAINESVILLE, OHIC 


evening. Speaking at the banquet was 
Louis H. Dirks, dean of men at DePauw 
university, Greencastle, Ind. Entertainment 
was furnished by allied firms. 


Jeffreys Organizes 


New Laboratories 


Organization of the Jeffreys Laboratories, 
Inc., Salem, Va., and construction of a new 
plant for the production of fungus enzyme, 
yeast products and wheat syrup has been 
announced by George A. Jeffreys, presi- 
dent. 2 

‘The company has an authorized capital 
of $300,000 and construction of a new 
$50,000 plant is almost half completed, Mr. 
Jeffreys said. Full operation is expected 
by May 1, with partial production of an 
enzyme to be used for the manufacture of 
commercial alcohol for tetra ethyl lead, 
critically needed in aviation gasoline, sche- 
duled to start in March. 

Mr. Jeffreys, who is the inventor of the 
Bi-Kem process, fermentation process by 
which low grade flour is converted into a 
substitute for molasses, said the company 
will also manufacture a composite product 
of enzymes and yeast culture for use as 
an ingredient in livestock feeds. 

Officers of the new company are: George 
A. Jeffreys, president; William Early, Jr., 
vice president; and James B. Taney, sec- 
retary-treasurer. 

“The first object of the company is to 
get into the production of enzymes for the 
war effort,” said Mr. Jeffreys. “This will be 
followed with products for the feed trade.” 


Stanley Eales Heads 
Corn Belt Supply Co. 


Management of the Corn Belt Supply 
Co., Inc., Sioux City, lowa is now under the 
direction of Stanley Eales, who for the past 
five years has been actively engaged in 
sales promotion for the company. R. C. 
Jensen, former president of the firm has dis- 
posed of his interests and is no longer con- 
nected with the organization according to 
an announcement by company officials. 
Claire Nylen, who has been with the Corn 
Belt Supply Co. for a number of years will 
act as assistant to Mr. Eales. 

@ OREN HALEN, Avilla, Mo., has pur- 
chased the Avilla Mill from Luther Cock- 
rell. 

@ HOLBEN FEED STORE, Logan, Iowa, op- 
erated by Francis and Wilson Holben, is 
being equipped with new feed grinding 
and mixing machinery. 


NEW REPRESENTATIVE 


The Edw. E. Smith Co., Atlanta, Ga., are 
now representing the New England By- 
Products Corp., Boston, Mass., in the states 
of South Carolina and Georgia according 
to an announcement by ‘W. M. Andersen, 
sales manager. The Smith company has 
many close contacts with feed mixers and 
manufacturers in the South and will han- 
dle the complete line of vitamin specialties 
distributed by the New England By-Pro- 
ducts Corp. 
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You can give your feed formulas a "lift'' by 


adding any one of these three ingredients .. . 
it's easy and effective. 


DEHYDRATED SOYAVINE MEAL 
(GOOD CAROTENE AND B COMPLEX SOURCE) 


DRIED DISTILLERS SOLUBLES 
(RICH IN RIBOFLAVIN AND B COMPLEX FACTORS) 


DISTILLERS GRAINS 
(“SWEETENS UP" THE RATION) 


- Straight carloads save you money, but we can 
load out split cars. Ask for delivered prices. 


MILWAUKEE, WIS. 


La Budde Feed & Grain Co. 


THE TRUTH 


@ More and more feed mixers are using 
REX Wheat Germ Oil in breeding 


rations. 


@ More and more breeders are using 


REX Wheat Germ Oil in breeding 
live stock. 


@ More and more Veterinarians are 


recommending REX Wheat Germ Oil 


in correcting breeding disorders. 


is being proved by experience. 


Any feed mixer desiring to make a 1 
~ REX Wheat Germ Oil in a contro 
xperiment can have suffi 
ut charge,-for such a test. 


-VioBin Corporation 


Monticello, Ilinois 
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Greater Capacities 


Controlled Feeder 


with the NEW 


“‘SUPERIOR”’ 
HIGH SPEED 


FEED 
GRINDER 


Investigate this Grinder 
with the Quick Change 
Screens and Permanent Magnet 


Here is a Grinder far ad- 
« vanced in design to step 
up production of accu- 
rately ground feed to 
meet the demands. of 
stock and poultry raisers. 


“Data Mailed on Request" 


NDLER 


CRUSHER acd PULVERIZER CO. 


' 2915-17 North Market St., ST. LOUIS (6), MO. 


Math Braun Co., Wahpeton, No. Dak. 


Combining 
Old with New 


That’s no headache for IBBERSON be- 
cause we have 60 years’ experience to 
draw from. 

No matter what your problem, consull 
IBBERSON. No cost — no obligation for 
interview. Write for our FREE book. 


GRUENDLER CRAFTSMANSHIP 
4 Ro 
4 
Co ERi2tp6 
MN g 
fe, 
K 
Pex 
IBBERSON COMPANY | 
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World Good 


Goon production in the world as a 


whole shows a moderate increase since 
the outbreak of the war despite scarcities 
of fertilizers, equipment, labor, and other 
essentials of production, according to the 
United States department of agriculture 
office of foreign agricultural relations. 
The increase, however, does not appear 
in all countries, the OFAR said. While pro- 
duction shows a marked expansion in 
many countries, it has declined in others, 
particularly in some of those most vitally 
affected by the war. 


production shows 
slight increase 


The department of agriculture agency 
cited a survey of food production in 1942 
and 1943 in 30 countries having about 60 
per cent of the world’s population, showing 
an expansion of about 7 per cent as com- 
pared with the pre-war level. This in- 
crease is based on farm output of food 
crops and livestock products, measured in 
terms of calories. 


The Calf Feed You Can 
Recommend With Confidence 


RYDE’S 


CREAM CALF MEAL 


(For Gruel Feeding) 
Famous for 


Quality 
Uniformity 
Economy 


RYDE & COMPANY 
Chicago 50, Ill. 


5425 W. Roosevelt Rd. 


CREAM CALF FLAKES 


(For Dry Feeding) 


for 30 years 


OUR 36th CROP 


An Unequalled Opportunity for Dealers: ,, jocauties 
where Jacques Proven Hybrid Seed Corn is not already adequately represented, there is 
an unequalled opportunity for aggressive dealers to build a stable, profitable business 
supported by a generous and proven merchandising and advertising program especially 
designed for the feed merchant. Write for details on a profitable Jacques dealership. 
FIVE-POINT QUALITY PROGRAM 
© PROVEN VARIETIES. pretested for yield, maturity, quality, stand-up- 
ability, resistance to diseases, insects, weather. 


mai jer Seasons. 


produced in naturally elds and detaseled dally 
supervision. 


constant state 

@ VIGOROUS; Jacques owned first commercial Wright drier, has more years’ 
experience than any one else in fire-drying seed eorn under modern system. 


marked on tag 


Jacques 
Seed Co. 


The most outstanding increases by ma- 
jor geographic regions were in North 
America, where production shows a 30 per 
cent expansion. Other increases were in 
South America with 17 per cent, Southern 
and Eastern Asia with 3 per cent, and 
Oceanic and South Africa with 1 per cent. 
In Western Europe and Norih Africa, how- 
ever, production declined by 6 per cent 
and in the Middle East by 5 per cent. 

The department pointed out that the data 
available are not sufficient to make pos- 
sible a satisfactory measure of changes in 
production in such war-torn areas as Rus- 
sia, occupied China, British Malaya, and 
the Netherlands Indies. Officials expressed 
the belief, however, that production in 
those areas has declined considerably 
since the beginning of the war. This de- 
cline partly offsets the aggregate increase 
of 7 per cent indicated for the 30 countries 
included in the survey. The net result in 
that the increase in the world as a whole 
was probably no more than sufficient to 
keep pace with the estimated increase in 
the world’s population in that period, the 
department said. 

The war brought about many changes 
in individual countries and geographic 
regions with respect io their normal pre- 
war status as surplus, deficit and self- 
sufficient producers of various types of 
food-stuffs, said the department. Surplus 
producing regions, especially those in 
North America, strongly emphasized live- 
stock production, but their food crops were 
increased almost as much as was the out- 
put of livestock products. In countries nor- 
mally producing less food than they con- 
sume, especially those in Western Europe, 
emphasis was placed on expanding ‘he 
production of crops that could be used 
directly for human food at the expense of 
feed crops and livestock. This emphasis, 
it is pointed out, accounts for a large part 
of the increase of :nore than 60 per cent 
in the caloric output of British agriculture 
from the pre-war reriod to 1942-43. 

In North America, the output of edible 
oils increased by about two-thirds, while in 
South America it nearly trebled. Meat, 
poultry and eggs as a group increased by 
43 per cent in North America and by 16 
per cent in South America. Cereal pro- 
duction expanded by 30 per cent in North 
America but only 4 per cent in South 
America. Sugar production, onthe other 
hand, increased by only 8 per cent in 
Nerth America but by 20 per cent in South 
America. 

The department pointed out that a sub- 
stantial increase above present reduced 
levels may be expected in the food out- 
put of areas such as Western Europe as 
soon as normal farm operctions are again 
possible or as soon as farmers can obtain 
sufficient fertilizers, equipment, labor and 
draft power. Should food production in 
the Americas after tne war continue at 
anywhere near the current level, the 
world's total output would be significantly 
larger than at any time in pre-war years. 
Despite the fact that a large part of the 
world’s population is underfed even in 
normal times, such an expansion in food 
production would create many problems 
of readjustment of production and trade 
during the post-war period. 
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Poultry Industries 
Elect Carpenter 


At its annual meeting in Chicago, Feb. 
6, the Institute of American Poultry Indus- 
tries elected Dr. Cliff D..Carpenter, of Chi- 
cago, president; J. F. Peterson, Wadena, 
Minn., first vice president; H. W. Davidson, 
Fort Wayne, Ind., second vice president; 
E. B. Heaton, Chicago, secretary; and W. 
F. Priebe, Jr., treasurer. 

Mr. W. W. Dayton, vice president of the 
Fairmont ..Creamery Co., Omaha, Nebr., 
was elected chairman of the board. 

Dr. Carpenter reported that the Institute 
had been a potent factor in securing need- 
ed quantities of poultry for the armed 
forces. ‘ 

In its 19th year, the Institute continues to 
sponsor fundamental research projects at 
land grant colleges. These projects are 
designed to result in an improved product 
for the consumer and greater profit to the 
five million producer farmers. 


Offer Crop Insurance 
On Spring Wheat 


Crop insurance, assuring production re- 
turns up to 75 per cent of average yields, 
will be available on 1945 spring wheat 
crops through county offices of the AAA 
or agents appointed by the county AAA 
committee. 

J. Carl Wright, manager of the Federal 
Crop Insurance Corp., reports that two 
contracts will be available—one covering 
up to 75 per cent of average yields and 
the other up to.50 per cent. Both contracts 
will be for three years, with premium pay- 
ments on an annual basis through cash or 
premium noies. 

Complete details, including premium 
rates and insurable yields for individual 
farms, will soon be available through 
county AAA offices. As the period during 
which crop insurance on spring wheat is 
available will be unusually short this year, 
FCIC suggests that producers contact 
county AAA offices as soon as possible to 
signify interest in obtaining protection on 
their 1945 spring wheat crop. Crop insur- 
ance will also be available on the 1946 
winter wheat crop. 

@ ROBERT McCARTHY, Fremont, Neb., 
has been named general sales representa- 
tive in Nebraska for Sargent & Co., Des 
Moines, Iowa. . 
@ DON THOMAS, Charlottesville, Ind., has 
purchased Reeves Grain & Fuel Co. 


NAMED SALES DIRECTOR 


Dr. D. H. LeGear, of the Dr. L. D. LeGear 
Medicine Co., St. Louis, has been appointed 
director of sales and advertising, accord- 
ing to a recent announcement. The LeGear 
Company manufactures medicines for live- 
stock, poultry, and dogs. Dr. LeGear, a 
graduate of Texas A & M college, has 
wide laboratory and practical experience 
in the veterinary field, and in his new ca- 
pacities will have charge of national sales, 
advertising and merchandising programs 
on Dr. LeGear prescriptions. 
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M. BELL COMPANY 


COMMISSION MERCHANTS 


SPECIALIZING IN 


BARLEY and RYE 


AT MILWAUKEE 


@ INQUIRIES ON FEED GRAINS INVITED @ 


~ Have the Kind of 


POULTRY GRIT 
Poultry Raisers Want 
POPULAR GRA-GRIT 


Gray granite .. . from the outstanding 
. Georgia deposit . . . processed and 
packed to our exacting specifications. 
Sells readily. All four sizes — chick, 
growing bird, hen and turkey. Right 
prices; full profit margins. Can be or- 
Distributed by dered mixed car with Alden Calcium 
the makers of Carbonate. Order Gra-Grit, today. 


IOWA LIMESTONE COMPANY 


Bankers Trust Bldg., Des Moines 9, Iowa 
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RECOMMEND and SELL 
These Quick-Acting ag 
FOR Chlorine Germ-Killers 
DAIR THE POULTRY HOUSE 
| 
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— gruler 
(Continued from page 22) 


always tried to be helpful along this 
line to our farm customers. We are 
careful not to adopt a know-it-all attitude, 
because we realize that it is only by pool- 
ing the knowledge of the farmer and the 
feed dealer that the best feeding results 


1 PAGE'S 


Pages 
49 Years of Standard 


Quality 


Full line of selected and tested 
varieties of 


FIELD, VEGETABLE and 
FLOWER SEEDS and Lawn 
Grass Mixtures at WHOLE- 
SALE. . 


“AT YOUR SERVICE 
SINCE 1896” 


Our 


Write For Wholesale Price List 


The Page Seed Company 
P. O. Box B-6 
GREENE, N. Y. 


are obtained. We like to see our custom- 
ers prosper and do all we can to help 
them when they want such help.” 

The Gruler concern also does a large 
garden and field seed business. The sales- 
room of the firm contains a large garden 
seed section which provides for the storing 
of many seeds. Each seed pull-out drawer 
contains a white knob and also a picture 
of the type of seeds contained in the 


WHEAT, RYE, CORN and OATS 
FEED WHEAT and FEED BARLEY 
Any Grade—Any Quantity 


Cargill, Incorporated | 


drawer. The lowest shelf area of the dis- 
play has an open front and here paper 
bags, string, and other wrapping accessor- 
ies are handy for the clerks. : 

“These garden seed cabinets are a per- 
manent fixture at our mill,” says Mr. Gru- 
ler. “We have enough room so we don't 
have to move them. The separate counter 
makes it possible to handle a lot of trade 
during the busy spring season, and does 
not interfere with the flow of feed traffic.” 

The Gruler firm also has a small eleva- 
tor at this location and some years buys a 
lot of grain. Railroad facilities include 
both the Pennsylvania and the Pere Mar- 
quette lines. 

The ‘two Gruler brothers have worked 
out a very excellent method for the show- 
ing of feed booklets. These have been 
placed on small hooks just below the 
counter top level, facing the customer. 
Here they can be seen very easily by all 
customers and they are at just the proper 
level for folks to reach. Such displays in- 
duce many customers to take the booklets 
home which is just what the Gruler firm 
wishes them to do. 

Mr. Gruler believes that the great gains 
made by the farmer during the war period 
will result in more postwar business for 
the dealer and greater prosperity for the 
farmer. The farmer will not give up a 
feeding method which has proved to him 
what it can do in greater production at 
proportionately lower costs. And when 
the postwar era comes, Mr. Gruler states, 
his firm will be ready to help farmers to 


remember that good feeding pays well. 


@ FAIRWAY FEED & SEED STORE, Winn- 
field,“La., has been opened by Van Marsh 
and Jesse O. Anders. 


@ M. T. SCOTT, 39, Cameron,:Mo., man- 
ager of the Cameron Coop. Elevator asso- 
ciation and a director of the Missouri 
Grain, Feed & Millers association, died 
Jan. 15. 


@ JAMES F. DE NIO; Hamnibal, Mo., man- 
ager of the Hummer Flour & Feed store, 
, died Jan. 3. He had been associated with 

= the Slater Mill & Elevator Co. for nine 
= years prior to his employment at the 
Hummer store. 


bh 


"| AM FILING MY INCOME TAX RETURN EARLY-IT'S 
ONLY 4 O'OLOCK AND | HAVE UNTIL MIDNIGHT!" 
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Food SalesBy WFA 
Total $26,032,169 


War food administration sales of govern- 
ment-owned food during December, 1944, 
totaled $1,847,621, bringing the total since 
May 1, 1944, to $26,032,169. December 
sales, representing approximately 7 per 
cent of the cumulative tofal, increased 
$725,953 over November. 

Approximately 48 per cent of December 
sales were from dairy and poultry producis 
which returned $899,737. Largest item in 
this group was shell eggs, acquired during 
the spring and summer to support prices, 
which brought $851,246. Smaller amounts 
of cheese, frozen eggs, condensed: milk and 
evaporated milk also were sold during the 
month. 

Sales of dairy and poultry products since 
May 1, account.for more than 58 per cent 
of all sales, with shell eggs bringing 88 per 
cent of the $15,212,545 total for this group. 
Grain and cereal products, bringing $265,- 
564, represented approximately 14 per cent 
oi the December total. 

@ GLEN CLARK, Stryker, Ohio, is the 
new manager of the Farmers Exchange 
elevator succeeding Ellis Wyse who re- 
signed. 

@ JOHNSON ELEVATOR, Homer, Ill., has 
b-en purchased by Loren A. Williams, 
rianager of the Farmers Elevator Co. ele- 
vator, Jamaica, Ill. He will take over the 
elevaior on July | from H. §S. Johnson who 
is retiring from the grain business. 


NEW FEED FIRM 


Poor & Miller Co., Greencastle, Ind., has 
been organized by John Poor and Harley 
Miller to handle feeds, grain and sundry 
lines. The firm will operate the Roachdale 
Elevator Co. elevator in Roachdale, and 
the Quality feed store in Greencastle, both 
owned by John Poor; and the Southend 
elevator and feed plant owned by Harley 
Miller. Poor & Miller Co., with headquar- 
ters here under the general management 
of Mr. Poor, will handle all operations in 
the grain and feed business formerly con- 
ducted by Mr. Poor and the Miller Grain 
Co. 


"| HAD THE MOST WONDERFUL DREAM LAST 
NIGHT-| DREAMED EVERYBODY HAD FILED 
THEIR INCOME TAX RETURNS EARLY!" 
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YOUR FEEDS AGAINST. 
MINERAL DEFICIENCY 


SEA BOARD MINERALS 


If just one of the es- 
sential minerals is 
lacking, your feed may 
lose a big percentage 
of its nutritive value. 
Play safe, with 


Meadow & McKean Sts. Phila. 48, Pa. 


When You Want 
CAPACITY 


"It’s better to have it 
and not need it; than 


to need it and not 


have it." 


SUPERIOR 
ELEVATOR CUPS 
Will meet all your require- 
ments for capacity. 
More Capacity—Longer Life 
—Greater Efficiency. 


WRITE TO: 


K. |. Willis Corporation 
Moline, Illinois 


for names of distributors and capacity 
analysis form No. 20. 


FEEDS 


POULTRY 
eHOGS 
eCATTLE 


Made in Wisconsin 
for Wisconsin 


By 


Doughboy Mills, Inc. 


NEW RICHMOND, WISCONSIN 


SEED CORN 
& SEED OATS 


4 


SEA BOARD MINERALS 
SEA BOARD SUPPLY CO. 
Specializing 
FIELD 
| sweet coRN 
== ENA; HY ORN 
2S CORN | 
= housand! ree COPY 
e113 : 


BUFFALO. N. Y. 


CLO-TRATE PRODUCTS 


Fortified Ced Liver Oil & 
Vitamin A & D Feeding Oils 


Stonemo Granite Grit 
Pacific Molasses 


WRITE US FOR FURTHER INFORMATION 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS 
CHAMBER OF COMMERCE pijstributors of: 
Hubinger (Keokuk) 
Corn Gluten Feed 
Kellogg's Hominy Feed 
Hercules Dried Whey 
Wheat Germ Oil 


BRANCH OFFICE 
MIDDLETOWN. N. Y. 


SUNSET BRAND FEED 
(an exclusively milk product) 


High in flavin, milk albumen, 
and milk minerals. 


Brokers of ... 


205 W. WACKER DR. 


QUALITY FEED INGREDIENTS 


U..M.C. Calcium Carbonate — Feed Mixing Limestone 
Limestone Grit — Bentonite — Oil Meals 
Mill Feeds — Packing House By-Products 


UNITED FEED PRODUCTS CO. 


CHICAGO, ILL. 


‘VITAMIN 4 


1000 A/100 A.O.A.C. D 
1000 A/400 A.O.A.C. D 
2000 A/400 A.O.A.C. D 


VITAMINE BRAND 
3000-400 OIL 


(A fortified Cod Liver Oil) 


Reliable, economical, chick-tested 
sources of the so essential vitamins 


A & D. 


147-P Varick St., New York, N. Y. 


PEDER DEVOLD ON COMPANY, INC. 


e14e 


DIGESTER TANKAGE 
MEAT AND BONE SCRAPS 
BONE MEAL 


POST WAR PLANS? 


During the war our RED 
BRAND Feed Products 
have beenheld at the same 
high quality to which we 
are irrevocably committed. 

We shall take up, under 
peacetime conditions, where 
we left off. Quality will con- 
tinue to be our watchword. 


WILSON & Co 
ine. 


Kansas City Chicago Oklahoma City 
Omaha Albert Lea Cedar Rapids 


— war orders 
(Continued from page 72) 


corbic acid (vitamin C) 2,424 pounds. 
Stocks of low-potency vitamin A oil are 
ample and, therefore, its use is not re- 
stricted. Thiamine (vitamin B) and ribo- 
flavin are not under allocation bezause 
adequate supplies are available. 


Name Hay Industry 
Advisory Committee 

Problems that may arise in the pricing 
of hay will be discussed by the newly 
formed hay industry advisory commitiee, 
the OPA has announced. 

The new committee is composed of 15 
representatives of hay producers, shippers 
and receivers. Annual production of hay 
is approximately 100,000,000 tons. 

At the present time, ahalfa hay is the 
only type under price control. its maximum 
prices are set under RMPR 322 and range 
from $19 to $31.50 per ton loose on the 
farm where grown. 

Members of the hay industry advisory 
committee are: 

George R. Bridge, Bridgs & Leonard, 
cago, Ill.; Gordon T. Cecil, Cecil Brokerage 
Co., Birmingham, Ala.; J. Wesley Gordon, 
Gordon-Dawson Co., Boston, Mass.; W. T. 
Graham, Antelope Valley Hay Growers 
Association, Lancaster, Calif.; Albert Kjar, 
Kjar Hay & Grain Co.; Lexington, Neb.; 


_ Cliff S. Martin, Cliff S. Martin & Co., Ash- 


land, Ohio; E. V. Matthews, Southern 
States Cooperative, Inc.; Richmond, Va.; 
B. H. McConnell, Fort Morgan, Colo.; F. W. 
Moffett, Jr., Rochester, N. Y.; H. Mueiler, 
Mueller-Huber Grain Co., San Antoa.aio, 
Tex.; Sheldon F. Reese, Sheldon F. Reese 
Elevators, Aberdeen, S. D.; Emil A. Schu- 
mann, Rochester, N. Y.; J. C. Suttie, Suitie- 
Peckham Co.; Omaha, Neb.; D. B. Tilson, 
Dyer & Co.; Kansas City, Mo.; -Arlo V. 
Turner, Grange Co., Modesto, Calif. 


Increase Support Price 
On 1945 Pinto Beans 


The war food administration suppori 
prices for the 1945 crop of pinto beans, 
U. S. grades No. 1 and No. 2 will be in- 
creased over the previously announced 
(November 20, 1944) support prices, ac- 
cording to the midwest office of supply, 
WFA. 

The increase for grade 1 is from $5.40 
to $5.75 per 100 pounds; for grade 2, from 
$5.25 to $5.60 per 100 pounds. The prices 
apply to beans cleaned and bagged, t.o.b. 
car at country shipping points. 

The increase was made on the basis of 
information received from growers and 
trade which indicated a higher suppori 
price would be necessary in order to ob- 
tain the acreage required to meet the 
1945 goal. 


@ JOHN DEPOY, Thornhope, Ind., is the 
new manager of the Farmers Grain & 
Supply Co. elevator succeeding Carl Van- 


gundy. 

@ ALBERT ZUTTER, Chippewa Falls, Wis., 
has purchased the Clark Grain & Fuel Co. 
property. 
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Feed Dealer’s Dog 
Killed In Action 


Bomber, a dog.owned by P. F. Buelke, 
operator of the Waldo Feed store, Waldo, 
Wis., has been killed in action according 
to a letter Mr. Buelke recently received 
from the war department. 


The war department letter read as fol- . 


lows: 

“It is with sincere regret that we must 
inform you of the death of Bomber, Wis- 
consin 177, P. B. 56E6, while on active duty 
with the armed forces. We know that the 
knowledge that your dog died in the ser- 
vice of his country will, in some measure 
mitigate the regret occasioned by the news 
of his death. His conduct was such as to 
bring credit to both himself and you as his 
owner.” 

Mr. Buelke said that the dog, a pure 
bred Doberman-Pinscher, was inducted at 
Milwaukee two years ago when he was 18 
months old. A few months later he re- 
ceived word that Bomber had passed his 
preliminary training with flying colors at 
Fort Robinson, Crawford, Neb., and was 
to enter active service. ¥ 


McClelland Heads 
Kansas City Club 


M. A. McClelland of the M. A. McClel- 
land Co. was elected president of the Kan- 
sas City Feed club, Jan. 18, at the annual 
meeting of approximately 100 members. 
He succeeds Ed. Worth of the L. C. Worth 
Commission Co. 

Other officers are: Curtin Kneale, Stan- 
dard Milling Co., vice president; Charles 
S. Nathan, Feeders Supply & Manufactur- 
ing Co., treasurer; and Charles L. Johnson, 
Cereal By-Products Co., secretary. 


Feed Manufacturers 
Postpone Meeting 


In compliance with the request of the 
office of defense transportation the Amer- 
ican Feed Manufacturers. association has 
decided to postpone its regular annual 
meeting until the ban on conventions is 
removed, it was decided at a meeting of 
the board of directors held in Chicago, 
Feb. 9. 

Charles Van Horssen, chairman of the 
program committee reported that it was 
the general consensus of opinion that. a 
convention by mail or radio was not fea- 
sible and that the meeting should be de- 
ferred until fall or some later date. 

@ DEAN HASTINGS, Danvers, Ill., has 
purchased the Redding Feed Mill. 
BUY ELEVATOR AT CLUTIER 

Piper Grain & Milling Co., whose home 
office is located in Cedar Rapids, Iowa, has 
purchased the elevator and equipment of 
M. E. Mundt at Clutier according to an 
announcement by Ron C. Booth, president. 
The Mundt property will be operated in 
connection with the 65,000 bushel concrete 
plant already owned by the company at 
Clutier. Possession will be given March l, 
Mr. Booth said. 
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BARLEY... for GRINDING 
or POULTRY FEED 


OUR STOCK COVERS A WIDE 
RANGE IN QUALITY AND PRICE 


Ask for Quotations 


P. C. KAMM COMPANY 


GRAIN MERCHANTS 


“MILWAUKEE 


WISCONSIN 


FISH MEALS 


VITAMIN A— VITAMIN D OILS 
VITAMIN A AND D OILS 
VACUUM DRIED PEAT MOSS 


SPECIALTY FEED PRODUCTS CO. 


PLYMOUTH, MICH. 


ays something new 


\_ al 


It’s been a basic @ 
policy for 60 years to look ahead in 
your interest ... to provide for you 
“always something new” in sales- 
building bag ideas, printing methods, 
and materials. 


And when conditions permit, you 
can again look to QP for leadership 
in the field of quality bag design. 


PERCY KENT 


BAG C0., il. 


Specialists in COTTON bags since ae 


One Machine or Complete 


KELty oup 


( 
MODELL 
VERTICAL FEED CORN CUTTER 
AND GRADER 


Feed Mill Equipment 


@ Kelly Duplex, with more tha. 
60 years experience, is well equip- 
ped to help you plan and to build 
the mill machinery you need. They 
will be glad to help you with your 
problems. Whether you are pur- 
chasing only one machine or 
equipping a mill complete, get 
suggestions and esti- 
mates from Kelly 
Duplex. - 


The Duplex Mill and Mfg.Co. 


Springfield, Ohio 


& 
\ 
Ty 


EXTRA ELEVATOR CAPACITY 
WITHOUT REBUILDING EXPENSE 


© Handles Larger Volume. 

* Speeds Up Elevating 

» Prevents Delays. 

Labor Utilized} More Effectively. 


WRITE FOR 
CAPACITY 
ANALYSIS 


FORM No. 76 


* You Serve Customers Better. 


Screw Conveyor Corporation 


719 Moftman St. 
PROCS, 


CEREAL 


GRADING CO. 


MINNEAPOLIS 


GOOD 


CORN aad OATS 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


SWIFTIDE Blended Fish Oil 
BIG CHIEF Meat Scraps 
Brewer's Dried Grains 
Linseed Meal e Malt Sprouts 
Mill Feeds . 


CORN OIL MEAL 
CORN GLUTEN MEAL 
CORN GLUTEN FEED 
SOYBEAN OIL MEAL 


Deutsch & Sickert Co. 


741 N. Milwaukee St., Milwaukee, Wis. 


ORDER 
YOUR 
CAR 
NOW! 


Minnesota Girl Hour 
AND MILLFEEDS 


Capital Flour Mills, Inc. 
General Offices @ Minneapolis 


e116 


E. K. STEUL CO. 


MADISON, WISCONSIN 
Manufacturer's Representative 


For quality, satisfaction and service 
handle these popular feeds. 


CLINTON) 


Corn Gluten Feed...... 23%, P. 
Corn Gluten Meal........ 41% P. 
Toasted Soybean Meal.. .44°%, P. 


Corn, Oats, Screenings 
Linseed Meal 
Oat Products & By-Products Feeds 
Clotrate Vitamin Oils 
Get our prices when in the market. 


CORN MEAL 
GRAIN PRODUCTS 
ANIMAL and 
POULTRY FEEDS 


STALEY MILLING CO. 
KANSAS CITY 16, MO. , 


Broadway Press 


435 N. Second Street 
Milwaukee, Wisconsin 


Printers of The Feed Bag 


RECLEANED FANCY KOREAN 


LESPEDEZA 


Packed 100 lbs—Any State No. 1 Tag 


‘WIRE FOR DELIVERED PRICE 


LIPSCOMB GRAIN & SEED CO. 
SPRINGFIELD, MO. 


CULLING POULTRY 
Circular 216. Kansas Agricultural Ex- 
periment Station, Manhattan, Kan. 

VALUE OF SOYBEAN MEAL PREPARED 
FROM DAMAGED SOYBEANS AS A 
FEED FOR SWINE 

Vol. 69, No. 9, Journal of Agricultural 
Research, Washington, D. C. Copies from 
U. S. Government Printing Office. Price 
5 cents. 

SHEEP PRODUCTION . 

Bulletin 235, Georgia ee Sta- 
tion, Ga. 
* * 
BRUCELLOSIS ie CATTLE 
Circular 222. Kansas Agricultural Ex- 
periment Station, Manhattan, Kan. 

INSPECTION OF. COMMERCIAL 
FEEDSTUFFS 

Bulletin 121, Massachusetts. Agricultural 
Experiment Station, Amherst, Mass. 

* * * 

SEAGRAM FEEDS AND PROVED 
FORMULAS 

Joseph E. Seagram & Sons, Inc., Louis- 
ville 1, Ky. | 

* * * 

FATHER-SON FARM BUSINESS 
AGREEMENTS 

Circular 587, University of Illinois, Col- 
lege of Agriculture, Urbana, Ill. 

* * * 

THE AMINO ACIDS IN NUTRITION 

Vol. VI, No. 1, Borden's Review of Re- 
search. The Borden Co., 350 Madison 
Ave., New York 17, N. Y. 

2 * * 

INSPECTION OF COMMERCIAL. 
FERTILIZERS 

Bulletin 122, Massachusetts Agricultural 
Experiment Station, Amherst, Mass. 

* 
DEFLUORATED SUPERPHOSPHATE FOR 
LIVESTOCK 

Bulletin 401, Florida Agricultural Expe- 
riment Station, Gainesville, Fla. 

* * * 

COMMERCIAL FERTILIZERS IN 1943-44 
Bulletin 662, Texas Agricultural Experi- 


ment Station, College Station, Tex. 
* * 7 


COMMERCIAL FEEDS AND FERTILIZERS 
Bulletin 191, State Inspection and Regu- 
latory Service, College Park, Md. 


MORE PROFITS with 


BROWER MIXER 


for Mates your own 
brand of f . or for cus- 
tom mixing... ; this sturdy, 
smooth-operating Brower 
Whirlwind will turn out a 
perfect batch in 10 minutes. 
Stands up under hardest 
pom age thousands of feed 
d » coast-to-coast. 


2 Sizes, 700 Ib. and 1-ton 
capacity. 

WRITE TODAY for liter- 
ature and low prices. 


MFG. CO. 


315 N. 3rd St. Qvincy, MM. 


| H Literature 
THEA 

| 

| 

Low First Cost... | 

Low Operating Cost 
: 

| 
x 
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Service department for our readers. 
Low Rates: 50c per line; minimum, 
four lines including heading. 


One ton—floor level feed—with or without 
motor and V drive; late model. Write Box 64, 
The Feed Bag, Milwaukee 2, Wis. 


HAMMER MILL FOR SALE 
Complete with screens and collector system, 
with or without motor. 30, 40 and 50 HP units. 
Write Box 45, The Feed Bag, Milwaukee 2, Wis. 


CORN CRACKER FOR SALE 
Cutter with or without grader and aspirator 
Belt or motor driven. Write Box 47, The Feed 
Bag, Milwaukee 2, Wis. 


MAGNETS FOR SALE 
Used electro magnets with generator. Also 
hinged and unhinged. Write 


Box 90, The eed ty Milwaukee 2, Wis. 


SEED CLEANER FOR SALE 
two large capacity types. ite Box e 
Feed Bag, Milwaukee 2, Wis. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style short time. Write 
CD-116, c/o The Feed Bag, Milwaukee 2, Wis. 


HAMMER MILL FOR pels 
Has 30 H. P. auator—soee only short time. 
Like new. Bargain for cash. Write MM-116, ¢/o 
The Feed Bag, Milwaukee 2, Wis. 


CORN CRACKER AND GRADER FOR PALE 

Cutter—grader—polisher—aspirator, one 
per hr. A-1 condition, tee. Write CM-116, 
c/o The Feed Bag, Milwaukee 2, Wis. 


MILL MACHINERY FOR SALE 
Hammer mill, attrition mill, feed mixer ele- 
vator legs. screw conveyor, cob crusher mag- 
nets. 
waukee 2, 


SALESMEN 


Connect now for steady posi- 
tion with salary and commis- 
sion territory. Opening in Indi- 
ana, Ohio, Michigan, Pennsyl- 
vania, Illinois, New Jersey, 
North Carolina, South Carolina 
and Kentucky. Chance for both 
territory and district managers. 
Experience not necessary but 
helpful. Please write in detail. 
— organization knows of this 
ad. 


Write Box FG-911, The Feed Bag, 
Milwaukee 2, Wis. 


FOR SALE 

Complete Barnard-Leas 250 bbl. flour mitt — 
less condition. Write Dannen 
Mills, St. Joseph, 

WANTED 

Managers and assistant managers capable of 
operating yards handling coal, lumber, building 
materials, feed, seed an buying of grain. State 
full qualifications in first letter. All replies con- 
fidential. Write Box DS-109, The Feed Bag, 
Milwaukee 2, Wis. 


HELP WANTED 
Northern Illinois firm wants buyer familiar 
with lumber, lumber accessories, and with a 
outa of the feed and seed business. Write 
Box DH-149, The Feed Bag, Milwaukee 2, Wis. 


WANTED 
Late model used a aoe machine. Write Wil- 
liams’ Store, Elgin, I 
WANTED 
Bookkeeper over 30 years old and military 
draft exempt—thoroughly familiar with all rou- 
tine necessary in a feed business—trial balances, 
statements, drafts, freights, able to type. State 
salary receiving and draft. status. Write Box JB- 
619, The Feed Bag, Milwaukee 2, Wis. 


MACHINERY WANTED 
Ahxious to purchase No. 29D used Clipper 
cleaner and other modern feed processing equip- 
m nt. Write Box JS—774, The Feed Bag, Mil- 
waukee 2, Wis. 
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rite Box SS-621, The Feed Bag, Mil- 
Wis. 


POST-WAR ADVERTISING 

Post War advertising for independent and 
small feed manufacturers. Have you thought 
about what to do for advertising after the war? 
Write us today for free information on how to 
increase your sales of your own brands of feed. 
We have increased our sales 300% the first year 
and 700% the first five years. Be the first to 
bs wep giving us the mileage radius you cover. 

Write Box 308, Black River Falls, Wis. 


FOR SALE 

Steelman’s Strong Sturdy Strains—Day old 
chicks, Write for dealers prices. Over 200 
eastern dealers handle our chicks—some as long 
as.12 years. Seven popular breeds. Shipments 
Monday and Wednesdays. Excellent livability, 
quick growth, fast feathering, and.early matu- 
rity. a ‘Steelman Poultry Farms, R. No. 1, 
Lansdale, P 


WANTED 
Will grind material or feed 24 Pa Ja da: => 
southeastern part of Wisconsin. ing, 
large Diesel engine for power. © ein gee ma- 
chinery if — is good. Write Box FE- 
212, The Feed Bag, Milwaukee 2, Wis. 


FOR SALE 
18” belt driven Robinson attrition mill. Howe’s 
¥% ton horizontal feed mixer.. Both in good con- 
dition. Write Chaseburg Mill, Chaseburg, Wis. 


FOR SALE 
10,000 bushel metal grain storage system with 
steel elevators, cleaner, 200’ of 9” conveyor in 
steel box and 20 ton Fairbanks scale all like 
new, must be removed immediately, don’t miss 
this. Central Penna. location. Write H. N. Vre- 
denburg, Muncy Mill Machy. Co., Muncy, Penna. 


FOR SALE 
Feed business. Railroad at warehouse door. 
Reason for selling, old age. Write G. B. How- 
arth, Batavia, 


GRAIN AND FEED SALESMAN 
Do you want a permanent stable territory for 
post war iggy 0 with an old, established, well 
known firm, 1 line of grain, feeds (when 
available) and full line of specialties for the 
ritail trade? We have opening in Wisconsin. 
Give full particulars and references. Write Box 

FG-219, The Feed Bag, Milwaukee, Wis. 


@ PIERCE FEED STORE, Greenville, Ill., 
has purchased the Junod Feed store from 
L. A. Junod who has retired from active 
business. 


Gopher State 
Feed Co. 


M. J. AND MARSHALL BEAUBAIRE 
Minneapolis, Minnesota 


Reliable Shippers for a Quarter Century 


Members Chicago Board of Trade 


EASTERN 
‘COMMODITIES 
CORPORATION 


Grain Dealers and 
Brokers 


Bourse Building, Philadelphia 6, Pa. 


R. J. BARNES, Pres. W. P. JONES, Sec'y 
F. J. FABER, Vice-Pres. C. E. DONEGAN, Treas. 


Fine for Starting Pigs and Calves 


DEMON 


Steamed 


Rolled Oats 


Des Moines Oat aboans Co. 


Walter Berger, Pres. Des Moines, Ia. 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 


Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, MINNESOTA 


MERCHANTS 


STATE BANK BLDG. 
75 STATE STREET 


Representing Reputable Sellers to Responsible Buyers 


FEED CORP. 


ALBANY, N. Y. 


OILS” 


Sor Poultry Feed 


‘WILD CORP. 


COLUMBIA STREET-SOMERVILLE, MASS 


 Caasified 
Meal i Pulverized 
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— pictorial 


(Continued from page 


sometimes the representatives of his feed 
manufacturers help him out on this project. 
The photos are pinned to a bulletin board 
mounted on a steel easel which can be 
shifted about to convenient locations inside 
the store. Most farmers take a great deal 
of interest in these actual photos of locally- 
owned livestock and many customers co- 
operate by meee? in photos on their own 
initiative. 

At the time of es writer's visit two large 
livestock photos dominated the bulletin 
board. One showed an Angus heifer that 
sold at a recent auction sale for $900, the 
other was of an Angus bull that sold at 


ANIMAL- POULTRY 


NORTHWESTERN YEAST CO. 
1750 N. Ashland Ave. Chicago 22, Ill. 


the same sale for $2600. Below the pictures 
was a caption giving the name of the 
grower and the brand of feed used. 

In addition to these pictures, other photos 
showed several Hereford feeders, a drove 
of hogs, a flock of chickens and some prize 
turkeys. Beneath each photo was the own- 
er’s name and address and other informa- 
tion about the subject pictured. 

Along with pictures, still another form 
of pictorial representation is used, consist- 
ing of letters from customers, telling the 
results they have achieved with Mr. 
Brown's feeds. A typical letter reads as 
follows: “I thought you would like to know 
what success I've had with my chickens. 
The White Rocks I bought from you 
hatched Feb. 10 and were weighed on 
April 11 and quite a number of them 


REPAIR GRAIN BAGS 
with 


TEHR-GREEZE 
FABRIC CEMENT 


= This water-proof adhesive 
is ideal for repairing sacks 
and burlap bags. Works 
equally well on cloth, can- 
vas, leather goods and 
many other materials. Write 
for trade prices. 


VAL-A-COMPANY 


700 W. Root, Chicago 9, Illinois 
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Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran Middlings 


TENNANT & Hoyt Co. 


(Higher in Protein) 
€ 


LAKE CITY, MINN. 


FEED GRAINS....FOR THE FEED TRADE 


MULLIN & DILLON CO. 


Reliable Grain Merchants 


Main Offices—Minneapolis 
Telephone Bridgeport 3114 
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weighed 3 pounds. The White Rocks 
hatched March 14 were weighed April 22 
and weighed 1% pounds. These chicks 
were all started on your chick starter and 
changed to grower at about five or six 
weeks. The losses on the entire flock have 
been less than 142 per cent. I can truly 
say I had better success with your feeds 
than any other kind I have ever: used.” 

(Mrs. J. F. McKeown.) 

Pictorial advertising is helped consider- 
ably by the fact that the building has a 
large door at the front. This door is left 
open whenever the weather permits and 
the bulletin board is usually placed where 
it is easily seen by passers-by. The unique 
poster-lined wall is also clearly visible 
from the street. Mr. Brown believes that if 
the posters were scattered around the 
toom singly, they would not have nearly 
so much drawing power. 

Other methods of promotion used at 
present include display of live chicks in 
season, newspaper advertising each week, 
and direct mail three times a year. Meth- 
ods that have been discontinued for the 
war period are personal solicitation two 
days a week; displays at fairs and similar 
events; and egg-laying contests in which 
customers brought in their hens and the 
contests were conducted in the store. 

Other products sold are baby chicks, 
mill feeds, flour, field seeds, garden seeds, 
hay, straw, salt, poultry supplies, poultry 
and livestock remedies and disinfectants, 
hog feeders and binder twine. 

Mr. Brown operates his business on a 
strictly cash basis. “We eliminate a lot of 
work and some worry by sticking to a cash 
policy,” says Mr. Brown. “Even if there 
were no losses from unpaid accounts, the 
investment is too large and the margin of 
profit too small to make it profitable. We 
are in the feed business, not the banking 
business. Any person who is entitled to 
credit can borrow money from the banks 
at a very reasonable rate. If a person's 
credit is not good at the bank, we cer- 
tainly don't want to take any chances on 
loaning him money. That is what we would 
be doing if we sold him on account. Our 
merchandise is the same as money to us 
and we are not in the money-loaning busi- 
ness.” 

Mr. Brown purchased the feed business 
Jan. 1, 1939 from Welch Bros., who started 
it in 1930. 

In summing up Mr. Brown reiterated that 
he was fully convinced that his pictorial 
advertising was the most effective pro- 
motional method he had ever used. “And 
when it comes to clinching a sale,” he 
added, “there is nothing better than actual 
photos of results obtained with your brand 
of feeds plus a letter of confirmation or ap- 
preciation from one of the locally known 
feeders.” 

@ MARVIN SCHLESINGER, Henkel, Ill., 
former manager of the Penrose elevator at 
Welland, has purchased the Henkel Grain 
Co. elevator property. ° 

@ PAUL PRATT, Bushnell, Ill., has suc- 
ceeded L. A. Sears as manager of the 
Farmers Grain Co. at Plano, Ill. Mr. Sears 
retired after managing the company for 
24 years. 
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WILEY AKINS 


Wiley Akins, Dallas, manager of the Bur- 
rus Feed Mills, was recently elected presi- 
dent of the Dallas Agricultural club, suc- 
ceeding E. D. Balcom. L. R. Wiley was 
elected vice president, and George B. 
Latham was re-elected secretary. Organ- 
ized in 1926, the Dallas organization is 
reported to be the oldest agricultural club 
in the nation. 


Charles Reid Heads 
Memphis Exchange 


Charles P. Reid, president of the Mari- 
anna Sales Co., was elected president of 
the Memphis Merchants Exchange at the 
annual meeting Jan. 13. Mr. Reid, an au- 
thority on cottonseed meal, is an active 
member of the Exchange and has served 
regularly on standing and special com- 
mittees. 

John M. Trenholm was elected vice pres- 
ident, and new directors include: Harry B. 
McCoy, Charles G. Robinson, H. L. Mc- 
George, L. B. Lovitt, S. F. Clark, J. S- Harp- 
ster, L. P. Cook, Jr., E. T. Lindsey and Fred 
Heckle. 

@ J. W. NUNAMAKER, JR., Indianapolis, 
Ind., has purchased the Richardson Grain 
Co. at Casey. The business will be oper- 
ated as the Mid State Products Co. Frank 
Richardson will be manager. 

ROYCE DORSEY KILLED | 

Royce T. Dorsey (The Sheriff) proprietor 
of the Dorsey Grain Co., Fort Worth, Tex., 
was killed in an automobile accident Jan. 
29, when his car overturned on the high- 


way near Dawson, Tex. Born at Weather-- 


ford, Tex., and educated at Texas A. & M. 
college, he had been active in the grain 
business for over 30 years and had a wide 
circle of friends in the trade. He was 53 
years old. 
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A WORD from YOU 
ABOUT K-M 


WILL HELP YOUR 
CUSTOMERS TO 
SAVE BOTH 
CHICKS AND 
MONEY!... 


‘Here's the Word: 


K-M, the Poultryman’s Standby, should be 
used in the drinking water right from the 
start. It acts as a Germicide and helps the 
chick’s digestive processes. In cases of sick- 
ness or rundown condition, it’s Tonic and 
Diuretic properties are remarkably helpful at 
all ages, and as a Conditioner for older birds 
it has proven its value in thousands of poul- 
try houses all over the country. 


GOOD FOR POULTS, TOO 


K-M has the same good effect on Poults and 
Turkeys and it cannot be too strongly urged 
to keep it in the drinking water at all times. 


Dealers: Write mn for Particulars 


Aids to Poultry Health 


718 Washington Ave. N. Minneapolis 1, Minn. 


MEAL 


The Denver Alfalfa 
Milling & Products Co. 
LAMAR, COLORADO 


Merchants Exchange 
ST. LOUIS 


Chamber of Commerce 
Buffalo 2, N. Y. 


MARIN SALES COMPANY 


Jobbers Feed Stuffs — Manufacturers Representatives 


PEP 


327 So. LaSalle St. 
Chicago 4, Ill. 


Forget Shortages 


A Glidden Dealer Franchise Means 
Good Feeding Results for Your Cus- 
tomers and Good Business Results for 
You... Write 


Division of The Glidden Co. 
1160 W. 18th e INDIANAPOLIS, IND. e Riley 5531 
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Firms that spend money to build good will 
are less likely to do anything that might nul- 
lity the 


of their advertising than firms 


ma! it will pay readers 

to tra with The Feed Bag advertisers. 
Albers Milling Co. 42 
Allied Mills, Inc. 46 
Amburgo Co. 90 
American Dry Milk Institute — 94 
Anchor Serum Co. 106 
Arcady Farms Milling Co. 8 
Archer-Daniels-Midland Co. 7 
Atkins & Durbrow, Inc. _WWW.-.-.- 5 
Feeds, Inc. 122 
Ww. Barber Co. 103 
WwW. i. Bell 
Bemis Bro. g Co. 39 
Blatchford cat? 2 
F. E. Booth Co. 32 
The Borden Co. 79 
Broadway Press 116 
Brower Mfg. Co. ..: 116 
Bunge Elevator 
Calcuum Carbonate Co. 
Harry T. Campbell Suns’ corp. -._..............- 104 
Capital Flour Mills 116 
Cargill, Inc. 112 
Cereal Grading Co. 116 
Chase Bag Co. 50 
Herbert K. Clofine 18 
Commercial Solvents Corp. ...................-.-.--- 35 
G. E. Conkey Co. 92 
Corn Products Sales Co. -...22----.--------s-- 95 
eng Products Co. 49 

a 


y Co. - 8u 
Denver Alfalfa Milling & Products Co....... 119 


Des Moines Oat Products Co. ................... 117 
Deutsch & Sickert Co. 116 
Peder Devold Oil Co., Inc. 
Donovan Feed Co. 105 
Doughboy Mills, Inc. 113 
E. F. Drew Co. 93 - 
Dreyer Commission Co. : 120 
Duplex Mill & Mfg. Co. 115 
Eastern C dities Corp. 117 
Eriez Mfg. Co. 106 
Exact Weight Scale Co. ................ 7 
Excelsior Milling Co. 121 
Farallone Packing Co. 23 
Farm Crops Processing Corp. -.................... a8 
Farthing’s Hatchery 20 
Feed Supplies 
Franke "ieee Co. 7 
Fredman Bag Co. 122 
Fruen Milling Co. 95 
General Mills, Larro Feeds -...........-............ 73 
Glidden Co. 119 
Golden Eagle Milling Co. —............... 77 
Gopher State Feed Co. 117 
Gruendler Crusher & Pulverizer Co. ........ 109 
Hendy Feed Co. 105 
Hiawatha Grain Co. 117 
Hilltop Laboratories e 119 
Honeggers’ & Co. 102 
S. Howes Co., Inc. 7 
Hubbard Milling Co. 10 
T. E. Ibberson Co. 109 
Iodine Educational Bureau, Inc. .......... 71 
Iowa Feed Co. 88 
Iowa Li t 111 
acobson Machine ¥ .. 66 
acques Seed Co. 
Kamm Co. 

Max Katz Bag Co. 

Kellogg Milling Co. 
King Midas Flour Mills 


Koelsch Grain Co. 
La Budde Feed & Grain Co. 
Leary Grain Co. 
Lipscomb Grain & Seed Co. 
Manard Molasses Co., Inc. - 
Maney Bros. 
Marblehead Lime Co. 
Marden-Wild Corp. 
Marin Sales Co 
C. J. Martenis 


Mathieson Alkali (Inc.) 


111 
McMillen Feed Mills, Inc. —..................... 61 
Merchants Feed Corp. 117 
Merck & Co., Inc. 4 
Midland Hay. & Feed Co. -...-120 
Mill Mutual Fire Prevention Bureau... 87 
Mullin & Dillon Co. 118 
Murphy Products Co. 123 
Myers-Sherman Co. 84 
Herman Nagel Co. 89 
National Cottonseed Products Ass’n., Inc..... 86 
National Distillers Products Corp. .............. 99 
National Food Co. 97 
National Molasses Co. 121 
National Oil Products Co. —.....W.2.......-. 55 
M. J. Neahr & Co. 70 
Nellis Feed Co. 105 
New England By-Products Corp. ................ 64 
Newsome Commission Co. 105 
* North East Feed Mill 120 
Northrup, King & Co. 91 
Northwestern Yeast Co. 118 


Oakes Mfg. Co. 48 


O &'M Seed Co. di 
eed Co. 
Oyster Shell Products Corp. ~...................... 102 Feed Ingre ents 
Pacific Molasses Co., Ltd. 105 
Pag. Seed Co. 112 
ercy ent Hag Co. 
Prater Pulverizer Co. 78 North East Feed Mill Company 
. C.. Pratt Co. z 
Premier Peat Moss Corp. ........-.---...------------- 106 Minneapolis 13 Minnesota 
Price’s Hatchery 117 
Punna Mills $1 
Quaker Oats Co. 85 
Russell-Miller Milling Co. -.......................... 67 
Salsbury’s Lab “68 
Tr. sbury’s Laboratories 
Co. Both Cash and Futures 
avage, Inc. 
Screw Conveyor Corp. 116 DREYER COMMISSION co. 
Sea Board Sales Co. 121 (At it since °92) 
Sea Board Supply Co. 113 721 Pierce Bidg. St. Louis, Mo. 
CO. Board of Trade Bldg. Kansas City, 
e 14 
Sidney Grain akiney Co. 30 
Silmo Chemical Corp. 74 
W. J. Small Sales vo. 87 Pep Up Pigs and Hogs with 


Specialty Feed Products Co. ..... 
Spencer Kellogg & Sons, Inc. 


= R. Squibb & Sons 16-17 

A. E. Staley Mfg. Co. 108 
Staley Milling Co. ; 116 
A. L. Stanchfield & Co. 120 
Standard Bag Co. 121 
Standard Brands, Inc. 21 
N. H. Stark & Co. 62 
Stearns Magnetic Mfg. Co. 100 
E. K. Steul Co. 116 
Stratton Grain Co. 96 
Strong-Scott Mfg. Co. 3 
Sunsct Feed & Grain Co. ..............-..----.---- 114 
Superior Packing Co. 120 
Technical Fisheries Co. 41 
Tennant & Hoyt Co. 118 


Thompson-Hayward Chemical Co. 24 


TON-A-POR 
Fed by Hop Mon ter Many Yeart 
INGREDIENTS 


Val-A Company 700 w. Reet st. Chieage 9, til. 


Midland Hay & Feed Co. 
Millfeed — Ground Feeds 


nion Service Co. 
Union Special Machine Co. 122 712 FLOUR EXCHANGE 
United Feed Products Co. _...-..--..-ceeceese--- 114 MINNEAPOLIS, MINNESOTA 
zs Industrial Chemicals, Inc. _............. 53 
Corp. 1 
Vala Co. 118-120 
io-Bin Corp 
Vy Lactos Laboratories 108 W. C. Pratt Co. 
t 
Werthan Bag Co ibi 53 W, Jackson Blvd. Chicago, Ill. 
illis Corp 1 
Wilson & Co. Inc 188 Telephone Harrison 0600 
White Laboratories, Inc. —.................... EEG, Watch for early announcement re- 
Whitmoyer Laboratories, Inc. ................... 107 


BUYERS 


Bran, Shorts, 
Middlings, Red Dog 
and Mixed Feeds 
In Any Size Quantities 
Wire Us Your Offerings 


C.J. Martenis Grain Co. 


Produce Exchange @ New York City 


garding Tyco Sales Co. and Vita- 
master. 


¢FARTHING’S CHICKS 


A Depcndable Wholesale Sup pply e All Popular 


Breeds @ Sexed or Straight 
Prom Shipments on Date Promised 
Year ’Round Service 
F Write — Wire or Phone 


FARTHING'S HATCHERY, °°." 


PURE OLD PROCESS 


LINSEED OIL MEAL 
A. L. Stanchfield & Co. 


Wholesale Grain and Feed Merchants 
500 Corn Exchange Bldg. Minneapolis 


WHOLESALE CHICKS 


Backed by 20 years experience. 
Flocks bloodtested. Prompt service. 
Popular breeds, cross-breeds. Write 
for prices. 


PRICE’S HATCHERY ¢ Watseka, Ill. 


Now! -Buy SUPERIOR’S -Pure 


Meat and Bone Scraps 
[ Digester Tankage 
Bone Meal — Blood Meal 


Superior Packing Co. 


St. Paul, Minn. 


LEARY GRAIN CO. 


Bridgeport 1231 © Minneapolis 15 


TWINES INDIANAPOLIS, IND. 


THE FEED BAG — February, 1945 


Areca Nuts Kamala Ameri- ~ 
can Worm Seed ¢ Galangol 
ger e Sulphur Nur 
; omica and Foenugreek. 
if 
07 
Hare 


CARL H. SCHROEDER 


Carl H. Schroedér has been appointed 
director of poultry research and service at 
the Larro Research farm, according to an 
announcement by Searle Mowat, Detroit, 
president of the Larrowe division of Gen- 
eral Mills. 

Mr. Schroeder was head of the depart- 
ment of pouliry husbandry at St. Lawrence 
university, Canton, N. Y., before joining 
the research staff of the Larrowe Milling Co. 
20 years ago. For the past 18 years he 
has served as associate director of poultry 
research and service. He succeeds Arthur 
F. Rolf who has resigned. 

’ In addition to his practical work on all 
phases of poultry husbandry Mr. Schroe- 
der is the author of numerous scientific 
papers pertaining to poultry production 
and nutrition and many of his articles have 
appeared in various poultry publications. 


@ LES KNIGHT, New Holstein, Wis., has 
purchased the feed and flour mill at Mary- 
town operated for the past 22 years by 
Henry Burmeister. Mr. Knight has been in 
charge of the Timm Co. elevator at Hay- 
ton for the past six years. 


CAMEL 


WHEAT MIXED FEED 


for 


Poultry Dairy Cows Pigs | 
EXCELSIOR MILLING COMPANY 


Minneapolis 


Minnesota 


TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Your inquiry would be appreciated 
Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
CHANDLER, ARIZONA 


SEA BOARD SALES CO. 


Meadow & McKean Sts., Phila. 48, Pa. 


We buy and sell every kind of 
feed bags, vacuum cleaned, 
cotton and burlap. 
Try us before you buy or sell 
Standard Bag Company 

3003 Washington Ave. No. 


Minneapolis, Minn 
Tel. Cherry 9810 
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TANK CARS - BARRELS - DRUMS 
NATIONAL MOLAJSES 


WHOLESALERS SERVING 
THE DEALER TRADE 


Truck and 


MILL FEEDS @ LINSEED MEAL 

SOYBEAN MEAL ©@ VITAMIN OILS 

DISTILLERS PRODUCTS e BEET PULP 

MALT SPROUTS © SCREENINGS 

SALT @ OAT PRODUCTS 
@ QUAKER FUL-O-PEP FEEDS 


Inquiries Invited 


BADGER FEEDS. INC. 


732 Williamson St. 
Madison 
Wis. 


ough we hate to brag— 
-your satistaction is 


Company 


DA 4114-330 E CLYBOURN MILWAUKEE, WISCONSIN 


ESTABLISHED 1889 


Union Special 
WITH FLOATING BAG CARRIER 


4s 


The portability of this Style 20100 E bag 
closing machine, with the Class 80600 Heavy Duty 
Sewing Head, makes it a convenient and popular 
piece of equipment in feed plants. It is an ideal ma- 
chine for use in smaller plants and for utility duty in 
larger plants. The floating bag carrier returns auto- 
matically to its loading position when closed bag is 
removed. The carrier and the sewing head are both 
vertically adjustable. For closing light and medium 
weight fabric bags, the machine is available with Class 
14500 Sewing Head. Write for new Bulletin No. 200, 
giving information on all types of Union Special bag 
closing equipment, closures, and typical installations. 
UNION SPECIAL MACHINE 
COMPANY, 448 North Franklin 
Street, Chicago 10, Illinois. 


@ Union Special Class 
80600 sewing heads are 
the latest, fastest types 
in the heavy duty field. 
Enclosed for protection 
from dirt and foreign 
matter. Style 80600 AC 
produces the double 
locked stitch, Type 401; 
Style 80600 AD pro- 
duces the chain stitch, 
Type 101. Stitch range: 
3 to 4 per inch. 
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Feed Business AND MAKE IT PAY! 


; 3 Hundreds of Feed Merchants are building : 
new profits with this 6-step, profit- 
proved Murphy Business Building Plan 


duction at low cost. This encourages 
- Customers to buy from you month after 
month all year ’round .. . 


STEP 2... Tie your feed store to the oldest 


and best-known radio programs in the 
feed business. 


STEP 3... Bea feed specialist and by personal 
contact, encourage feeders to adopt more 
profitable methods. 


STEP 4... Display thename ‘‘Murphy’s’’on your 
walls, in your local newspaper ads, in your 
farm mailings and inside your store, and 
thereby tie-in with national advertising. 


STEP 5... Take full advantage of these Busi- 
ness-Building tools supplied by us... 
Farm Meetings, Feed Lot Demon- 
strations, Feeding Clinics, Booklets, 
Circulars, Posters, etc. 


STEP 6. . . Cooperate fully with your Murphy 
representative. His job is to help you 
build extra sales and bigger profits and 
put this program to work for you. 


It’s simple! It’s sound, and it WORKS! If you 
are not satisfied with the way your feed 
business is going, better investigate this 
plan fully. Write us. 


i 


M R PH ve BURLINGTON, WISCONSIN 


STEP 1... Push the products made especially 
to increase poultry and livestock pro- 
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ENRICHED 


Here’s Pair That Beat! 


The dealer who sells both King Midas Flour and King Midas Feeds isn't 
trusting to luck for his profits . . . he's playing a sure thing. A King Midas 
franchise on flour and feeds is an asset which pays off not only in extra 
profits but in satisfaction as well. 


We build the qualities that bring repeat sales into every King Midas 
product. You can recommend King Midas flour to your customers knowing 
it to be the very finest flour that can be milled. We pay more to get the 
cream of the spring crop ... we mill it with infinite care under strict laboratory 
control . . . so your customers will ask for it again and again. 


The same care and skill used in milling enriched King Midas flour goes 
into King Midas Pickaway and Holsum feeds. The correct vitamin-mineral 
balance, combined with other choice ingredients, helps to insure faster gains 
and increased production for every feeder. You'll be glad you recommended 
this line of quality feeds to your customers. 


Quality is the surest foundation for permanent success so why not build 
your business on the recognized superiority of King Midas flour and feeds. 
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